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C. E. BICKFORD & CO. 
COFFEE BROKERS 
AND AGENTS 


Since 1886 
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COLOMBIA 


home of PREMIUM coffees 


Ro fF 280° - 
oor ae ae 
of - ” - — ene RH - 
A ea PO HS 


enue-- Ps- 





_ ¥ Ms “ 
- * . ve 
ic .r AN, 


a a eee 


The Colombian farmer has his own coffee nursery 
in which he plants only carefully selected seeds. 
The site is chosen on a level spot on the mountain 
side, between 2,000 and 6,000 feet above sea level, 
because coffee grown at these elevations is endowed 


with greater body, a stronger aroma and 


more 
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refreshing flavor. Every effort is made to nurture 
the tiny seeds, which represent the first of the 
many steps in the production of Colombia’s pre- 
mium coffee. Thus nature and the skill of man com- 
bine at every point to produce a work of perfection, 
to make coffee from Colombia the best in the world. 


120 Wall Street, New York 5, N. Y. 


National Federation of Coffee Growers of Colombia} © 


Pan American Coffee Bureau 





SAVE COFFEE AND LABOR 


choose your coffee filling equipment to suit the job 
from this complete line of 


BAR-NUN equipment 


For limited volume packaging: 


Extreme weighing accuracy ot 
the Bar-Nun “Auto-Check” Net 
Weigher stops costly overweights 

. can save enough in coffee 
alone to pay for the weigher 
within a year. And even this 
manually operated weigher speeds 
up the packaging process, through 
fast, dependable operation and 
the accurate “check-weigh” fea- 
ture. Models to weigh from 1/4 
ounce to 5 pounds, ground or 
bean coffee, into any type of 


container. 


Cut your packaging costs with the right Bar-Nun model. 


If you pack 3500 or more bags a day: 


Besides the coffee saving, you 
may make a reduction of one- 
third to one-half in labor costs, 
with a Bar-Nun Automatic Bag 
Feeder, Opener and Weigher. 
Takes only about half of one 
operator's time to produce 26 to 
30 bags a minute . . . automatic- 
ally fed, opened, held, weigh- 
filled, and ejected. Steady, me- 
chanical operation sets and main- 
tains a dependable packaging 
rate, hour after hour. Models 


for up to 5-pound bags. 


For high-speed can or jar packaging: 


New Series 100 Bar-Nun Can 
Lines maintain heavy production 
schedules with minimum super- 
vision. Labor economies . plus 
assurance of packaging on sched- 
ule (any weighing and packing 
unit in the line can be inoper- 
ative, while balance of line con- 
tinues to operate) . . . plus coffee 
savings through extreme accuracy 
and dense, “no spill” packing 

make possible a real reduction in 
packaging costs. Models for up 


to 200 containers a minute 


Ask our packaging 


engineers for recommendations on your specific requirements, without obligation. 


- F. G U yy j2 Cc © = 1312S. Cicero Avenue, Chicago 50, Illinois 


Engineers and Manufacturers Since 1872 








GUMP RAY-NOX COFFEE ROASTERS + GUMP COFFEE GRANULIZERS + IDEAL GREEN COFFEE CLEANERS 
BAR-NUN ‘‘AUTO-CHECK” NET WEIGHERS « BAR-NUN BAG FEEDERS, OPENERS AND WEIGHERS 
DRAVER COFFEE BLENDING SYSTEMS + ELEVATORS AND CONVEYORS + EDTBAUER-DUPLEX NET WEIGHERS 
| 
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CAN YOU AFFORD TO BE WITHOUT 
“ADVANCES IN COFFEE PRODUCTION TECHNOLOGY”? 


For importers and roasters in consuming coun- Table of Contents 
tries, “Advances in Coffee Production Technology” Introduction 


holds clues to the future of the product on which Recent advances in our knowledge of coffee 
trees 





their business is based. 
1. Physiology 
2. Genetics 
3. Cytology 
For coffee growers, shippers, their organizations 4. Anatomy 


and governments, the book puts between two covers The supply of better planting material 


material affecting many immediate and long range 1. Arabicas 
. Canephoras (Robustas) 


. Asexual propagation of coffee 


aspects of coffee growing. 2 
> 
2 


Mineral nutrition 
1. High fertilizer applications and 
their effects on coffee yields 
; 2. Detection and control of essential 
modity. element deficiences 


For libraries and research organizations, it is 


an important source of information on a vital com- 


Better control of water supply 
for coffee production 


“Advances in Coffee Production Technology” is ; 
The sun-hedge system of coffee growing 


a worldwide summary of coffee research. It outlines Dis . 
The mechanization of cultural operations 


existing knowledge and shows the direction of ef- 
forts to extend that knowledge. Top coffee scientists Soil conservation on coffee plantations 
cooperated in preparing the material and consider Chemical weed control in coffee 


it an important working tool. Recent spraying for control 
of coffee diseases 
Selection of coffee types 
rhis is the material in the special November, resistant to the Hemileia leaf rust 
1958, issue of Coffee & Tea Industries (formerly Biological control of insect pests in coffee 


The Spice Mill) which immediately became one of , ; 
Factors affecting the inherent quality 


the most widely sought after publications to appear of green coffee 


in this industry. 
Conclusions 








Use the coupon below to place your order. 
Simply remit $3.00 per copy, with coupon. 





COFFEE & TEA INDUSTRIES (formerly The Spice Mill) 
106 Water Street, New York 5, N. Y. 


Use this coupon to order Attached find $ for copies of “Advances 


your copies wn in Coffee Production Technology" at $3.00 each. 
“Advances in Coffee Name 


Production Technology” 








' summer after summer 


MORE 

IS MADE 
BRAZILIAN 
THAN WITH 


Every U.S. citizen buying coffee has free choice 


y & among scores of kinds and brands available. 


And yet, year after year, the Brazils continue 
to outsell all others—both for hot coffee and 
for iced. This consumer preference is a tribute 
& to the quality and variety of the Brazils. They 
satisfy a wider range of taste with their rich 


BRAZILS ARE PREFERRED 


Tih 1ST pn é 
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ICED COFFEE 
— WITH 
OFFEES 


body, full flavor and fine aroma. Particularly 
in iced coffee, these elements of the supreme 
quality of the Brazils will prove themselves 
again this summer. For they will not be dissi- 
pated by the refreshing chill. As more people 
drink more iced coffee, you can be sure that 
they will drink more Brazilian coffee. 





THE 
BRAZILIAN 
COFFEE INSTITUTE 


120 WALL STREET, NEW YORK 5, N.Y. 





PRESSURE PACKED 
VACUUM PACKED 


...best In cans 


by Continental 





CONTINENTAL (6 CAN COMPANY 


Eastern Division: 100 E. 42nd St., New York 17 
Central Division: 135 So.La Salle St., Chicago 3 
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and there at Pebble 


See new markets opened 
for coffee by “Minipak” 


Percolation in the manufacture 
of instant coffee—Part 3 


“Crash” fund for promotion 
major topic for PACB meeting 


World grew 1,000,000 ton 
coffee surplus in 1958 


Special radio programs boost 
iced coffee this summer 


Coffee producers meet 
on new international pact 


Trends in instant coffee 
Europe buying more coffee 


Grocery manufacturers work 
to improve coupon handling 


Free coffee builds motel business 


“Tea Time, U.S.A., Day” 
One of the biggest public 
events for tea is held 
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New drink is blend 
of tea and roselle 


Rise in world tea output 
seen continuing by USDA 


Canada launches “Tea on Rocks” 
drive eaicanca ed é 
ASTA holds first West Coast 
convention : = 
MacMillan is reelected 
at Pebble Beach meeting 
FEMA's 50th convention biggest 
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“HOT ON 
ARRIVAL” 


That’s how you deliver 
fresh, stimulating coffee 
when you insist on 
re 


CECILWARE 
'COFFEE CARRIERS! 


| designed exclusively for coffee j 


Make coffee when convenient — Serve 
when needed, sure in the knowledge 
that Cecilware’s proved-in-the-field 
double walled fiber glass insulation 
keeps the brew hot 30% longer. Noth- 
ing is so satisfying as piping hot coffee 
and that’s what Cecilware carriers 
deliver by the gallon no matter how 
long and how far the trek may be. Talk 
to your equipment dealer now! 


Cecilware stainless steel coffee carriers with 
fiber glass insulation are available with from 
1/2 to 10 gallon capacity. Prices start at $69 


Please write for a copy of our latest catalog 


CECILWARE-COMMODORE 


PRODUCTS CORPORATION 


Since 1911, more than a million 
Cecilware-Commodore products in use 


199 LAFAYETTE STREET »« NEW YORK 12, N.Y 





IS IT GOOD BUSINESS TO 
CLEAN GREEN COFFEE THOROUGHLY... 
THE BURNS WAY 


Even today’s best washed 
coffees carry an astonishing 
amount of dirt and foreign 
materials. Thorough-going 
removal of this debris 
repays you with these 
business advantages: 


BRIGHT, CLEAN ROASTS-— protected in their natural flavor, they assure continued cus- 
tomer satisfaction. 


FREEDOM FROM FIRE HAZARDS—prevents losses from smudge fires in roasters and 
coolers. 


PROTECTION OF OTHER EQUIPMENT — fans, piping, conveyors, etc. kept freer of dirt and 
trash accumulations. More trouble-free operation throughout 


your plant. 
If you’re not cleaning your green coffee on a Burns Recirculating Cleaner — you'll be sur- 
prised by the pile of dirt, strings, sticks and fuzz the Burns Cleaner takes out. And, by 
the production savings it effects. Write today for details on the Burns Recirculating 


Cleaner; quiet, dustless, simple to install and operate. 


AND SONS, INC. 


NEW YORK CHICAGO 
DALLAS SAN FRANCISCO 


ENGIN E ERS 


600 WEST 4340 STREET e NEW YORK 36.N.Y. 





unified industry on key policies urged 


at PCCA convention; 


“more cups” blasted 





Ruben Hills, Ill, elected president at 1959 session; 


brand selling to widen total coffee market is advised; 


Schmidt, Barrett tie for low net in golf tournament 


By MARK HALL, San Francisco Representative 
Coffee & Tea Industries 


New developments on coffee’s two big problems—sur- 


pluses and marketing—dominated business sessions at the 
1959 convention of the Pacific Coast Coffee Association 

Trade leaders put before the convention: 

Q A call for the industry to unify itself on ways to solve 
the surplus problem—especially on import quotas. 

q A challenge to roasters to enlarge, not just brand fran- 
chise, but coffee’s total share of the beverage market. 
J A report blasting claims to greater “strength” and 
more cups per pound. 

The convention was held at what is by now PCCA’s 
traditional site, Del Monte Lodge, Pebble Beach, Calif. 

The weather was sunny for the most part, but a little 
windy at times for golfers. 

Ruben W. Hills, Ill, vice president of Hills Bros., 
Coffee, Inc., was elected PCCA president for the coming 
He succeeds Weldon H. Emigh, of the company 
bearing his name. 

Robert C. Powell, of E. A 
vice president. 

Elected to PCCA’s board of directors for the 1959-60 
term, from San Francisco, were: Edward M. Bransten, 
M. J. B. Co.; M. H. Buckingham, Alexander-Balart Co.; 
Weldon H. Emigh; Harold F. Gavigan, B. C. Ireland, Inc.; 
A. C. Glover, Manning's Coffee Co.; E. T. Heathcote, S. F. 
Peilas Co.; E. E. Hood, Otis, McAllister & Co.; William 
Seely, J. A. Folger & Co.; Cedric Sheerer, Ruffner, Mc- 
Dowell & Burch, Inc 

Named to the board from Portland, Oregon, was E, D 
Perry, Boyd Coffee Co.; and from Los Angeles, Walter H. 
Dunn, Dunn & Cain Co., and L. E. White, Huggins- 
Young Cofttee Co. 

Mr. Hills is chairman of the roast division, which in- 
cludes Mr. Bransten, Mr. Buckingham, Mr. Glover, Mr 


year. 


Johnson & Co., was named 


Ruben Hills, III 
Newly elected president 


Weldon H. Emigh 
Retiring president 


Perry, Mr. Seeley and Mr. White 
Mr. Powell heads the green division, Other members 
of this group are Mr. Dunn, Mr. Emigh, Mr. Gavigan, 


Mr. Heathcote, Mr. Hood and Mr. Sheerer 


Mr. Emigh, who opened the business session, said in 
his president's report that if PCCA fell short of its goals 
at times, it deserved an “E” for effort. He paid tribute 
for their assistance during the busy year to Ruben Hills, 
Ed Bransten, Rodger Baker and directors of the National 
Coffee Association 


In reviewing developments during his term of office, 
Mr. Emigh said that export controls applied by the pro 
ducing countries had affected imports of coffee to the 
Pacific Coast. In 1958, imports were about 250,000 bags 
less than in 1957, in spite of a substantial population in 
crease, 

He reported that PCCA had expressed objections to 
sale by Brazil to United States roasters of large blocks of 


(Continued on page 12) 





% A PCCA Convention “Highlight” Report 


National Coffee Association 
policies on world coffee 


surpluses outlined in report 


This re pe ri 
the National Coffee 
It takes on special importance in view of differences 
especially On proposals for import qGuolas. 

the report which NCA President John F. 

m his address to the 1959 

offee Association, urged coffee men to study 


is an outline of official policies developed 
Association on the world coffee sur- 


Mce- 
concention of the 


ast ¢ 


The Foreign Affairs Committee of the National Coffee 
Association has been concerned because of statements eman- 
ating from various sources which have had the tendency 
to distrub and confuse the coffee industry both here and 
abroad. Therefore, the committee feels that at this time 
the policy of the National Coffee Association on the sub- 
ject of cottee surpluses 1S worthy of restatement. 

The Foreign Affairs Committee was initially estab 
lished in January, 1958. On January 15th, 1958, at a 
special board meeting the directors passed the following 
resolution 

WHEREAS, the National Coffee 
recognizes the dangers to the coffee industry and the 

American way of life should anticipated world 

coffee surpluses result in a breakdown of the coffee 

economy of the producing nations, BE IT RE- 

SOLVED that the officers of the association be dit- 

rected to work with the United Siates government 

and the governments of the coffee producing nations 
sound 


Association 


in studying the problem and __ seeking 


solutions.” 

This resolution was presented to the annual business 
taceting of the association on January 16th, 1958, and 
subsequently was quoted in the NCA News Letter. 


The National Coffee Association, except as emergency 
situations arose necessitating United States government 


has 


action, opposed any intervention of 


traditionally 


government in the coffee business in the United States 


which would interfere with normal trade in coffee. It 


continues to be the hope of the National Coffee Associa- 


avoided 


intervention may be 


that 


tion that governmental 


However, it nevertheless recognizes circumstances 


may arise when some action by government designed to 
serve the best interests of our country, as well as that of 


the cotfee-producing world, may be required, If such 


should arise, and in the opinion of the 


circumstances 


vovernment, such intervention were essential to avoid 


chaos in producing countries, the National 
the 


ccoonomic 
Cottee 
U.S. government 


will, of course, cooperate with 


Association 


looks 


The Department of State has advised that it 
to the Foreign Affairs Committee of the association for 


advice as to the coffee industry's views on problems at 
fecting our foreign relations in areas where coffee 


is an important factor. As late as April 23rd, this com- 


1 ( 
( 


mittee was advised that the State Department does not at 
this time intend to request from Congress legislative au- 
thorization for standby controls. 

For the record, the Foreign Affairs Committee desires 
to report that it has received assurances from the U. § 
Department of State that, prior to any specific action, the 
National Coffee Association will be fully consulted. 

We bring the foregoing to your attention in order that 
you may know that the Foreign Affairs Committee is fol- 
lowing the policy of the National Coffee Association as 
announced on January 16th, 1958, and further clarified 
by a directive to the Foreign Affairs Committee, passed at 
a board of directors meeting held at Pebble Beach on 
May 19th, 1958, which spelled out the functions of this 
committee. At that time the board instructed the com- 
mittee that it is the position of the board that: 

1. The association is opposed to the idea of import 
quotas, as it is opposed to all governmental regula- 
tons that are affecting the trade in our industry; 
That we advise the State Department that we are 
anxious to cooperate with them in studying and 
trying to find a solution to the problems with which 
the world would be faced if there were a collapse 
in coffee prices; and 
If the State Department informs the committee that 
it is convinced that the only solution they have to 
this problem is the imposition of import quotas, the 
commitee should advise the State Department that: 
if we must have import quotas, we request the op- 
portunity to work with the U.S. government in 
developing a plan governing these quotas, to the 

be the most equitable and to the 


end that the plan 
all segments of the industry. 


best advantage of 

The National Coffee Association has a basic responsi- 

bility to the American consumer and the United States 
coffee industry. 

It is the opinion of the Foreign Affairs Committee that: 

a. If and when an emergency 

by the United States government, then and only 

then should standby regulations be introduced, and 

we of the National Coffee Association are prepared 

to discuss in advance the possible basis of these 


situation is declared 


standby regulations, 

The industry should go on record as opposing any 
import regulations that would limit shipments to 
specific United States individual im- 
porters or other members of the United States in- 
dustry based upon prior record of purchases. 


port S, areas, 


Any import quotas imposed should be on a basis of 
countries of origin, with all members of the U. S. 
coffee industry having free access to coffee made 


available within the quotas. 


Western Hemisphere coffee for Europe 


In 1958, Europe as a whole purchased almost 57 of 
its coffee from Western Hemisphere producers, 


i se EA dU leo ane 


The Flay 





PHOTO COURTESY PAN AMERICAN WORLD AIRWAYS 


Say / 


The world’s finest coffees 
grow above the world’s 


most beautiful lake. Guatemala 


Lake Atitlan, in Guatemala, is 

acknowledged as the world’s most QP Vf) 
beautiful lake. In the mountains fee 
surrounding this natural beauty, grow 


the world’s finest coffees—Guatemalans. 

More and more U. S. roasters are oD AA IZAKAA 
turning to Guatemalan coffees to give 

their blend extra flavor, mildness 111 WALL STREET 

and aroma. NEW YORK 5, N. Y. 


If these are the characteristics you 
Telephone: 


BOwling Green 9-661 6-7 
Cable: GUATCOFFEE 


want in your brand, switch to 


Guatemalans. 


Bulletin +4 is just about ready. You'll find 
it of interest and value. Order your free 


copy today. 





% A PCCA Convention “Highlight” Report 





It was sunny for PCCA conventioneers, as you can see from these 
pictures, but it was a little windy for golfers. From left: Jim 
Montgomery, Bob Quinlan, Ed Johnson, Sr., Bill Rowe, Ed Manning, 


(¢ nNlinked from pare Y) 
coftee at special prices and also to shipments on a consign- 
ment basis 

Jack Duff, now retired, became an honorary member of 
the association, Walter Granicher was appointed his suc 
cessor as Pacific Coast member of the U. S. Army Coffee 
Advisory Committee. 

Individual coffee companies might strengthen their own 
positions, as well as the industry's by closing ranks in two 
areas, John F. McKiernan, president of the National 
Coffee Association, told the convention. 

“The coffee industry, confronted as it is with an un- 
healthy surplus situation, can do nothing more salutary 
than to muster its rank and file around some commonly- 
held principles,” he said 

He urged coffee people to study NCA’s official policies 
on the coffee surplus, as outlined in a report to members. 
The report (which appears elsewhere in this issue) makes 
it clear that NCA but if an 
emergency situation makes standby regulations necessary, 
NCA ts prepared “to discuss in advance the possible basis 


Oppose S import quotas; 


of these standby regulations.” 


Mr. McKiernan proposed that roasters aim their ad- 


vertising at enlarging coffee’s share of the beverage 


markee 

Why shouldn't individual coffee roasters include in 
their brand promotion some inducement that will moti 
vate consumers not only to drink "X" brand of coffee, 
to drink it more often and on more occasions?’ 


but also 
he asked. In short, why not promote the increased use 
of coffee itself at the same time that the use of name 


brands are promote d?’ 





O. IN. 


Gene Heathcote, 


Rauchle, 
but the 


Margaret 
Lillevand, George Malmgren, Harry Thompson. All 
picture were taken by coffeeman-cameraman Leo Baruh. 


Morris Buckingham, 


last 


He urged advertising messages that: (1) suggest more 
occasions for coffee-drinking, and (2) appeal to the sec- 
tor of the population where the potential for increased 
consumption is greatest—the youth market. 

How often have you seen a coffee ad which suggests 
that you have a second or third cup at breakfast, or that 
you enjoy a cup with your TV snack, or that a thermos 
full of iced coffee is a golfer’s best friend?” he chal- 
lenged, 

Commenting on slanting coffee ads toward teenagers, 
Mr. McKiernan said they are ‘the girls and boys who are 
old enough to drive cars and have children and fire mili- 
tary missiles and play major league baseball. Many ot 
them, both with and without parental permission, smoke 
cigarettes and drink beer. And yet, this is the same group 
which, in the minds of too many roasters, are too young 
to be coaxed to drink coffee—a sober and socially accep- 
table drink if ever there was one.”’ 

He pointed out that NCA, over the past two years, has 
developed a series of public relations instruments which 
can assist any roaster who wishes to make even a moder- 
ate experiment in the youth market. 

Mr. McKiernan reminded the delegates that while per 
capita consumption of coffee is continuing a slight upward 
trend, it is still two pounds under its level of 1949. He 
pointed out that “meanwhile, competitive beverages have 
been increasing their promotional budgets and have been 
using rougher and rougher tactics in their efforts to grab 
off larger shares of the total bev erage market.” 

Expanding the market for coffee is a necessary step in 
meeting the crisis facing the industry, but it is only one 
of the steps that must be taken to solve the problem of 





As always, golf was THE sport at Pebble Beach. From left: Tom 


Williams, Steve Gluck, J. B. S. Johnson, Bob Manning, Don Harvey, 
John Roddy, Ernie Kahl, Margaret Rauchle, Leonard Woolmans, 


) 


Walter 


Dunn, 


Warren Kludt, Jack Hornung, Don Dunn Vic Cain, 


Earl Lingle. 

















world surpluses, J.R.S. Hafers, president of the Pan- 
American Coffee Bureau, told the PCCA conclave. 

Mr. Hafers who is also U. S. representative of the Bra- 
zilian Coffee Institute, outlined the PACB program. 

The Bureau was also represented at Pebble Beach by two 
other members of its executive committee, Andres Uribe, 
U. S. representative of the National Federation of Coffee 
Growers of Colombia; and Carlos Cordero d’Aubuisson, 
U.S. representative of the Coffee Growers Association of 
El Salvador. 

Mr. Hafcrs emphasized that the United States buys 
“more of our coffee than the rest of the world combined, 
and anything which helps expand and widen this market 
is basic to the strength and prosperity of the coftee in- 
dustry in Latin America, just as it is basic to the strength 
and prosperity of the coffee industry here.” 


PACB’s aim 


He declared that the Bureau's program is aimed at con- 
vincing the consumer that there is more enjoyment in a 
richer, full-bodied cup of coffee. 

Turning to the broader problem of coffee surpluses and 
declining prices, Mr. Haters said that worry and concern 
is evident throughout Latin America. 

“This could not be otherwise,’ he declared, “considering 
the tremendous role which coffee plays in the economic 
and social life of these countries. Yet I do not believe that 
there is the same depth of worry which might have been 
noted in Latin America a year ago. This is because we 
have advanced a great distance in the past 12 months in 
learning how to manage our coffee surpluses. 

“IT cannot stress too much the importance of price 
stability to the world coffee trade and to the free world 
itself. A coffee surplus exists, so large that if the age-old 
law of supply and demand were allowed to operate un- 
checked and uncontrolled, disaster would strike us all, we 
in the producing countries and you in the coffee in- 
dustry here. An orderly system of selling and distribution 
to world markets must be achieved.” 

Mr. Hafers said that such a system is necessary to pro- 
tect coffee and at the same time to protect the products 
and commodities which the United States exports to the 
world, 

Political maturity 


“We are moving towards a unity of political and com- 
mercial ideas in our hemisphere”, he stated. “The Amert- 
cas are young, as the age of world civilizations 1s meas- 
ured, and we have undergone our share of growing pains. 
Yet healthy political maturity is within our reach if we 
hold fast to the philosophy we all share, the philosophy of 
freedom of the human being.” 

Mr. Hafers expressed hope for a world coffee agreement 
soon, as a result of discussions being carried on by the 
Coffee Study Group in Washington, D. C., which repre- 
sents both producing countries and major consuming 
countries, such as the United States. 

“It is entirely unrealistic to have a few countries carry 
the burden of supporting a world industry, and I believe 
that this is now generally recognized almost everywhere,” 
he added. 

Eugene G. Laughery, president of The Coffee Brewing 
Institute, blasted the “stronger coffee’ claim and the more 
ntinued on next 


kG page) 


Picked up here 
and there at Pebble 


Leonard Woolams, Vera Merrill and Margaret Rauchle 
arrived early at Pebble Beach to tune up their golt 
day they entered into a real contest, playing for big stakes. 


Sun- 


Novice Leonard won a total of 30¢ against skilled Margaret 
and comer Vera. Nothing could have pleased that gentle- 
man more. Or ts a man a gentleman when he takes money 
from the ladies? 

There is nothing like a good setting to enjoy your 44th 
birthday. That happened to Ralph Priminger, market ex- 
pert for that five-name brokerage firm which recently added 
the name of Smith to its tail, to give it the common touch. 
Though climbing into the upper brackets, year-wise, along 
with a lot of coffee men, Ralph still looks young, with no 
furrows in his well-rounded cheeks. Here's for more coffee 
conventions to celebrate your birthdays, Ralph—and at the 
company’s expense! 

Robert Stevenson, another market expert, or something 
like that—for the same arithmetical brokerage house, was 
also at the convention, either to check on Ralph or to help 
him celebrate his birthday. Incidentally, if you need any 
market advice, Priminger and Stevenson COULD give it 


lo you, 


x * 

Larry Meyers, Pacific Tea Packing Co., well known as 
the tea bag man, is now in the coffee business. It's 
much of a change, for he is still interested in hot 
beverages—and iced. The Pacific Tea Packing Company 
has become associated with the United Instant Coffee Com- 
pany of Paterson, New Jersey, with George Harrison as 


not 


too 


its head. 

A request came in for a room at Del Monte Lodge while 
the convention was going on. It ran like this: “Ordinarily 
[| would like a bathroom, but 1 don't know if it is necessary, 
as the Pacific Ocean is so close.” Investigation disclosed it 
was not a coffee man. Coffee men bathe regularly and do 
not depend on proximity of an ocean to perform the cere- 
mony. 

Bert Balart was conspicuous by his absence from the 
convention. Missing were the exotic colored coat, pants, 
shoes, socks. shirt and hat 
Barcelona. He is also the symbol of the colorful coffee 
days of early San Francisco, and the boys missed him. The 


all exuding the flavor of old 


visit of a daughter to his home in Glendale was about the 
only human event which could have kept Bert from at- 
His 


bright red pants, but they only covered part of his body 


tending. lone rival was Grace man Senn, with his 


Leo Baruh could be identified as the man with the camera 
He never fails to bring it along, and he shoots good photo 
graphs which, through his generosity, this publication uses 


Charles Behre, from Seattle, is not only a coffee man but 


has fast musical feet. He carried on a one-man endurance 


test as he danced to the rhythm of the Mexican band, the 


evening the boys were attending the Calcutta Pool. So 











% PCCA Convention “Highlight” Reports 


good was he that he soon had the band keeping time with 
him. He acted as impresario, guiding the harmony, and 


yave instructions to the gentleman with the horn, when 


restraint was needed instead of an uncontrolled blast 

Dou Wood ‘ald: master” for the coffe trade, sold 
eivht of the cartoons he had on display at the convention 
The) were lop and h wed Don § skill as an artist 7s 
) he AT: 


Weigher Koppel had a date to take the 12:15 plane and 
reach the race track in the Los Angeles vicinity after eight 
races had been run, and there were only three to go. “Oh 
said By being late, I lose less 


M I] its not so bad he 


money 


united industry urged at PCCA 


(Continned trom preceding page) 





( uy s-to-the } ound pit h 


rug out from under such claims 


He cited a study which pulls the 


Speaking of good brewing as the logical and practical 
solution to present problems confronting the coffee in 
Mr. Laughery cited the conten 


justry stronger cottee”’ 


tion as a misconception which was hurting the trade 


He based his view on results of a study in which CBI 
inalyzed 13 retail brands of roasted vacuum packed cof- 
fees. The purpose of the study was to determine whether 
the blends were sufhciently different from one another in 
amounts of chemicals comprising either aroma or taste to 
substantiate claims that one coffee was stronger than an 


other 


Phe conclusions demonstrated that no one brand tested 
could claim greater potency and hence greater cup yield 
per pound he emphasized 

Mr. Laughery labeled stretching as disruptive, degrad 
ing to the brew, and unprofitable to the industry. He 
reminded roasters that by neglecting good brewing they 


were failing to realize the full merchandising potential of 


the greatest coffee market in the world 





West Coasters know how to get fun out of life anywhere, especially 
at Pebble. From left: Ed Johnson, Jr., Leo Baruh (who took the 
picture furthest right), Harold King, Irving Manning, Neal Hopping, 


4 
14 


Attending the convention were two bankers, R. E. Fitz- 
gerald and F. A, Coppenrath, who added a little class to the 
affair, since they are vice presidents of their respective in- 
stitutions. In case you did not start preliminar) negotiations 
for a loan in the tap room at Del Monte Lodge, you will 
find them at Bank of America and American Trust. They 
will be ready to reminisce, but that’s no saying they uill 
make the loan. 

Piloted about by steamship man Harry March was J. 
Antonio Bonilla, of Bonilla & Williams Co., San Salvador, 


cottee exporters. 


Hoelter. a Neu 
balmy California air, and it is a good guess that he longed 


visitor from York, enjoyed the 


Gene 


} } i / } } 
lo remain in the land which was once home ta him. 


He declared there was a need for exploration in a num- 
ber of other highly important areas which attect the 
quality of the end product. 

The most notable at this time is coffee making equip- 
“There ts a definite need 


ment,” Mr. Laughery said 


for an evaluation program. The need derives from the 
fact that there is a tremendous variety of appliances, all 
of different design and all operating on different princi- 
p! 

t 


o provide a single brewing recipe that will assure good 


es. Under such circumstances, it ts literally impossible 


and consistent results, regardless of the maker used.” 
Mr. Laughery pointed out that the success of any brew- 
ing campaign depends on good coffee, good instructions 


and geod equipment, He said the first two requisites 


are available, and the third is attainable. y 
“The need for an equipment evaluation is as urgent as 
he declared 


it is obvious,” “The Institute is not only 


capable but eager to undertake such a project. Suffice it 


to say, that it will be time-consuming and expensive, 
Therein lies the rub. In terms of what can be accom- 


plished, however, this could well represent one of the 
soundest investments the industry could make.” 

Mr. Laughery said that all progress depends on knowl- 
edge, and “if the coffee industry is to continue to grow 
and prosper in today’s competitive beverage market, it 


(Continued n page 58) 
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Ralph Priminger, Vera Merrill, Antonio Bonilla, Harry March, Jack 
Leach, Charles Behre, J. R. S. Hafers, Harry Turkel. The last two 


were among convention speakers. 


EE & TEA INDUSTRIES and The Flavor Field 
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UESTION: 


What is L.H.C.L.? 


NSWER: 4 all-out push by Pan-American Coffee Bureau, to 
get more coffee in every cup. .. to reverse the trend 


toward feebler, weaker coffee. 


oo eee eee eee eee eeeeeeeeesreeeeeeeeeee ee eeeeee eee ETH HEHEHE HEHEHE HHH HEHEHE HEHEHE HEHEHE HHH HEHEHE HEHEHE 


es 


UESTION: 


‘What will it do for YOU? 


NSWER: By getting people who drink coffee to use more 
coffee in every cup they brew, L.H.C.L. will 





bring you a solid increase in sales. 
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UESTION: 


When will it start? 


NSWER: 7, September. L.H.C.L. will be part of a 
unique advertising campaign that will 


continue indefinitely. 





See new markets opened by “Six-Serv Minipak”, 
with two ounce vacuum pack of regular coffee 





A ‘Six-Serv Minipak” can, developed to market two 
ounces of fresh roasted vacuum-packed coffee, has been 
announced by the American Can Co. 

The Minipak can 


brewing six 


“contains just the right amount of 


cotfee for cups, following the methods 
recommended by The Coffee Brewing Institute,” accord- 


ing to G. U. Baylies, of Canco’s Product Marketing D1 
Vision 

Mr. Baylies said the two-ounce can should open new 
markets and increase sales for coffee roasters and retail 
outlets, as well as help increase the consumption of 
ground roasted cofttee It will mean plus business and 
will not detract from sales of coffee in the time-honored 
one-pound can,” Mr Baylies said. 

He explained that the six cups per two ounces Is in 
line with the industry's recommended use of about 48 
a formula being used to “bring back the 


Cups pel pound, 
It was noted that usage 


properly brewed cup of cottee.”’ 
has risen as high as 65 cups per pound and that in many 
cases the result is a wishy-washy brew 

The 


veys revealed that 
fee makers with six-to-eight cup capacities 


Six-Serv’’ was picked by Canco after industry sur 
I ; > 


two out of three housewives use cot 


It was pointed out that the new can has a number of 


possible uses. Primarily, it provides fresh roasted ground 


cottee to the vast numbers of occasional users who desire 


real coffee and for whom a one pound can is too large 


This is an ideal can for the housewife who wants to 





By DOUGLAS WOOD 
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“Ronnie boy, here, is our coffee taster. 
Would you like to see him in action?" 


make a limited amount of coffee for guests. She merely 
in the coffee maker and 


opens the can, pours the contents 
measuring and spillage 


discards the can, plus avoiding 
of the coffee,” Mr. Baylies said. 
and 


hunters, sportsmen 


Uses also can be found by 
travelers who want to brew a limited amount and yet be 
assured by genuine fresh coffee. 

Mr. Baylies said a number of marketing possibilities 
are opened by this container. These include multi-pack- 
ing and aisle-end jumble displays in retail outlets. 

“Tt also is an ideal container for roasters to give away 
as samples and to introduce new brands and blends, to 
use in tie-in sales with coffee cake, doughnuts and simi- 
lar products and for coffee maker manufacturers to dis- 


tribute with new products,” Mr. Baylies declared. 


Gill’s Golden Blend Coffee 
introduced in Lamofoil bag 


called a “flexible can” 

James G. Gill, Co., Norfolk, Va., 
Gills Golden Blend Coffee, an all-purpose grind, in a 
glistening Lamofoil bag manufactured by the Flexible 
Packaging Division of the Continental Can Co., Devon, 
Pa. 

The one-pound Lamofoil bag, called a “flexible can,” 
is made up of reverse printed acetate laminated to alumi- 
num foil, It is lined with Lamofilm—two layers of am- 
ber glassine paper joined by a combination of wax, resins 
and petroleum. This construction, 
barriers, affords the coffee ‘the longest possible protec- 
tion against passage of air and moisture vapor,” it was 


has introduced its 


with its series of 


stated. The bag is mechanically closed at the Gill plant 


Printed design on the bag—in red, gold, white and 
black colors—features the brand and product names. The 
design was originated by W. L. Hoerter, a Richmond 
artist. The high characteristic of foil, em- 
ployed as an integral part of the design, gives the pack- 
age a standout quality vital to merchandise displayed on 


reflective 


today’s crowded supermarket shelves. 

Distributed in Virginia, Gill's Golden Blend Coffee has 
been well received at the retail level, according to com- 
pany ofhcials. The new addition to the Gill coffee line, 
they report, has achieved sales without cutting into the 


volume of other Gill products. 


No tips, but... 


When the first coffee house opened in Constantinople 
in 1554, beautiful slave girls served the food, according 
to Food Engineering. Diners couldn't tip the waitresses, 


but they could buy them. 
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percolation 


in the manufacture of instant coffee 





Third article in a vital series which 


is breaking new ground in published 


material on instant coffee processing 


By MICHAEL SIVETZ 


Yield 


The cost of the gren coffee and the amount of solubles 
recovered most influences instant coffee cost. Green cof- 
fee costs can be reduced up to a point by using cheaper 
grades (naturals, off-flavor, Rioy) with discretion. How- 
ever, these do influence the final instant coffee quality. It 
is indeed unfortunate that many instants are made from 
such low grades, to sell for a price. The consumer ac- 
differences more 


cepts them, since she can see 


easily than quality differences, except in really objection- 


price 


able cups. 
With a given blend and roast, the yield of the flavor- 
ful extractables from roast-and-ground coffee is about 
Yields of hydrolyzed starches and carbohydrates 
17% on percolators (40% from 
ground is about 33.3% on green), although ultimate batch- 


230% solu- 


roast-and- 


hydrolysis yields to disintegrated grounds gives 
bles or a total of 46% to 48% from roast and ground. 

Channeling of water and extract flow makes for in- 
efficient extraction and rinsing out of solubles, which are 
lost with the discharged spent grounds. 

Hard” (high grown) mild beans require higher tem- 
peratures and/or longer times to hydrolyze out a given 
than “softer” (low grown) milds, Santos or Ro- 
The latter two types, especially Robustas, at 40% 
instant yield from roast and ground tend to throw down 
and 


yield 
bustas 
occlude flavors and solubles) give a 


tars (which 


dirty cup ring 


Temperatures 


Feed water and extract temperatures between columns can 
be conveniently spoken of as percolator femperature profiles. 
The temperature used, their location, the roast-and-ground 
extraction time, (water feed rate), determine draw-off ex- 
tract concentrations and solubles yields. 

It is important to realize that ground coffee at room 
temperature is entering the fresh end of the percolator sys- 


959 


tem while hot extract is leaving the same end. Grounds 
are being heated and extract is being cooled. Solubles are 
reversing their flow path from roast and ground to water 
(or extract). Thus, there 15 hoth a 


and heat exchange in the countercurrent flou 


occurring materials 
extrachion 
Syilewn. 

At the feed water end, the full heat source enters unt 
formly, while the spent ground with hot water are dis 
charged intermittently, also representing countercurrent heat 
and mass flow. In addition, there are natural heat losses 
and additions from the system 
only an intensive measure of what the heat content (ex 


Temperature 1S, 


Temperature is, therefore, 


tensive measure) of the system assumes 
however, the major variable for rates of wetting, extraction 
and hydrolysis, and therefore for yield and extract concen 
tration, as well as process time and flavor quality 

1. Flush water cooling of the fresh column wall prior to 
roast-and-ground loading reduces chemical degradation of 
the fresh extract; better retains the coffee flavors available 
at this point; and will cause lower draw-off extract tem 
peratures. The fresh content 1s ap 
preciable, compared to the roast-and-ground cotfee fill. Cool 


metal column heat 
walls protect and roast-and-ground coffee from heat in the 
presence of air until the column ts filled with extract. Cool 
walls also reduce heating of the entering extract along the 
wall, and hence reduce channeling 

The water nozzle ts designed so that the water strikes 
the walls of the percolators tangentally and cools the 
walls as it evaporates and flows down, About one gal 
lon of automatically metered water per cycle per ft. threc 
column are effective for flush cooling 

An indication that the column walls are being ade 
quately cooled is a smoother, more gradual temperature 
rise in extract leaving the column during the first few 
minutes of extract draw-off. This cooling must be offset 
by increased temperatures at the fresh end of the roast 
and-ground percolator system, for rapid wetting and 
elimination of gas pockets. This can be accomplished by 
intercolumn heaters at the spent end of this system (but 


7 





great care must be exercised to avoid hurting extract fla- 
vor), faster cycles and higher feed water temperatures 
Wetting of roast-and-ground coftee does not occur very 
and until wetting takes place, ex 
traction The 
influence the viscosity of the extract, and femperature has a 
The rate of solubles extrac- 


rapidly below 160 F, 


cannot occur concentration desired will 


marked influence on viscosity 
tion in the fresher columns is largely controlled by viscosity 
of extract solutions 

2 Wetting ot 
place rapidly unless temperatures are above 160 F. 


take 
Des- 
sicative wetting constitutes the major force in develop- 
There are 


roast-and-ground coffee cannot 


ing high extract concentrations on draw-off. 
no simple formulations for rates of wetting, but large 
surfaces of fine grinds, expulsion of air and CO,, and ex- 
tract pressure all hasten wetting. Wetting ts accompan- 
ied by heat pick-up by the grounds and in heat loss by 
the extract The leading edge of extract flow will be cool 
if heat exchange ts uniform and not distorted by channel- 
ing. Prewetting the coffee grounds results in less dense 
column loads, higher heat loads, fewer excessive pressure 
drops, but lower extract draw-off concentrations. With- 
out wetting, no solubles can be released from the grounds 
to the extract flowing by. Complete wetting allows swell 
ing of the grounds cell structure and a more permeable 
structure for outward diffusion of solubles. 


Cooling 


3. The extract leaving the percolators must be cooled 
(with chilled water or brine) to keep its temperature be 
50 | Any 


prolonged heating or holding of drawn-off extracts above 


tween 40 and to avoid flavor deterioration, 


80 F for even one-half hour will cause a_ noticeable 
development of undesirable tastes accompanied by dar- 
kening of the extract 
i. Increased feed water temperatures of about 350 F 
will result in a higher temperature profile which will 
speed up the rates of wetting, extraction and hydrolysis 
and give higher concentration extract (less drier evapora 
tive load) or higher yield, if desired 
As for temperature influence on extractables, from 
25 wt.4¢ of the roast-and-ground coffee solubles 
ire extractable with 212 F water at atmospheric pressure 
This formulated 
There are faster solubles diffusion rates with smaller par 
From 160 F (620 R) to 210°F (670°R) will cut 


to achieve solubles concentration equilibrium 


diffusion process cannot be simply 
ticles 

the time 
10% due to temperature change. But the reduced vis 
cosity will cut the time about in half to achieve solubles 
equilibrium between grounds and free solution (at 30 
extract) Heat from 


( Wt or 


losses are 


concentration great 


diameter less) columns, 


smalles percolator 


which may require intercolumn extract heaters at long 


cycles Otherwise small columns give much reduced 


temperatures in the fresh stages 
6. Insulation: Heat losses are reduced by 4” magnesia 
blankets on intercolumn_ pip- 


Factors that reduce temperature profile 


insulation and columns and 
Ing, valves, ete 
when not using intercolumn heaters but only the feed 


water as the source of heat input are: 


(a) The longer the cottee hold-up or process time, the 


greater the conductive heat losses and the lower 


the net rate of heat input 


(b) Higher extract concentrations require less water 
input, hence less heat input, at almost the same 
conductive heat losses. 


Day to night, summer to winter and window ex- 
posures can noticeably affect the rate of heat loss 
from inadequately insulated extraction systems, 


These varying heat losses result in varying extraction 
performance. By applying heat to the extract in the sys- 
tem by intercolumn heat exchangers, higher feed water 
temperatures and faster cycles, heat losses can be com- 
pensated for and temperatures can be raised. (This heat 
applied gently with faster cycles can provide higher draw- 
without too serious flavor 


off extract concentrations 


changes.) 
Reactions 


Reactions: Other heat effects that contribute to tem 
perature changes in the percolation system are exoturermi¢ 
heats of wetting of grounds with water and endothermi 
heats of solubles solution at the fresh end of the system 
and heats of hydrolysis at the spent end. There are some- 
what Iarger heats of wetting (accompanied with more 
water retention) per unit weight of finer grinds. 


8. Hydrolysis: The flavor of extracts with Aydro/jzed 
solubes differ from those with only extractables. Also, 
there is a lesser but more notable flavor difference between 
extractables obtained at 70°F, 160°F and 212°F. The 
less the time and the lower the temperature of extraction 
(above 160°F but at less than 25° solubles yield), the 
more flavorful are the coffee solubles extracted. Commer- 
cial instant coffee practice solubilizes up to 40 wt. ot 
roast-and-ground coffee, The additional 15-20¢ is ob- 
tained by hydrolysis of starchy cellular matter at tempera- 
tures above 275 F. The hydrolysis solubilization rates 
(pounds solubilized per pound of atmospherically extracted 
grounds per hour) are solely a function of temperature 
increasing from about 0.1 at 275 F to 0.2 at 300°F to 0.4 
at 350 F, the maximum. Hydrolysis of cellulose is a zero 
order chemical reaction (directly related to time) and can 
be represented by Arrhenius’ equation K—Ae—.E/RT 


(See: Wise—' Wood € hemistry”’, Reinhold. ) 


To augment yield 


Some soluble coffee manufacturers use phosphoric acid 
hydrolysis after atmospheric extraction to augment their 


extractables yield. Acid is neutralized with lime; precipt- 


tated calcium phosphate ts filtered off. 
tem, the hydrolysis can be done in the same equipment as 


In a percolator SyS- 


the extraction except at higher temperatures. 


Maximum water hydrolysis yields are about 33¢¢ of. at- 


mospherically extracted grounds, or roughly the total solu- 


bles yield based on roast and ground is 25 hydrolyzed and 


25 extractable. Since hydrolysis is a chemical reaction, 
there is little to no effect on rates, due to particle size or 
water/coffee ratios. Agitation or water flow past coffee 
particles increases rates of outward solubles diffusion but 
has small bearing on a given percolator performance. Hydro- 
lysates are about 759-80 carbohydrate and 206¢-25 
protein. Decomposition of solubles hydrolyzed at 375 F 
is very rapid, and at 400 F the grounds become carbon-like 
and soft. Below 350 F, sieve analysis of grounds betore 


and after autoclaving show no change 
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“Crash” fund to expand coffee 


market is major topic at PACB’s N EW é L EC T Q i C 


annual directors meeting FULLY AUTOMATIC 


Plans for creation ot a special fund to expand promo- 


tion of coffee consumption in the United States and 
Canada were the major topic of discussion at the an- PERCOLATORS 
nual meeting of the board of directors of the Pan- 
American Coffee Bureau in New York City. ae 
At the meeting, Brazil and Mexico indicated readiness 24- 48- 84-Cup Capacities 
to contribute to the “crash” promotion program, Co- 
lombia and El Salvador had previously announced their — 
willingness to participate. This means the four largest o 
Latin American producers have now agreed to the pro- Homes @ Churches @ Schools @ Taverns @ Lodges 
ject. Restaurants @ Hospitals @ wherever large quantities 
Announcements from other PACB members are ex- 
pected in the near future. It is hoped that contributions 
to the special fund will start in July, according to Dr. 
J. Adalberto Bolanos, chairman of the meeting and head 


of perfect coffee are desired 


THREE MOST WANTED SIZES... 


of El Salvador’s delegation 
The proposal for raising a special fund, over and above © Completely 
- Aut tic 
current contributions by the Latin American coftee-pro- - P “~ —s os , 
e ry snap to clean 
ducing countries to PACB. was made to a Washington, ; 
‘ E ’ ; é @ No Bags, Filters, 
D.C., meeting of the directors of the Latin American Papers or Screens 
, . / © Perfect Coff 
Cotfee Agreement last March. The extra funds are to i eee) Semen Srey 
be supplied in the form of coffee by the countries in pro- 
I I : y I 4 AP-48—48-cup capacity 


portion to their exports. 


i 
Two-fold benefit 

Each additional pound of coffee sold as a result of an 

expanded promotional campaign in the United States 

and Canada is a pound that has a two-fold benefit, in that 

it produces revenue for Latin America and ceases to be a 

drain on the economies of the producing countries, Dr 


Bolanos told the PACB directors. 


Dr. Bolanos stated that these markets can be expanded ’ | 
by an advertising and promotion program which not only . | 
\ 





persuades more people to drink coffee but educates all 
consumers to the pleasures of a richer, full-flavored 
beverage. AP-84—84-cup capacity 

Our market studies and projections show that these 
countries can absorb additional millions, and even  bil- a 
lions, of pounds of coffee annually—but if they are to 


do this, our promotional activities must be greatly ac- AP-24—24-cup 

‘ capacit 

celerated _ he said goal 
Dr. Guillermo Alfaro, delegate from Costa Rica, was EASY TO USI sim 
; ; ply put in the required 
named secretary of the meeting. A special committee sii ot cold deter aid 
coffee and switch on cur 

il rent Jerk y action st: 

Bureau and recommendations for the coming year. The ent, Perking action starts 
o 4 in seconds and stops at the 
pe ik of percolated flavor 


Then automatically the 


Was appointed to review the financial position of the 


committee was composed ot delegates from Cuba, the 


Dominican Republic, Honduras and Mexico ; 
I } | | | ; Also a wide selection of new Automatic Elect: 
n connection with a resolution adopted at the recent semi - automatic Drip - O Dar-olitni sahia hen. ee 
meeting of Fedecame calling for a study to determine the lator electric coffee makers heat to keep the full-bodied 


t 


° , N capaciti oO! 8 to 72 bre S yr ho Ap 
potential market for coffee in Latin America, the Bureau's apacities from 18 to 7. yrew serving hot. Ay 
cups. Write for descriptive yroved by Underwriter’s 


board authorized the Executive Committee to give con- Fars Fe 


sideration to steps that may be necessary to increase con 


sumption in these countries P 
The Board took special note of two new member THE (E/ 


countries—Nicaragua and Panama—which recently join- 


ed APCB. and also extended a warm welcome to observ ALUMINUM C0 
s 


ers from Haiti, who not only attended the meeting but 
MASSILLON, OHIO 


participated in the discussion of the Bureau's financial 


statement and ot plans for the expanded promotional Manufacturers of Quality Aluminum Cooking Utensils since 1914 











campaign. 





World grew 1,000,000-ton coffee 
surplus in 1958; prices dropped 
to 10-year low, PACB report says 


The world grew nearly 1,000,000 tons more coffee than 
it drank in 1958, and as a result prices dropped to the 
lowest level in ten years, according to an annual review of 
the year published by the Pan-American Coffee 


Bureau 


Cotes 


The review points out that despite overproduction and 
L¢ umulating surpluses ot green cottee, an orderly market 
s maintained during the year, through concerted action 
the 15 
The Bureau's 96-page yearbook is an authoritative re- 


producing countries of Latin America 


port on significant developments, as well as a comprehen- 
sive compilation of facts and figures on all phases of the 
cottee business 

It shows that total world exports of green coffee during 
1958 amounted to 36,600,000 bags with a value of $2.0 
billion against 36,100,000 bags and a value of $2.29 
billion the previous year 

Exportable production of coffee rose in the meantime 
from 45,800,000 bags in the 1957/58 crop year to an 
estimated 50,600,000 in the crop year ending June 30th. 

The report deals at length the formation in 
Washington last summer of the Coffee Study Group and 


the steps leading up to the signing by 15 Western Hemi- 


with 


sphere producing nations of the Latin American Coffee 
Agreement, which went into effect October Ist, 1958. 


This Agreement, the report says, “has been credited with 


providing an orderly market under conditions which 
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THE GREAT ATLANTIC AND PACIFIC TEA CO. 


RETAILERS OF FINE COFFEE 


BRAZIL AND COLOMBIA 


AMERICAN COFFEE 
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otherwise could have resulted in a much different situa- 
tion.” 

Imports of green coffee by the United States, which ts 
by far the world’s greatest consumer, amounted in 1958 
to 20,200,000 bags, with a value of $1.17 billion, against 
20,900,000 bags, with a value of $1.38 billion in 1957. 

Consumption in the U. S. was 1.7% higher than in 
1957, the drop in imports being accounted for by declin- 
ing inventories of green coffee among U. S. roasters. 
Of all coffee roasted in the U. S., the report shows, 
3,600,000 bags out of a total of 20,900,000 million went 
into the manufacture of soluble coffee. That was an all- 
time high in roasting for that purpose, an increase of 
1.2 over 1957, In earlier years, however, the percent- 
age gain was considerably higher. 

Price declines in both green and roasted cotfee con- 
Retail prices dropped more than 
1958, bringing 
Soluble 


tinued during the year 
12% between January 
regular coffee to its lowest level since 1950. 


and December, 
coffee at retail declined 8.5. 

Europe continued to increase its volume of coffee im- 
ports, taking 13,546,000 bags or 5.7% over 1957. As in 
earlier years, more than half of Europe's supplies came 
from the Western Hemisphere. 

It was also reported that market studies were being 
made and promotion plans being formulated by coffee 
groups in various European countries, looking toward a 
campaign to expand consumption. 

Canadian imports of green coffee increased 7 in 
1958. In addition, that country also imported substantial 
amounts of coffee in roasted and soluble form. 
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Special radio programs 
boost industry’s iced coffee 
promotion this summer 


Radio listeners in the United States are learning much 
about coffee and iced coffee this summer through a series 
of 25 special programs broadcast each week-end during 
June and July over the 200-station network of the Na- 
tional Broadcasting Corp. 

The programs consist of interviews with outstanding 
personalities, most of them connected directly or indirect- 
ly with coffee. Some of the interviews give directions 
for brewing and serving iced coffee, others discuss cof- 
fee's importance in international relations and interna- 
tional trade, and still others tell of iced coffee’s appeal as 
a refreshing summertime drink. The talks were arranged 
as part of the Pan-American Coffee Bureau's summer pro- 
motional program in support of iced coffee. 

First speaker on NBC's series was J. R. S. Hafers, 
PACB president and head of the New York City office of 
the Brazilian Coffee Institute. In an interview with 
Dick Jennings, NBC told coffee 1s 
served in Brazil and of his introduction to iced coffee in 
the United States. 

Other speakers were Mrs. Ellen Saltonstall, PACB's 
Director of Consumer Services, who gave directions for 
making iced coffee; and Lt, Jack Dudek, who spoke from 
Cleveland, Ohio. Lt. Dudek, who is national president 
of the Fraternal Order of Police, and a traffic expert, 
recommended that motorists drink coffee on long trips 
to relieve drowsiness and prevent highway fatigue and 


reporter, he how 


recommended iced coffee for hot weather driving. 


Other industry and government leaders to speak on the 
NBC network include Andres Uribe, of the Federation 
of Coffee Growers of Colombia; Carlos Cordero d’ 
Aubuisson, of the Coffee Association of El 
Salvador; Malcolm Stewart, president of the National 
Restaurant Association; and Vincent O'Connor. Commis- 
sioner of Marine and Aviation of the City of New York. 


Growers 


One of the features of the series was an interview with 
Miss Gladys Jackson of the United States Army's Military 
Subsistence Center, who buys more roasted coffee than 
anyone else in the world—a total of between 3,000,000 
and 4,000,000 Ibs. a month. 
famous restaurateurs are also 
participating in the series—Roy Alciatore, proprietor of 
Antoine’s in New Orleans, and George Stitch, maitre d’ 
of the Ritz-Carlton restaurant, New York City Both 


restaurants are famous for their coffee, Antoine's particu- 


Two of America’s most 


larly making it a specialty 


Esty to handle Nescafe Instant Coffee 

The Nestlé Company, Inc., White Plains, N. Y., has 
announced the appointment of the William Esty Co., 
New York City, as advertising agency for their Nescafé 
Instant Coffee, effective September Ist. 


“Coffee on the rocks” is theme 


of Borden’s Instant Coffee drive 


A special premium, off-label price offers and point-of- 
sale material with a ‘coffee on the rocks” theme are be- 
ing combined during July and August in a summer store 
promotion for Borden’s Rich Roast Instant Coffee in 
most parts of the country. 

The premium is a black and gold serving tray and 
four matching coasters, each bearing a design of sprays 
of wheat. 
plus a label from a jar of Rich Roast Instant Coffee. 
Display bins carry sample premiums, and point of sale 


leaflets give recipes for cold drinks with an instant coffee 


The tray and coasters are offered for a dollar 


base. 

Several Eastern and Midwest states not included in the 
promotion will carry their own offer, two pairs of nylon 
stockings for each dollar sent in with the coffee label 


and inner seal. 


Butter-Nut Instant launches 


“Coffee on the Rocks” promotion 

Instant “Coffee on the Rocks” is being promoted on 
the West Coast by Butter-Nut Coffee Co., a division of 
Paxton & Gallagher, Inc., Omaha, according to Food 
Field Reporter. 

The company states that this ts the first time the “on 
the rocks’ approach has been applicable to instant coffee, 
an approach it says is made possible by the development 
of a crystalline instant coffee which is immediately soluble 
in hot or cold water. 

Full-page, full-color newspaper and Sunday supple- 
ment ads, ROP color pages, and black-and-white ads are 
supporting the campaign, along with radio and TV 
spots 

Point-of-purchase material is being furnished to retail- 
ers in the eight western market areas—Los Angeles, San 
Diego, San Bernardino, Riverside, Santa Barbara, and 
Long Beach, Calif.; and Phoenix-Tucson and Las Vegas, 


Ariz. 


Most popular exhibit at clubwomen’s convention 
is NCA-CBI’s ‘Coffee Hospitality Lounge’’ 


Easily the most popular exhibit booth at the interna 
tional convention of the General Federation of Women’s 
Clubs in Angeles ‘Coffee Hospitality 
Lounge’, co-sponsored again this year by the National 
Coffee Association and The Cotfee Brewing Institut 

NCA President, John F. McKiernan, speaking to the 


‘trade Latin America 


Los Was the 


convention, said that between and 
the United States, both ways, is more than eight billion 
This is a barometer of our interdepen 


dollars a year 


dence. They need us; and we need them.” 

Mr. McKiernan emphasized to his audience of women 
consumers that coffee is Latin America’s largest export, 
and this country’s largest import. For these reasons, he 
said, coffee is one of the keys to any changes that may 
take place in the pattern of international trade and, there 
fore. international human relations 


A record amount of coffee was brewed during the con 


2 | 





2,245 cups served to the delegates on the 
the ‘Cotfec Hospitality Lounge.” 
5,000 complimentary cups of perfect cottee were 


vention, with 


first day at 

Over 
served in all, and 3,700 gift packets containing a standard 
in attractive sprig of artificial coffee blossoms 
Everybody Wonders” “The Magi 


to the 6,000 General Federation 


measure, 


ind cherries and 
Bean 


of Women's Clubs delegates, who included representa- 


were distributed 
tives from the Latin American countries 

During the convention all coffee was brewed under the 
strict supervision of CBI field representatives Jack Leach, 
using the standard formula of 40 cups to the pound 

Several times each day the delegates, who are also 
homemakers, were shown by Miss Lynn Mapel, of CBI, 
how to make a good cup of coffee every time. The wo 
men were invited to don aprons and assist Miss Mapel 
in making the perfect brew 
also told 
CBI's ‘Coftfeetime’ 

Los Angeles, who regularly supply 


film, “The 


NCA's 


prog ram 


Delegates were about 
Magic Cuy 


} and 
| irmecr 


Bros., Inc 
the Shrine Civic Auditorium, coope rated in arranging for 


the cottee service 


Old Dutch Coffee names new agency 


Old Dutch Cotfee Co., Inc., has named Ketchum, Mac 
Leod & Grove, Inc.. New York City, as advertising agen 
Old Dutch 

Cottee Co 


Gold C offes 


line of coffees and tea, and for its 


division, makers ot premium grade 


appointment announced by Frederick R. Kohn, 


is effective August Ist, 1959 


Coffee widens lead as top 
beverage in United States 

Coffee is increasing its lead as America’s favorite bever- 
age. Among adults, it is now twice as popular as the 
next beverage, the Pan-American Coffee Bureau reports. 

Milk is the second most popular drink, with fruit and 
vegetable juices third, soft drinks fourth and tea fifth. 

Based on a survey conducted early this year, PACB's 
figures show that 87 of the United States population 
20 years of age or older drinks coffee and 42¢¢ drinks 
milk 

Among teenagers the proportion ts almost the opposite, 
with 87 drinking milk and 28% drinking coffee. 

Teenagers also differ from their elders in regard to 
soft drinks and tea, the survey reveals. Fifty percent of 
them drink soft drinks, against 15 who drink tea, while 
drink tea and 25¢¢ soft drinks, 


among adults, 30 


PACB said. 


Panama becomes 13th member of PACB 
become a member of 
announced by J. R. S. 


Pan-American 
Haters, 


Panama has the 
Cotfee Bureau, it 
PACB President. 


Panama is the 13th Latin American coffee producing 


Was 


nation to join the Bureau. 
In April, Nicaragua also joined, It 
four Latin American producing countries, non-members, 


was the first of 
to accept an invitation voted in March by the board ot 
directors of the Latin American Coffee Agreement. The 
board stressed “the advisability and urgency of strength- 
ening still more the Pan-American Coffee Bureau, as well 


as increasing its activities.” 
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“Mark my word” 


By MARK HALL 


WE LEARN THE HARD WAY 


Man has always had to stick his hands in the fire 
before he learns. From the time he had to slug his 
rivais to keep them away from his cave, into which 
he had just dragged his lady love by the hair, man 
has had to learn the hard way how to get along. 
Lined up on one side is inertia and lack of imagin- 
ation; on the other, a spiked club swinging for self 
interest. 

For enough imagination to chart a future course, 
man would have to possess a few attributes of deity. 
Who is going to dig up all the facts, when some 
are buried so deep, hell would be only a few shovels 
further? 





You have heard of those who prophisied. Not a 
one of them but missed a guess at times. The per- 
centage is always less than 100. 

It seems that the only way for man is first to kill 
thousands on the highways and millions in war, 
and then try to apply what he learns from these 
experiences to avoid accidents and war in the future. 

Thus it is in the coffee industry. How could pro- 
ducing and consuming nations get together BE- 
FORE a crisis happens and determine a course of 
action certain to be good for the industry? 

There are always so many factors bearing on the 
situation, many of them undreamed of before the 
crisis. The various countries’ interests are so di- 
verse and so imperative. Nothing but the threat of 
trouble could induce them to line up together. 
Nothing but a taste of that trouble—EXPERIENCE 
WITH IT—has been able to furnish sufficient facts 
for its solution. 

That is the way human beings have learned over 
the centuries. Is it a good way? Maybe, maybe not. 
But it is an enduring fact that we do learn the hard 
way. 








Who was first in vacuum-packed coffee ? 


Hills Bros., says T. Carroll Wilson 


T. Caroll Wilson, vice president of Hills Bros. Coffee, 
Inc., San Francisco, recently set the record straight on 
who was first in vacuum packed coffee. 

Printers’ Ink had published a story by W. L. Dutton, 
vice president of Van der Boom, Hunt, McNaughton, 
Inc., Los Angeles advertising agency, telling how he par- 
first 


demand for the vacuum- 


This 


ticipated in ‘‘creating 
packed coffee to be marketed in America.” 
Mr. Dutton had stated, in Memphis about 1919. 

In a full-page article in a subsequent issue of Printers’ 
Ink, Mr. Wilson recalled how Hills Bros. started vacuum 
packing coffee in San Francisco, in July, 1900. 


“Early in 1900, A. H. and R, W. Hills 


were trying out the packing of butter 


was, 


the founders 
of our company 
in cans when they heard of vacuum-packing experiments 
by the Norton brothers in Chicago,’ Mr, Wilson said. 
‘A. H. Hills made a trip to Chicago to explore the sub- 
Nortons. 
cess was so impressive that the necessary equipment was 


ject with the The nature of the vacuum pro- 
ordered at once, and Hills Bros. was granted exclusive 
rights to the Norton process for the Pacitic Coast. 


“Soon after the machinery was set up and the first cans 
of butter packed, both of the Hills Brothers immediately 
recognized that if vacuum-packing could keep butter 


fresh, it ought also to protect the freshness of coffee and 


steps were taken at once to adapt the process to coffee. 


“Hills Bros. began to pack coffee in vacuum. for 
commercial distribution in July, 1900, According to the 
1913 that 
in San Francisco followed suit, and not before the early 


record. it was not until about any other firm 


1920's. did any coffee roasters east of the Rocky Moun 
tains begin to vacuum-pack 


Y 1959 


“IT might add one more thought, in deference to Mr 
Dutton. 
in cans prior to 1920, but such cans were only her 


There were some companies that pac ked cottee 


metically sealed—not vacuumized.” 


Coffee Exchange considers futures 


trading in African coffee 


Establishment of a third coffee futures contract, to 
cover trading in African Robusta beans, is under con- 
sideration by the New York Coffee & Sugar Exchange 
Neither of the 
cludes coffee from African sources. 


The idea was discussed at a membership meeting of the 


two coffee contracts now active in 


Exchange, and was referred for further development to 
the Coffee Committee, chaired by Charles Leister 

Africa been 
exporter since 1954, and this trend is expected to con- 


has growing In importance as a coffee 


tinue. 


Murray heads quality control at Nestle 


Ben A. Murray has joined The Nestlé Company, Ing 
White Plains, N. Y., as supervisor of quality control at 
the company’s headquarters. 

Mr. Murray is now in charge of maintaining quality 
standards for Nestlé’s diversified food products and tor 
the raw materials used in the manufacture of these pro 
ducts. 

He was formerly director of quality control for Cherry 
Growers, Inc., Traverse City, Mich., and a staff inspector 
for the ¢ ampbell Soup Co 

Mr. Murray is a the Food 
Technologists and holds a B. S. degree from Michigan 


member of Institute of 


State College. 


23 








Crops and countries 





coffee news from producing areas 


Latin American producers 
meet to work out new 
agreement on coffee 


Representatives of Latin American coffee producing 
Washington, D. C. last month to work 
succeed the 15-nation 


countries met in 


out a new agreement to current 


pact, which expires Se ptember 30th 


A five-nation committee prepared a draft of the new 


igrcement for a full meeting of the board of directors of 


the Latin American Coffee Agreement 
Manuel Rica, 


chairman of the board, said African producers would not 
after the Latin 


Escalante, Ambassador of Costa who ts 


be brought into the discussion until 


Ameri an nations had agreed ona pact 


Colombian Ambassador Jose Gutierrez Gomez said the 
igreement will be based on a world export market figure 


of 40,000,000 bags 
It was reported by some sources that 18,000,000 bags 
would be the quota for Brazil 


Latin American Coffee Agree 


allowed for a world export, 


The quota sect by the 
ment in September, 1957 


ncluding African production, of about 38,000,000 bags 
} x 


Coffee curing plant planned in Tanganyika 


United States capital for construction of a coffee curing 
plant at Tukuyu is sought by the Rungwe African Co- 
operative Union Ltd., Tukuyu, Tanganyika. 

An initial capacity for the processing of 5,000 tons, to 
be increased to 8,000 tons of coffee annually, is proposed. 
Approximately $280,000 has been estimated for con- 
struction and machinery requirements. Of this sum, ap- 
proximately $84,000 in private U. S. investment ts de- 
sired. 

A copy of the project prepared by the Union is avail- 
able for review on loan from the Investment Develop- 
ment Division, Bureau of Foreign Commerce, U.S, De- 
partment of Commerce, Washington 25, D.C. 
are also invited to 
Rungwe African Cooperative 
Tanganyika. 


Interested write Jerry 


companies 
Kasambala, manager, 


P Q. Box 


Sam 


Union, Ltd., Tukuyu, 


Samoa harvests first commercial coffee crop 


The first commercial crop of coffee beans from Wes- 
tern Samoa Trust Estates Corp. plantations has been har 
vested, It is expected to produce high quality beans. 

The Western Samoan Agricultural Department ts con- 
sidering an advisory service to instruct Samoans in plan- 
tation management and export processing of the beans 
A central treatment plant near Apia ts possible, to enable 
Samoa to take full advantage 
and New Zealand markets 

The corporation expected to have 375 acres planted 
March the end of the last financial year, 


of prospective Australian 


in coffee by SESE: 














REPRESENTING: 
LEADING PRODUCERS IN AFRICA 





REPRESENTING: 
JESUS M. LOPEZ & CIA. SUCS. LTDA. 
MEDELLIN, COLOMBIA 











C. A. MACKEY & CO. 


Incorporated 


IMPORTERS - COFFEE 


ESTABLISHED 1914 


9] FRONT ST. NEW YORK 








REPRESENTING: 


JABOUR EXPORTADORA S. A. 
RIO DE JANEIRO 
VICTORIA 
PARANAGUA 


BRAZIL 





























and its program calls for further extensive plantings in 
the next ten years. 

Fine-quality coffee beans can easily be grown in Sa- 
moa’s soil and climate, it has been proved, but develop- 
ment of steady demand and good prices depends on pro- 
per processing methods. 

The quality of Samoan coffee is second only to Kili- 
M. Jahnke who has been grow- 


manjaro, according to F. 
Mr. Jahnke em- 


ing coffee in the territory for 30 years. 
ploys from 40 to 100 men, according to the season, pro- 
cesses the beans himself, and exports the dried product 
to Australia. 

New Zealand offers a good market, he feels, but Aus- 


tralia pays a better price. 


See more coffee production 
in Africa in 1958/59 season 


African coffee production in 1958/59 is expected to total 
9,900,000 million bags, according to USDA, slightly more 
than was estimated in December. 

The 1957/58 total production has been revised upward, 
as final information substantiates a larger crop than pre- 
viously estimated, particularly in Angola, the Belgian Congo 
and Uganda. 

The 1957/58 total coffee production estimate for Africa is 
now 9,300,000 bags, with an estimated exportable produc- 
tion of 8,800,000 bags. 

Reports from Africa continue to indicate favorable con- 
ditions for the 1958/59 coffee crop. 

Coffee production has continued to expand rapidly in the 
Cameroun, with Arabica showing the greatest percentage in- 
crease. 

Inadequate facilities for treating and storing the rapidly 
increasing coffee production pose a problem in the Cam- 
croun. Grants and loans have recently been made for the 
construction of additional treatment plants. 

The treatment plant at Dschang ts doubling its capacity 
and the additional facilities are to be completed in April, 
1959. 

About three-fourths of total Cameroun coffee production 
is held by African planters. Approximately one-third of 
the coffee production is now treated and marketed by Afri- 
can-administered cooperatives. 

The Ivory Coast's 1958/59 coffee production now ts ex- 
pected to considerably exceed 1957/58, in spite of drought. 
The trend of coffee production is decidedly upward for the 
Ivory Coast, which at present is the world’s third largest 
producer. 

Kenya's coffee crop in 1958/59 is expected to be very 
close to the 415,000-bag crop of 1957/58. 

Coffee-growing is being encouraged in more and more 
African districts in Kenya, and marketings of coffee by 
African producers have increased significantly. 

The most important African coffee district in Kenya at 
present 1s Meru, in the Central Province. 

Marketings of Robusta coffee in Uganda were at a record 
level at the beginning of this season. Most growers made 
efforts to pick as much as possible before the expected fall 
in the guaranteed price. The guaranteed price was reduced 
on February 16th. 

Present coffee acreage in Liberia is about 27,000 acres, 
A large 


and the annual rate of increase 1s 2,500 acres. 


percentage of acreage is in remote areas and poorly cared for. 





CV oa 


FAIRCHILD & BOLTE 


120 WALL STREET NEW YORK 


Green Coffee 


AGENTS AND BROKERS 
REPRESENTING 
BRAZILIAN and MILD SHIPPERS 


Members: 


NATIONAL COFFEE ASSOCIATION 
GREEN COFFEE ASSN. OF N.Y.C. 
N.Y. COFFEE AND SUGAR EXCHANGE 


Tm) 





A 











HOT OR ICED 


“pfee-2 Coffee / 


ee 


3 S.A. SCHONBRUNN & CO.,INC. 
Grand and Ruby Avenue - Palisades Park, N. J. 








trends in instant coffee 





Although powdered or soluble coffee was developed and 
marketed before World War I, 
War I 
The notable expansion of the market for the product has 
United States 


it Was not until after World 


that it became an important product commercially 


occurred mainly in the past ten years in the 
ind Canada 
Soluble 
American 
portant exceptions to this are the manufacture of the product 
in El Mexico and 
rtain other cofttec producing countries the construction ot 
soluble 
During the 
ector Of the oftes 
phenomenal. The 


of soluble in 


cottee ts produced in European and in Latin 


countries, very largely for internal outlets. Im 


Salvador Guatemala for export. In 


¢ 


IS being considered or Is under Way 


| lants 
growth of the 


United States 


first years of the 1950's. the 
industry in the 
roasted for manu 


39% 


volume of cottec 


1956 was more than greater 


1955: and tin the years 1952 through 1957. the 


tage increase in unit sales of the product to house 


in the United States was 1707 to 45©- above each pre 


Rate of increase 


years, the rate of increase in 


cottes 


ired with previous 


my 
rodu 


rally In 


tron and sales ot soluble declined sub 


1958. In the latter year, 4.20 more cottec 


soluble manufacture than in 1957, and unit 


1957 


households were 607 higher than tn 


1958 th proportion of all coftee roasted that went 


soluble was 17.297. Total bags roasted for that pur 


were almost 3,600,000, which was the all-time high 


the proportion of roastings for soluble 


vs. which dropped from 18.167 in. the 


1958, to 17.2% in the second quarter and 


Paper demi-tasse cups like these, custom-printed to play up brand 
names, now are widely used by coffee producers to serve samples 
of their products to shoppers in food stores and other retail out- 
lets. The polyethylene-lined cups shown here produced by 
the Dixie Cup Division of American Can Co., which reports it now 
is supplying them to more than 50 different coffee companies. 


were 


) 


6 


16.2@ in the third, rose again to 17.2% in the fourth 
quarter 

For the most part, those changes in volume are accounted 
tor by demand factors. Of total 
roastings in 1958 over 1957 of 616,000 bags, 471,000 went 


The percentage 


seasonal the increase in 


to regular coffee and 145,000 to soluble 


>» 


increment for regular coffee was 

By means of data received regularly by the Pan-American 
Coffee Bureau from Market Research Corp, of America 
(MRCA), other measures of the soluble sector are available. 
These relate only to household purchases, which it is esti- 
16 of all coffee con 


mated accounted in 1958 for about 
sumed in the Since, in that year, only 8% 
of all drunk 


MRCA data actually reflect developments in the 


United States 


soluble coffee was outside of homes, the 


soluble 


sector at the consumer level 


Green coffee equivalents 


The proportion of green-coffee equivalent represented by 


household purchases of soluble coffee in total coffee pur 


chases by households (both regular and soluble ) are as 


follows 
1951 


1955 


6.5%. 1953—8.6%,. 1954 


20.1%, 


5.5%, 1952 

14.5%, 1956 17.006. 1957 

0.90% 
Soluble coffee consumed in households accounted for 

these percentages of total cups drunk 

Q 1C7. 


21.39%, 1957 


16 1So, 


23.0% 


1954 
1958 


1951 1953—12.3¢, 
22.0% 


United 


8.1%, 1952 


1955—18.5%, 1956 


From 1956 through 1958, the States received 
appreciable quantities of soluble coffee from abroad. In 
1956 the bulk of those imports came from a plant in El 
Salvador, but in 1957 a new plant in Mexico became a 
Guatemala became the third most 1m- 


supplier Last year, 
PI 


portant supplier of the imported product. Smal] quantities 
came from other countries 

Imports of soluble cottce in 1958 amounted to 3,635,913 
Ibs., equivalent to 98,954 bags, and had a value of $9,412, 
848 

In pounds, the increase in 
LOC; 


all si uble 


tc rmined 


1958 over 1957 was almost 
and the 1958 imports represented less than 3% of 


United States, 


cottee produced in the 


from the figures of the Bureau of the 


roastings for that purpose 


I 
U. S. a net exporter 
net 


United States was 


as in earlier years, the a 
9,323 Ibs. This 


In 1958, 
exporter ot soluble cottee, shipping $4 
figure exceeded imports by 843,410 Ibs., compared with a 
plus difference of 1,490,757 Ibs. in The 
price of soluble exports in 1958 was $2.20 per pound, 


1957 average 
whereas the average price of the imported product was 
$2.59 per pound 

The bulk (almost 8407) of the soluble cof tee exported 
from the United States in 1958 went to Canada. where the 
soluble production and market have been growing rapidly 


in the past few years, and where last year soluble coffee 


R FA J F ) } b f J f a 1 





represented almost 309% of apparent total consumption. 
Early in 1959, the Canadian Ministry of Finance was 
considering raising the duty on imports of soluble coffee. 
The tariff on soluble coffee is five cents per pound Com- 
monwealth Preferential and seven cents per pound Most- 
Favored Nation, and the proposal was to raise the rates to 
10% and 12 Most-Favored 
Nation, or, alternatively, to the specific rates of 19¢ per 
pound Commonwealth Preferential and 21¢ per pound 
Most-Favored Nation. The Tea and Coffee Association of 
Canada opposed the proposal, and no provision for a 
At the proposed levels, 


Commonwealth Preferential 


change in rates has been made 
a higher tariff wall would be created to foster an ‘infant’ 


industry in Canada. 


Producing country plants 


Recently, Renato Costa Lima, as president of the Brazil- 
ian Coffee Institute, advanced the idea that countries that 
do not have established roasting and other cof fee-processing 
facilities offer a natural market for soluble and other pro- 
cessed coffee produced in countries where such facilities 
already exist or can readily be created. He had in mind po- 
tential markets in countries such as those in the Soviet 
Bloc, which could be supplied from plants in cof fee-pro- 
ducing countries. Such markets, if they represented new or 
additional demand, would help to alleviate coffee-surplus 
problems in producing countries 

At present the exports of coffee to countr.es in Eastern 
Europe are very small. The most notable single transaction 
of that type in 1958 was the shipment from Brazil to 


Poland of 440,000 Ibs. of roasted coffee 


One of the principal dangers encountered in selling coftee 
to countries which do not have established internal markets 
and which engage in state trading is that coffee sold to them 


this kind 


may or may not be beneficial to the exporting country, de 


may be resold to regular customers. Switches of 


pending upon the currency or reciprocal imports receivable 


from new customers as compared with those receivable from 
the old and upon the extent of dislocation ot traditional 
markets that may be entailed 

In the meantime, new plants for the manufacture of 
soluble coffee for export are planned or are being con- 
structed. A new one in Guatemala is now producing and 


exporting; one ts planned for Ecuador, which recently 


banned imports of soluble coffee; construction of a plant 
is in progress in Costa Rica; licenses have been granted 
to two Colombian firms to Import equipment required ror 
and Brazil 1s considering ere 


soluble-coffee manufacture; 


tion of some production units. There are several plants 
in Latin America that make soluble coffee, together with 
milk and chocolate products, but most of them produce for 


domestic consumption 


FEDECAME assembly urges steps to curtail 
import taxes on coffee in European market 


Steps to curtail taxes on coffee imports into kuropean 
countries from FEDECAMI urged by the 
llth annual assembly of the Federacion Catetalera de 


areas were 
America. 

Delegates also restated approval of recommendations 
that a new international agreement on coffee be sought 


on the basis of fixed export quotas 
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, , , ) 
for the asking Vere/y fil ut the coupon and mall 


l COFFEE EQUIPMENT 
A comprehensive, 42-page booklet, this catalog 
4 coffee equipment has information, specifications 
and illustrations on coffee urns, urn_ batteries, 
gridded risers, coffee carriers, iced tea urns and de 
plug in coffee stations, and equipment parts 
cessories Cecil ware-(€ ommodore Products 


199 Lafayette Street, New York 12, N. Y 


2 COFFEE ROASTERS 


This eight page illustrated bulletin describes cottee 
roasting machinery made by Maschinenfabrik Ferd 
Gothot, Germany. Details include methods of heat 

in the roasting itself and information on 
equipment for entire coffee plants, from raw cottee 
handling to packaging. Ulbeco, Inc., 484 State High 
way 17, Paramus. N. J 


3 MODERN FILLING MACHINES 

This illustrated, four-page folder describes vari- 
ous kinds of filling machines developed for today’s 
packaging requirements. Among the machines are 
universal fillers, automatic augar feeds, automatic 
deplex units, automatic tight wrappers and others 
Stokes and Smith Co.. 4900 Summerdale Ave., Phila- 
delphia 24 


4 COFFEE BINS 


This bulletin is a fact sheet on Burns True-Flow 
Bins. It describes the use of the bins in the plant 
operation, and tells about the features of the bins, 
and various sizes. It makes clear why True-Flow 
Bins overcome particle separation in ground coffee. 
Also described are coffee cars, for bean coffee and 
the ground product. Jabez Burns and Sons, Inc., 


O00 West {3rd Street. New York 36. N > 


5 NEW COFFEE ROASTER 

An illustrated folder describes a new coffee 
roaster, B. F Gump Co.'s Ray Nox. The folder tells 
about the method of roasting used in the Ray-Nox 
Roaster, and other features of operation and con 
struction, including recording thermometers and 


ontrols. B. F. Gump Co., 1325 §. Cicero Avenue, 
Chicago 50, Ill 


SPICE MILL PUBLISHING CO. 
106 Water St., New York 5, N. Y. 
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Developments in instant coffee manufacturing, marketing 





Spurt in instant coffee use 
shown by 21-market survey; 
product usage put at 56.2% 


A spurt in consumer usage of instant coffee was noted 
for 1959 in the 21 markets covered by the Consolidated 
Consumer Analysis, a compilation of the individual 
analyses carried by participating newspapers 

On the basis of median consumer acceptance in the 
markets, instant coffee was shown to have climbed from 
52.9 in 1958 to 56.2 in 1959, three times the percent 
age rise from 1957 to 1958 

The leader in all but one of the 20 markets was 
Maxwell House 

No other brand threatened ‘Maxwell House Instant 
Coffee’ in all markets, although Folger’s ranked second 
in nine markets and third in two. A second General 
Foods brand, Sanka, also performed well with four sec 
onds and seven thirds 

Maxwell House had stronger competition in the regular 
coffee category, ranking behind Folger’s and Hills Bros 
in most of the markets where all three are present. Max- 
well House also trailed M.J.B. in the nine markets where 


that brand was sold. 


Ten ounce Maxwell House Instant Coffee jar 


successful in tests; national distribution set 


The ten-ounce size for Maxwell House Instant Coffee 
was successful in test markets, according to reports, and 
is now moving toward national distribution. 

It is now in major markets on both coasts and in a 
number of important inland cities. 

The big size was said to be the answer to research 
which showed that almost half the instant coffee 1s 
bought by consumers who use ten ounces or more every 
three-week buying period. 

The Maxwell House Division of General Foods Corp 
is using additional TV spots plus full-page newspapers ads 
in introductory campaigns, The theme is convenience. 

The headline in new spaper ads is, “Why Run Out?” 
Research showed this to be a stronger selling point with 
consumers than economy 

Off-label offers are being used in practically all intro- 
ductory areas 

The test was carried out in the Cleveland-Youngstown 
area beginning last January. Distribution was expanded 
as rapidly as possible when consumers’ response proved 


emphatically favorable 


New Instant coffee plant 


suggested for El Salvador 


Dr. J. Adalberto Bolanos, president of El Salvador’s 
Association Cafetalera, and a director of the Companie 
Salvadorean del Cafe, proposed at the last session ot 
the company that a new instant coffee plant be built, with 
the participation of coffee producers. 

The idea was considered very teasible, it was reported. 


T ri 


d he F ; Field 





Sol Cafe opens New England division, 
with headquarters at Watertown, Mass. 


The Sol Cafe Manufacturing Corp., Jamaica, N. Y., 
which states it is the largest independent manufacturer 
of instant coffee, has announced the opening of their 
New England Division sales office in Watertown, Mass. 

Located in the Newton National Bank Building, the 
new sales office is headed by two native Bostonians 
Joseph R. Zarrella, director of sales, and Nicholas R 
Cercone, sales manager. Both men are specialists in the 
felds of regular and instant coffee. 

The new office, serving all of New England, ts part 
of Sol Cafe's long-range growth program, which got 
under way last January with the opening of their new, 
$2,500,00 factory in Jamaica, N. Y. 

The new manufacturing facilities have a yearly capacity 
of 25,000,000 Ibs.. of 5,000,000 Ibs. of 
Instant tea—increasing output by more than 50 

Of importance to both industry and consumer alike, the 


instant coftee, 


new plant permits substantial upgrading of product 
through quality control, research and development of new 


products. 


National network of brokers named 


to represent Incasa Instant Coffee 


brokers to 
LOO’? 


Appointment of a national network of 
represent Incasa Instant Coffee, the new 
Guatemalan import, has been announced by distributor 
Forest H. Walter. 

Named to the Incasa sales team were: Milton A. Rosen- 
feld Associates, West Hartford, Conn.; Peter Grogan, 
Washington, D.C.; Emil Babiarz, Chicago; G. L. Ridean, 
Seattle; R. T. Bouch & Sons, Somerset, Pa.; John J. 
Quigley, John K, Coppinger Co., Kansas City, Mo.; Leigh 
Silliphant & Staff, Glendale, Calif.; Don Limbert, Closter, 
N. J.; Clifford D. Stark, Woodstock, Conn.; and F. W. 
Sanders, Upper Darby, Pa. 

Mr. Walters said that he expected to add several addi- 
tional brokers shortly to complete his sales organization. 


pure 


Incasa sales are now underway to tine food stores and 
specialty departments, following the arrival of the first 
cases of the new Guatemala product by air. Incasa In- 


stant 1s offered in conventional two and six ounce jars. 


Liquid coffee in pressure container 


marketed for home use by Kwik Kafe 


A liquid coffee concentrate 1s being marketed for home 
use by Kwik Kafe Coffee America, Inc., 
Hatboro, Pa., 

The container supplier is Crown Cork & Seal Co., 
Philadelphia. 

The firm, said to be the largest supplier ot coftee 


Processors of 


in a six-ounce ‘Spra-tainer’ aerosol 


concentrate for vending machines, said that the coffee in 
the package will remain fresh after its first use and will 


not turn rancid 


West Coast freighting agreement extended 
The Association of West Coast Steamship Companies 
has announced that freighting agreements due to expire 


June 30th have been extended to September 30th, 1959. 
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120 WALL STREET 220 FRONT STREET 
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Europe has been buying more 


coffee almost every year 
since war, study shows 


years, the 


During almost e one of the postwar 


European countries increased their volume of coffee im 
! 


ports, according to the Pan-American Coffee Bureau's an 


nual summary of coffee statistics 


In 1956 and 1957, the volume 


13,000,000 bags. 


of coffee imports into 


Europe was almost thereby exceeding 


somewhat the high point in the 1930-39 period ot 12,600, 


000 bags in 1938 


Last year, Europe imported more than 13,500,000 bags, 


which increase over 1957 5.77. Even though 


that quantity 
must tt in mind that Europe's population has been 


Was dan 


than in any year, it 


Was previous 


greater 
increasing and that per capita consumption of coffee has 
lagged 

It is of interest that all the European countries except the 
United Kingdom and Turkey 1958 


than in the preceding year, and that, although the quantities 


received more coffee in 
1 are relatively small, the countries of Eastern Europe 
CoMnree At the 


into those 


involve 


also purchased more present time we do 


how the countries is dis 


Some ot 


not know coffee going 


tributed t may be reserved for tourists 


For lack of 


tinue d 


foreign exchange or credits, Turkey con 


coffee, and the population was reported to 


without 


be drinking more tea, which is grown in the country. 


Phe Common Market area imported more coffee in 1958 


than in the earlier year, but the increase of 4.56 was lower 


than for Europe as a wholc 
However, the three leading coffee importing countries of 
Europe ire Common Market, and in 1958 


the six countries included therein imported 65 of all 


members of the 


offee received in Europe 
Com 


January 


The treaty establishing — the European Econom 


or Common Market, 


ind one year later the initial transition period 


became effective on 
Ist 1958 
he pan 
During a transition period of 12 years and not more than 
1‘ the 


lk wer 


six countries constituting the Community are to 


their tariffs vis-a-vis each other by stages, until a 


ondition of free trade among them ts attained, and to es 


tariffs for the community vis-a-vis all 
other countries. At the end of the transition period the 


community will have a tariff of 16% for green coffee ori- 


tablish uniform 


ginating in all countries but the overseas territories affiliated 
with the community, whose coffees will enter the Common 
Market duty-free 

The main coffee-producing territories associated with 
the Common Market are: The Ivory Coast, French Guinea, 
Togo, French Cameroons, French Equatorial Africa, Mada- 
gascar and the Belgian Congo 

Recognizing the need for an examination of the impli- 
cations of the Common Market for non-associated coffee- 
producing countries, the Pan-American Coffee Bureau in 
1958 had The Economist Intelligence Unit of London make 
a study of the subject. 

The major implications of the Common Market for the 
world coffee trade, as delineated by the Unit, may be sum- 
marized as follows: 

1. The growth in real income of the member countries 
will be accelerated. and so also will the demand for coffee 
Population in the community 1s expected to increase from 
165,000,000 in 1956 to 176,000,000 in 1970, or by 

- 


to 7%, gross national product to rise in the same period 


A kk SC 


C, 
from around $131 billion to $219 billion, or by 6767, and 
per capita expenditure on consumption between those years 
to increase from $511 to $787, or by 54 


a 16% ad valorem duty on coftee 


2. Substitution of 
for the existing tariffs will lead to some changes in retail 
prices. The uniform rate will be higher than existing et- 
fective duties in Italy, Belgium and Holland, but lower 
than those now applicable in West Germany and France. It 
is thought that the changes in duties will have no significant 


effect on the aggregate level of coffee imports, as distinct 
from their origins. 

Aggregate imports of coffee into the Common Market 
may reach 11,900,000 bags in 1970, compared with about 
1956. The greater part of this increase 


and the Benelux 


8,000,000 bags in 
will be France 


countries will show relatively smaller gains 


in Germany and Italy 


3. Since imports from the associated overseas territories 
will enter duty-free, they may gain relatively more of the 
increase in the purchases of coffee by the Common Market 
than the cot fee-producing countri€és not associated with it 
However, the proportions of cofttee entering the Common 
Market 


territories and producing-countries will depend largely upon 


from associated territories and from non-assoctated 


taste preferences in the various parts of the Community 


BRAZILS 


SANTOS + PARANAGUA + ANGRA « RIO DE JANEIRO 


CENTRAL AMERICANS 


COSTA RICA « GUATEMALA + NICARAGUA « SALVADOR 


COLOMBIANS 


MEDELLIN « ARMENIA + MANIZALES « SEVILLA « GIRARDOT 


W.R. GRACE.CO. 
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Premiums 





Grocery manufacturers work 
to improve coupon handling 
and redemption techniques 


Continuing work to improve coupon handling tech- 
niques has been assured through the appointment of a 
task group of representative coupon-using manufacturers, 
Paul S. Willis. president of Grocery Manufacturers of 
America, Inc., has announced. 

The group is now preparing a code of ethics and pro- 
cedure for the guidance of commercial institutions in 


setting up coupon clearing houses, and will continue 


its study to see how the handling and redemption of 
coupons can be further simplified and be made more pro- 
ductive for everybody. It will serve as an advisory com- 


to GMA 


Continuing popularity of coupon promotions is shown 


mittee 


by the fact that about 10 billion coupons worth about 
one billion dollars are being offered annually to American 
homemakers by manufacturers as extra money 
with which to buy food and grocery products, he con- 


tinued 


gxrocery 


“Build store traffic” 


Coupons are popular all along the line,’ Mr, Willis 
said They add substantially to the amount of money 
available to the homemaker for buying her groceries 
They build store traffic for the retailer. And the manu- 
facturer likes them because they are effective in the pro 
motion of new products or old products with new 
features 

This is why GMA ts interested in improving coupon 
handling methods and in reporting all new developments 
which will aid the process at the distributor and manu 
facturer level.” 

Among developments which are attracting added in- 
terest now are the establishment of clearing 
houses by banks in New York, Chicago and California, 


and a system of punch-card coupons which can be handled 


coupon 


by new electronic 


The A, ¢ 
and has recently reported revisions to bring its handling 
in the industry 


equipme nt 


Nielsen Co. also has a coupon clearing house 


costs into line with general practice 

The typical charge for such service to the retailer ts 
Willis explained It 
banks « in perform most of the retailer's coupon process 
halt 
their costs run far in excess of the manufacturers’ present 
this 


one-half cent per coupon Mr 


ing function for a cent, those retailers who claim 


two-cent handling payment should welcome new 
SEEVICE 

Another continuing problem arises when retailers per 
mit customers to turn in coupons without purchasing the 
While 


manufacturer, at the 
takes the 


product specitied, he said this means a financial 


retailer 


risk of 


same time any 


loss to the 


who sanctions such a_ practice serious 


jeoparadizing the morale of his employees 
Laxity in one operation can lead to laxity in others, 
Mr. Willis emphasized “This can be true even in cases 


where intent in the beginning was quite honest. Psy 


759 


chologically it is dangerous. A clerk might assume that 
if it is all right to redeem coupons for cash or for products 
other than those specified, it will be all right to let the 
bars down in other respects. The serious consequences 
which could follow are obvious. 

“Besides all this, the consumer customer knows that 
this practice is wrong and she may lose faith in the store 
for permitting such actions. The whole industry has a 
vital stake in seeing to it that there is fair play in coupon 
handling.” 

On the subject of uniform coupon size and handling 
practices, he said the educational job never ends. Devi- 
ations from the desirable type and size of coupon ¢s- 
tablished among manufacturers generally in 1955 are 
usually traceable to new personnel both in manufacturer 
organizations and in their advertising agencies. GMA is 
now updating its coupon study booklet and plans to re 
issue it to member-companies. 

Among recommendations in the original study are 
that manufacturers use a uniform size coupon, no large: 
and not much smaller than a dollar bill; minimize use 
of publication coupons and “‘on-package’’ coupons; issue 
coupons of easy-to-compute denominations and establish 
a “family” format for coupons, and speed up and other 
wise improve redemption of coupons from grocers 

For grocery distributors the study recommended adop- 
tion of a simplified system of counting, sorting and ré 
an easier system ol 


porting coupons at store level, and 


auditing, collating and invoicing at headquarters 

A new method whereby coupons would be processed 
in terms of denominations instead of offers or products 
was outlined. Also suggested were a special sorting box, 
a weekly report form, and a collating table to facilitate 


the use of the new system 


Gordon Bowen re-elected president 


of Premium Advertising Association 


Gordon C. Bowen was reelected chairman of the board 
and president of the Premium Advertising Association of 
meeting at the Westchester 


America, Inc., at its annual 


Country Club, Rye, N. Y 

Mr. Bowen ts president of the Premium Service Co., 
Inc., Teterboro, N. J., subsidiary of the Curtis Publishing 
Co. 

William P. Dunham, product 
Foods Corp., White Plains, N. Y., was elected vice 
dent of PAAA Reelected 
Thompson, vice president, Borden Food Products Co., 
New York City, and Robert F. Degen Ted 
Bates & Co... New York City 

Russell W 
Inc., New York 

New 
Joseph D1 


group manager, Gene ral 
presi 
sam 


VICE presidents were 


VICE preside nt 


Thatcher, vice president, B Babbitt 
was reelected treasuret 

PAAA 
SUPCEVISOT 


Karn, 
Newark, N. J 


board were 
Colvate 


members elected to the 

Rienzo 
New 

vice-pre sident, Premium 


Mo Nary 


Advertising 


merchandising 
York; Harold G 


Associates, Inc 


Palmolive Co., executive 


Charles | 


The Premium Association of America ts a 


national trade association representing advertisers, who 


use premiums as sales stimulators. and their advertising 


agencies. Suppliers and manufacturers of premium met 


chandise and services are associate members 





Coffee vending 





Says free coffee may be 
biggest business builder yet 
for nation’s motels, hotels 


Free coffee may prove one of the biggest business-build- 
ers in the history of America’s booming hotel-motel busi- 
ness 

Charles H 
Calif., firm which is installing free coffee-dispensing 


Brown, board chairman of a San Diego, 
services in hotels and motels from coast to coast, put it 
this way 
Travelers—both pleasure-seeking and commercial 
are looking today for the extra added service that sets 
off one hotel or motel operator as an unusually con- 
siderate host A cup of hot, w ake-up coffee, on the house, 
is often that added extra that gives one operator the edge 
on competition.” 

Mr. Brown ts board chairman of Morning Coffee, Inc., 
which spent three years in developing a wall-mounted, 
pushbutton machine that enables a motel or hotel guest 
to serve himself free coffee anytime of day or night 

Initial 
Cottee, 
ports, upwards of 5,000 “Courtesy Coffee” units have been 
hotel 


California to the East Coast 


installations of the new service, called ‘Cour- 


tesy began in mid-1958. Today, the firm re- 


installed in and motel rooms in 20 states from 


Guests are so enthusiastic about the idea of serving 


themselves free coffee by pushbuton,”’ Mr. Brown said, 
that installation orders are substantially ahead of factory 
He added, however, that a new plant, opened 
month in San Diego, 
Coffee” servers, and that installations were ex 


pected to reach 50,000 by the 1959 year-end 


Capac ity 


this would increase output of 


Courtesy 


Designed as an added hospitality to travelers, the 
Coftfee 10” 


mounted server 


Courtesy service utilizes an 8” x wall 
To operate the unit, a guest presses one 
that 
water in an enclosed tank to just under the boiling point. 


packaged ingredients, then presses a second button for 


lucite button, activating an electrical element heats 


guest mixes his coffee to taste from individually- 


hot water to complete the coffee-making process 


One of the nation’s leading motel chains,” Mr. Brown 
said, “has found that pushbutton ‘Courtesy Coffee’ 1s 
one of their most powerful repeat-business builders, Next 
to the attractive exteriors of their motels, guests listed 
( ourtesy Coffee’ as the most important factor in selecing 
the chain for overnight accommodations.” 

Cottee”’ 


metal castings protected by baked enamel and chromium. 


The “Courtesy servers are made of durable 
The units are said to be completely safe. sanitary and 
tamper-proof. They require no plumbing and only sec- 


onds a day to replenish with fresh water and ingredients 


Named member of Controllers Institute 


James J controller, }. A. Folger & Co., 
Kansas City, has been elected to membership in the Con- 


Fredman, 


trollers Institute of America 
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How Kwik Kafe whips hot water problem 


in coin operated coffee brewing machines 


Every day, a million cups of hot, freshly-brewed Kwik- 
Kafe coffee are dispensed in coffee vending machines 
manufactured by Rudd-Melikian, Inc., Hatboro, Pa., the 
company says. Behind this consumption lies an inter- 
esting story in designing vending machines. 

Kwik-Kafe’s product is real, brewed, hot cottee, not an 
instant powder mix. The company blends high grade 
coffees into a concentrate which is quick-frozen until 
used in a machine. In a Kwik-Kafe unit, this concentrate 
is stored at 38°F until the actual moment of coffee brew- 
ing. Then it’s mixed with piping hot water and ser\ ed 
to the customer. 

Really hot (180 F) water is needed and plenty of it to 
keep pace with the coins entering the slot. Regardless 
of how great the demand, this hot water must remain at 
the correct temperature to bring out that full coffee flavor. 
This is the problem that had to be solved: how to design 
smaller, more compact units, yet still have plenty ot hot 
water. 

With only a limited amount of space tor an electrically- 
heated boiler inside the cabinet, which is dominated by 
control the mechanism, Rudd- 
Melikian built in an ample hot water supply by taking a 
This riser 


components and coin 
hot water riser up from the top of the boiler. 
is a stainless steel tube 14” high, which contains a float 
valve and control at the top to keep a constant hot water 
temperature. 

The riser tube, supplied by the Alloy Tube Division of 
The Carpenter Steel Co., Union, N. J., 1s made of Type 
304 stainless and is heli-arc welded to the top of the 
boiler. 

The 


coftee-dispensing valve is located in the riser. As hot 


Here's why the hot water is said never to fail 


water is drawn off, the water level in the riser drops, and 
the float valve signals a water inlet valve at the base of the 
boiler. As cold water enters, it contacts a thermostatic 
control which energizes the heating element in the bottom 
of the boiler. Thus, constant temperature ts maintained 
and piping hot coffee assured. 

Stainless steel was selected for the riser and boiler be- 
cause it not only prevents pick-up of metal impurities that 
affect taste, but also cleans easier than most other metals 
Glass couldn’t be used because of the breakage problem 


during shipment or installation. 


Natchitoches Coffee incorporated by family 


The Natchitoches Coftee Co., Natchitoches, La., found- 
ed by the late Artis Curtis Masingill, who died in 
January, has been incorporated by Mrs. Masingill and her 
son, A. Curtis Masingill. 

Mrs. James Whitington, of Shreveport, a Masingill 
daughter, is a member of the board of directors of the 
family corporation, which sells Nakatosh Coffee 


Dallas Coffee sales manager dies 


James R. Allison, sales manager for the Dallas Cottee 
& Tea Co., Dallas, Texas, died in a local hospital after 


an illness of several months. He was 53. 


He had been employed by the company for 32 years. 
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A SUMMARY OF INWARD - BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Ports and dates are subject to change, 
should exigencies require. Moreover, lines 
may schedule sailings not shown in this 


schedule. 


Abbreviations for lines 

Ahbl Trans Car—Ahlmann Trans Carib- 
bean Line 

Alcoa—Alcoa Steamship Co. 
Am-Exp—American Export Lines 
Am-Paf—American Pacific Line 
Am-Pres—American President Lines 
Arg-State—Argentine State Line 
Am-W Afr—American-West African Line 
B-Afr—Belgian African Line 
Barb-W'n—Barber Wilhelmsen Line 
Barb-Frn—Barber-Fern Line 
Barb-W Afr—Barber-West African Line 
B!-Dia—Black Diamond Steamship Co. 
Brodin—Brodin Line 
Caribh—Carithbean Line 
Col—Columbus Line 
Cunard—Brocklebanks’ Cunard Service 
Delta—Delta Line 
Dempster—Elder Dempster Lines 
Dodero—Dodero Lines 

Elder Dempster Lines 
Ell-Buck—Ellerman & Bucknell §.S. Co. 
Farrell—Farrell Lines 
Grace—Grace Line 


Granco—Grancolombiana (New York), Inc. 
Gulf—Gulf & South American Steamship Co., Inc 


SAILS SHIP 


ABIDJAN 


Afr Grove Farrell NY7/28 

Kabala Eld-Dem NY7/29 B28/2 
Tatra Am-W Afr USA 8/15 

Del Alba Delta N08/9 

Salaga Eld-Dem NY8/10 Ba8/14 
Afr-Glade Farrell NY8/16 

Irima BI-Dia NY8/19 

Del Vaile Delta N08 /21 

Tana Am-W Afr USA 8 31 

Afr Dawn Farrell NY8/28 
Corneville Am-W Afr USA 9/15 
Sherbro Eld-Dem NY9/6 Ba9/8 
Afr Glen Farrell NY9/13 

Del Santos Delta N09/17 

Boffa BI-Dia NY9/19 

Tatra Am-W Afr USA 9/30 

Afr Sun Farrel! NY9/29 

Afr Grove Farrell NY10/13 


a) 
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ANGRA DOS REIS 


7 
7 


N08/3 Ho8/7 


1 
1 


6 Del Sol Delta 


1 Riode Janeiro Stockard NY7/27 Bo7/30 Pa8/1 Ba8/4 Nf8/6 


Hellenic—Hellenie Lines Lid. 
Hol-Int—Holland-Interamerica Line 
Independence. ~Independence Line 
lsthmtan—Isthmian Lines, Inc. 
JavPac—JavaPacific Line 

Lawes—Lawes Shipping Co., Ine. 
Lloyd—Lloyd Brasileiro 

Lykes—Lykes Lines 

Maersk—Maersk Line 

Mam—Mamentc Line 
Mormac—Moore-McCormack Lines, Inc. 
Nedlloyd—Nedlloyd Line 
Nopal—Northern Pan-American Line 
Norton—Norton Line 

PAB—Pacific Argentine Brazil Line 
PacFar—Pacific Far East Line, Inc. 
PacTrans—Pacific Transport Lines, Inc. 
Pioneer—American Pioneer Line 
PTL—Pacific Transport Lines, Inc. 

R Neth—Royal Netherland Steamship Co. 
Robin—Robin Line 

Scindta—Scindia Steam Navigation Co., 
SCross—Southern Cross Line 
Sprague—Sprague Steamship Line 
Swed-Am—Swedish American Line 
Torm—Torm Lines 

UFrutt—United Fruit Co. 

W es-Lar—W estfal Larsen Co. Line 
Yamashita—Y amashita Line 


COFFEE BERTHS 


SAILS SHIP LINE 


7/22 Hardanger Wes-Lar 
26 Buenos Aires Stockard 
30 Del Rio Delta 
6 = Santos Stockard 
13 Del Campo Delta 
20 Montevideo Stockard 
27 Del Aires Delta 

3/31 Del Rio Delta 


BARRIOS 


Lempa UF ruit 
Cd. de Popayan Granco 
Arctic Tern UFruit 
Christiane UF ruit 
Flynderborg Carib 

Arctic Tern UFruit 
Leon UFruit 
Lovland Carib 

Jytte Skou UF ruit 
Lempa UFruit 
Arctic Tern UFruit 
Christiane UF ruit 
Arctic Gull UF ruit 
Leon UF ruit 
Jytte Skou UF ruit 
Lempa UFruit 
Arctic Tern UF ruit 
Christiane UF ruit 
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Abbreviations for ports 
At— Atlantic ports 
Ba—Baltimore 
Bo Boston 
CC—Corpus Christi 
Ch—Chicago 
Chsn—Charleston 
Cl—Cleveland 

—Detroit 
- ~Galte sfon 
Gulf ports 
Haltfax 
—Houston 
Hampton Roads 
Jacksonville 
Los Angeles 
Montreal 
-Mobile 
anes Ne u Orle ans 
New York 
Norfolk 
I—Neuport News 
Philade lphia 


Lid. 0—Portland 


Puget Sound 
Savannah 
San Diego 
San Franctsco 
q Seattle 
St. Jo—Saint John 
Ta—Tacoma 
Va Vane Mve?r 


DUE 


LA8/18 SF8/20 Po08/26 Se8/28 Va8/29 
NY8/12 Bo8/14 Pa8/16 Ba8/18 Nf8/20 
N08/17 Ho8/20 

NY8/24 Bo8/26 Pa8/28 Ba8/30 Nf9/1 
N08/30 Ho09/3 

NY9/6 Bo9/9 Pa9/11 Ba9/13 Nf9/15 
N09/13 Ho09/17 

NO9/21 Ho09/25 


3/13 NO8/15 
3/18 
20 NO08/22 
25 
Ho8/27 N08/29 
NY9/1 
Ho9/3 NO09/5 





SAILS SHIP LINE SAILS SHIP LINE 


BUENAVENTURA DAR es SALAAM 


7/12 Trader Gulf Ho7/18 NO7/27 / Afr Crescent Farrel! Bo8/1l NY8/13 
7/15 Cd. de Quito Granco Ho7/26 NO7/28 7 Samarinda Nediloyd NY8/18 LA9/6 SF9/9 Po9/13 Se9/17 Va9/22 
7/16 Manuel Mejia Granco Pa7/23 Ba7/24 NY7/26 a3 Harpagus Am-Paf LA9/13 SF9/16 P09/20 Se9/23 Va9/25 
7/26 Cd. de Cali Granco Ho8/6 NO8/9 8 Afr Rainbow Farrel! Bo8/31 NY9/2 
8 Lombok Nediloyd NY9/14 LA10/2 SF10/6 Pol0/10 Sel0/14 
Vval0/18 

va an Afr Plaret Farrell Bo9/22 NY9/24 
CORINTO f Arna Am-Paf LA10/10 SF10/13 Pol0/17 Sel0/20 Val0/22 
1/11 1 Salvador Ho7/21 NO7/24 Sararngan Nedlloyd NY10/14 LA10/30 SF11/3 Poll/7 Sell/1l 

E! Salvador NY8/3 Vall 

Managua Ho8/18 NO8/21 Afr Moon Farrell Bol(/9 Hol0/12 
NY8/22 10/4 Afr Star Farrel! Boll/3 NY11/5 

11/3 Afr Crescent Farrell Bol2/5 NY12/8 


Bergera 


CORTES DJIBOUTI 


12 Lempa UF ruit Ho7/16 NO7/18 7/26 Samarinda Nediloyd NY8/18 LA9/6 SF9/9 Po9/13 Se9/17 Va9/22 
14 Arctic Ters UF ruit NY7/21 8/22 Lombok Nediloyd NY9/14 LA10/2 SF10/6 Pol0/10 Sel0/14 
7/19 Christiane UFruit Ho7/24 N07 Valo 
7/21  Flynderborg Carib NY7/28 9/19 Sarangan Ned!loyd NY10/14 LA10 30 SF11/3 Poll/7 Sell 11 
7/22 Arctic Gu UFruit NY7/28 Vall 

726 Leor UFruit Ho7/30 NO8/1 

§ = Loviand Carih NY8/5 

Jytte Skou UFmuit NY8/4 DOUALA 
Lempa UF ruit Ho8/6 NO8&/8 
Arctic Terr UF rust NY8/11 
Christiare UFruit Ho8/13 NO08/1 
Arctic Gull UFruit NY8/18 
Leor UFruit Ho8/20 NO8 22 
Jytte Skou UFruit NY8/25 
Lempa UFruit Ho8/27 N08/29 
Arctic Terr UFruit NY9 1 
Christiane UFruit Ho9/3 NO9 5 


Afr Glade Farrell NY8/16 

Saiaga Eld-Dem NY8/10 Ba8/14 
Irima Bi-Dia NY8/19 

Tana Am-W Afr USA 8/30 

Afr Glen Farrell NY9/13 
Corneville Am-W Afr USA 9/15 
Boffa BI-Dia NY9/19 

Afr Grove Farrell NY10/13 

Tatra Am-W Afr USA 9/30 


OROoOomnnnna 


CRISTOBAL SALVADOR 


Wyoming French LA7/24 SF7/26 Va7/30 Se8/2 Po8/5 


}/21 Choluteca UF ruit NY7/28 
Italian LA7/27 SF7/29 Va8/4 Se8/8 Po8/10 


Brattingsboryg UF ruit NO& 9 2 G. Ferraris 


TO NEW ORLEANS AND OTHER 
U. S. GULF PORTS...FROM 


SOUTH AMERICA 
A Partner PARANAGUA, SANTOS 


RIO DE JANEIRO, VICTORIA 


of th e Regular weekly sailings 
A | 


“Coffee Indystry 
since 1919 


Vela YH wet 


MISSISSIPPI SHIPPING COMPANY, INC, * NEW ORLEANS ANGOLA, BELGIAN CONGO, 
re ol ae CAMEROONS, IVORY COAST, 
sal AND LIBERIA 


AGENTS: : “ 
Direct regular service 
RIO DE JANEIRO: DELTA LINE, INC. : ‘ 

Rua Visconde Inhauma 134 ‘ / ; 
SANTOS: DELTA LINE, INC. 

Praca da Republica 87 

ABIDJAN & DOUALA 

Union Maritime et Commerciale 

LUANDA & LOBITO 

Hull, Blyth (Angola), Ltd 

MATADI 

Phs. Van Ommeren (Congo) S.C.R.L 

















SAILS SHIP LINE DUE 


7/23 Washington French LA8/2 SF8/5 Va8/10 Se8/13 Po8/14 

8/5 Chili French LA8/15 SF8/18 Va8/22 Se8/24 Po8/26 N 0 4 A L [ | 4 f 

8/20 Toscanelli Italian LA8/27 SF8/29 Va9/4 Se9/8 P09/10 

GUATEMALA The Northern Pan-America Line A/S 


Wyoming French LA7/24 SF7/26 Va7/30 Se8/2 Po8/5 Oslo 
G. Ferraris Italian LA7/27 SF7/29 Va8/4 Se8/8 Po8/10 
Washington French LA8/2 SF8/5 Va8/10 Se8/13 Po8/14 ° 
Chili French LA8/15 SF8/18 Va8/22 Se8/24 Po8/26 Regular Service 


Toscanelli Italian LA8/27 SF8 29 Va9/4 Se9’8 P09/10 


Fast Norwegian Motorships 


GUAYAQUIL 


12 Manuel Mejia Granco Pa7/23 Ba7/24 NY7/26 
Cd. de Quito Grarco Ho7/26 NO7/28 


Nias Granco LA8/1 SF8/5 Va8/13 Brazil/U. S. Gulf 
Cd. de Cali Granco Ho8/6 N08/9 


Coffee Service 





LIBERTAD 


El Salvador Mam NY8 3 
Texita UFruit Cr-7/24 ne 
Managua Mam Ho8/18 NO8/21 Oivind Lorentzen, Inc. 


Bergerac Mam NY8/22 21 West Street, New York 6, N.Y 
WHitehall 3-1572 

UNION New Orleans—Biehl & Co., Inc., Sanlin Bldg. 
Texita UF ruit j Houston—Biehl & Co., Cotton Exchange Bldg. 
ae Chicago—F. C. MacFarlane, 2520 Bankers Bldg. 


inate ~_ Detroit—F. C. MacFarlane, 945 Free Press Bldg. 


General Agents 


LOBITO Santos/Rio—Agencia de Vapores Grieg S/A 


7/14 Lukala 


Paranagua—transparana Ltda. 


Buenos Aires—lInternational Freighting Corporation, Inc. 








LUANDA 


De! Alba Delta N08/9 
Lukala B- Afr NY8/7 


hirGlade Farell NYB/16 An American Flag Freighter 


Del Valle Delta N08 /21 

Afr Dawn Farrel) NY8/28 E 10 D 

Afr Glen Farrell NY9 13 very ays 
Del Santos Delta N09,/17 


Afr Sun Farrell NY9/29 
Afr Grove Farrell NY10 13 





from Buenaventura to 

Houston and New 
= Orleans. Our regularly 
MATADI 

scheduled sailings, 
Del Alba Deita efhcient cargo hand- 
Afr Glade Farrell ling and fast 
Del Valle Delta 
Lukala B- Afr 
Afr-Dawn Farrell 
Del Santos Delta green coffee 
Afr Glen Farrel inventory 
Afr Sun Farrejl 
Afr Grove Farre!| 


service can solve 


some otf your 


problems. 


MOMBASA 


21 Samarinda Nediloyd NY8/18 LAS 6 SF9.9 P09 13 Se9 

28 Afr Rainbow Farrell Bo8/31 NY9/2 

28 Harpagus Am-Paf LA9/13 SF9 16 Po9 20 Se9 23 Va9/25 

3/17 Lombok Nedlloyd NY9/14 LA10 2 SF10/6 Po0l10/10 Sel0/14 

Valo 18 


Afr Plaret Farrell Bo9 22 NYY 24 
Arna Am-Paf LA10/10 SF10/13 Pol0 17 Sel0/20 Val0/22 
Afr Moon Farrel 3010/9 NY10 12 
Sarangan Nedlloyd NY10/14 LA10/30 SF12/3 Pol2/7 Sel2/11 
Val2 GULF & 


Afr Star Farrell Boll/3 NY11/5 SOUTH AMERICAN 
Afr Crescent Farrell Bol2/5 NY12/8 STEAMSHIP CO., INC. 


821 Gravier St. 
PARANAGUA New Orleans 12, La. 


In other cities call 


7/12 Nicaragua Lloyd NY7/30 4 
Lykes or Grace 


7/13 Antonina Brodin Ba8/2 NY8& 4 Pa8/6 Bo&’8 MI8/12 
7/13. Mormacmail Mormac NY7/30 Bo8 2 Ba8/4 Pa8/6 








SAILS SHIP LINE DUE 


Del Sol Delta NO8/1 Ho8/4 

Hardanger Wes-Lar LA8/18 SF8/20 Po8/26 Se8/28 Va8/29 
Mormacrey Mormac LA8/18 SF8/21 Va8/28 Se8/31 Po9/2 
Mormacoak Mormac Ba8/5 Pa8/7 NY8/9 Bo8/1l MI8/15 

Del Mar Delta N08/5 Ho8/8 

Canada Lloyd N08/11 H08/16 

Appingedyk Hol-Int NY8/9 Bo8/12 HR8/14 Chsn8/16 Ba8/19 Pa8/22 
Argentina Lloyd NY8/10 

Buenos Aires Stockard NY8/12 Bo8/14 Pa8/16 Ba8/18 Nf8/20 
Mormactide Mormac Jx8/10 Bo8/18 Pa8/20 Ba8/22 Nf&/23 
Mormacwave Mormac NY8/20 Bo8/23 Pa8/25 Ba8/27 
Mormacguif Mormac LA9/1 SF9/4 Va9/12 Se9/14 Po09/16 
Colombia Lloyd NY8/20 

Santos Stockard NY8/24 Bo8/26 Pa8/28 Ba8/30 Nf9/1 
De! Norte Delta N08/19 H08/22 

Axeldyk Hol-Int NY8/23 Bo8/26 HR8/28 Chsn8/30 Ba9/2 Pa9/5 
Mormacsea Mormac Jx8/25 Ba8/29 Pa8/31 Bo9/14 MI9/8 
Del Campo Delta N08/30 Ho09/3 

Venezuela Lloyd NY8/30 

Mormacyork Mormac NY8/30 Bo9/2 Pa9/4 Ba9/6 Nf9/7 
Mormacsurf Mormac LA9/15 SF9/18 Va9/26 Se9/27 Po9/29 
Del Sud Deita N09/2 Ho9/5 

Montevideo Stockard NY9/6 Po9/9 Pa9/11 Ba9/13 Nf9/15 
America Ltoyd N09/11 Ho9/18 

Guatemala Lloyd NY9/9 

Del Aires Delta N09/13 Ho09/17 

Dei Oro Delta N09/21 Ho09/25 


Regular Service 
From The Principal Brazilian Ports to: 


NEW YORK NEW ORLEANS 


Lloyd 
BRASILEIRO 


(Partrimonio Nacional) 


Owned and operated exclusively by the 
Brazilian Government, LLOYD BRASIL- 
EIRO includes the American Line in its 
list of services vital to Brazil’s trade _re- 
lations with the commercial centres of 
the world. The American Line maintains 
regular service from the principal Brazilian 
coffee ports to New York and New Or- 
leans, with facilities (as cargo offers) at 
Philadelphia, Baltimore, Norfolk, Jackson- 
ville and Houston. 


ARROW OOM ARAMA AAMWAMWANNNNNNNNN NNN 


RIO de JANEIRO 


Brasil Mormac NY7/2i 

Del Mundo Delta N07/26 Ho7/30 

Mormacstar Mormac Jx7/24 NY7/28 Bo7/31 Pa8/2 Ba8 + Nf8 5 
Rio de Janeiro Stockard NY7/27 Bo7/30 Pa8/1 Ba8/4 Nf8/6 
Mormacrey Mormac LA8/18 SF8/21 Va8/28 Se8/31 Po09/2 
Nicaragua Lioyd NY7/30 

Del Sol Delta N08/3 Ho08/7 

Mormacmail Mormac NY7/30 Bo8/2 Ba8/4 Pa8/6 

Antonina Brodin Ba8/2 NY8/4 Pa8/6 Bo8/8 MI8/12 

Del Mar Delta N08/5 Ho8/8 

Hardanger Wes-Lar LA8/18 SF8/20 Po8/26 Se8/28 Va8 29 
Argentina Lloyd NY8/10 

Appingedyk Hol-Int NY8/9 Bo8/12 HR8/14 Chsn8/16 Ba8/19 Pa8/22 
Canada Lloyd NO8/11 Ho08/16 

Mormactide Mormac Jx8/10 NY8/14 Bo8/18 Pa8/20 Ba8/22 Nf8/23 
Buenos Aires Stockard NY8/12 Bo8/14 Pa8/16 Ba8/18 Nf8/20 
Mormacgulf Mormac LA9/1 SF9/4 Va9/12 Se9/14 P09/16 
Argentina Mormac NY8/11 

Del Rio Delta N08/17 Ho8/20 

Mormacwave Mormac NY8/20 Bo8/23 Pa8/25 Ba8/27 

Colombia Lloyd NY8/20 

Del Norte Delta N08/19 Ho8/22 

Axeldyk Hol-Int NY8/23 Bo8/26 HR8/28 Chsn8/30 Ba9/2 Pa9/5 
Santos Stockard NY8/24 Bo8/26 Pa8/28 Ba8/30 Nf9/1 
Mormacsea Mormac Jx8/25 Ba8/29 Pa8/31 NY9/1 Bo9/4 MI9/8 
Mormacsurf Mormac LA9/15 SF9/18 Va9/26 Se9/27 Po9/29 

Del Campo Delta N08/30 Ho9/3 

Mormacyork Mormac NY8/30 Bo9/2 Pa9/4 Ba9/6 Nf9'7 

Venezuela Lloyd NY8/30 

Del Sud Delta N09/2 Ho09/5 

Montevideo Stockard NY9/6 Bo9/9 Pa9/11 Ba9/13 Nf9/15 
Guatemala Lloyd NY9/9 

America Lloyd N09/11 Ho9/18 

Del Aires Delta NO9/13 H09/17 

Del Oro Delta N09 21 Ho9/25 


Bringing North and South America nearer each other. LLOYD 
BRASILEIRO makes the Good Neighbor a Close Neighbor. 


NNNNNN 


NEW YORK NEW ORLEANS 
17 Battery Place Queen & Crescent Bldg. 
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MH 


wd 


MOORE-McCORMACh 


AMERICAN FLAG SHIPS 


Freight & Passenger Service 
REGULAR SAILINGS BETWEEN: 


East Coast United States and Canadian ports and 
TRINIDAD ¢ BARBADOS e BRASIL 
URUGUAY e ARGENTINA 
West Coast United States and Canadian ports and 

CANAL ZONE © COLOMBIA er 
VENEZUELA e TRINIDAD e BRASIL ane eee es ae oe ee 
URUGUAY e ARGENTINA a 0 a eae 
United States East Coast ports to Antonia Brodin. B38/2 NYB/4 PAB/6 06/8 
Ports of South and East Africa and 
the Indian Ocean Islands 


Antonina Brodin. Ba8/2 NY8/4 Pa8/6 Bo8/8 MI8/12 
Tel.: Digby 4-5000 


Mormacoak Mormac Ba8/5 Pa8/7 NY8/9 Bo8/1l MI8/15 
TWO BROADWAY NEW YORK 4, N. Y. 


Hardanger Wes-Lar LA8/18 SF8/20 P08/26 Se8/28 Va8/29 
Offices in Principal Cities of the World 


ee Me Me Me ee ee ee ee eS eS eS Ee 


COAOma 


Mormacrey Mormac LA8/18 SF8/21 Va8/28 Se8/31 Po9/2 

Del Mar Delta NO8/5 Ho08/8 

Appingedyk Hol-Int NY8/9 Bo8/12 HR8/14 Chsn8/16 Ba8/19 Pa8/22 
Buenos Aires Stockard NY8/12 Bo8/14 Pa8/16 Ba8/18 Nf8/20 
Argentina Lloyd NY8/10 

Canada Lloyd NO8/11 H08/16 

Mormactide Mormac Jx8/10 NY8/14 Bo8/18 Pa8/20 Ba8/22 Nf8/23 
Del Rio Delta N08/17 Ho8/20 


SNNNN NNN NNN NN NNN SU 
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SAILS SHIP LINE 


30 Argentina Mormac NY8/11 
Colombia Lloyd NY8/20 
Mormacwave Mormac NY8/20 Bo8/23 Pa8/25 Ba8/27 


Santos Stockard NY8/24 Bo8/26 Pa8/28 8a8/30 Nf9/1 FAST DEPENDABLE DELIVERY 


Del Norte Delta N08/19 Ho08/22 
Mormacgulf Mormac LA9/1 SF9/4 Va9/12 Se9/14 P09/16 ia your mild coffees 


Axeldyk Hol-Int NY8/23 Bo8/26 HR8/28 Chsn8/30 Ba9/2 Pa9/5 
Mormacsea  Mormac Jx8/25 Ba8/29 Pa8/31 NY9/1 Bo9/4 MI9/8 to United States markets .. . rely on 


Del Campo Delta N08/30 H09/3 

Venezuela Lloyd NY8/30 

Mormacyork Mormac NY8/30 Bo9/2 Pa9/4 Ba9/6 Nf9/7 U N ITED FRU IT 
Mormacsurf Mormac LA9/15 SF9/18 Va9/26 Se9/27 Po9/29 6 

Montevideo Stockard NY9/6 Bo9/9 Pa9/1l Ba9/13 Nf9/15 ' 

Del Sud Delta N09/2 Ho9/5 k COMPANY 


Guatemala Lloyd NYS 9) 


America Lloyd NO9/11 H09/18 
Del Aires Delta N09/13 Ho09/17 S ° 
Del Oro Delta N09/21 Ho9/25 wile, 


TANGA Regular Sailings between 


7/16 Samarinda Nedlloyd NY8/18 LA9/6 SF9/9 Po9/13 Se9/17 Va9/22 : GUATEMALA NICARAGUA 
8/12 Lombok Nediloyd NY9/14 LA10/2 SF10/6 Pol0/10 Sel0/14 
| | ELSALVADOR COSTA RICA 


9/10 Sarangan Nediloyd NY10/14 LA10/30 SF11/3 Poll/7 Sel1/11 HONDURAS COLOMBIA 
val1/15 
and 


NEW YORK - NEW ORLEANS - HOUSTON 


CRRA MWARARRMRMRMmMmao~mm ~a 


VICTORIA 


12 Del Mundo Delta N07/26 Ho7/30 
19 Del Sol Delta NO8/3 Ho8/7 
27 Canada Lloyd NO8/11 Ho08/16 } 
2 Del Rio Delta N0O8/17 Ho8/20 NEW YORK: 

16 Del Campo Delta N08/30 H09/3 i Pier 3, North River 
27 America Lloyd NO9/11 Ho09/18 | NEW ORLEANS: 
30 Del Aires Deita N09/13 Ho09/17 321 St. Charles St. 
6 Del Oro Deita N09/21 Ho09/25 | 

* Accepts freight for Atlantic and Gulf ports with transshipment at Cristobal, C.zZ. 








CRmanraannna 








TEA BERTHS | : 7 
CALCUTTA ee y ; ““‘coffee”’ 
Explorer Am-Exp Bo8/16 NY8/18 Pa8/21 Ba8/23 HR8/26 a. peo gS oe 5 
Chsn8/30 | * oz° y é y : + 
Silverstream JavPac SF8/16 LA8/20 Po9/1 Se9/5 Va9/9 | - : SS % < q7: Gg ro wi n Gg 
Steel Recorder Isthmian NY8/28 N09/6 bey oR, | : 
Express Am-Exp Bo8/29 NY8/31 Pa9/3 Ba9/5 HR9/8 Chsn9/12 x A CeCe ; C t | 
z mec. Centra 


Wonorato JavPac SF9/15 LA9/20 Pol0/2 Sel0/6 Val0/10 


Stee! Maker Isthmian NO9/16 af ny = 
= " ‘America 
* > <= . i 


COCHIN 
7 Adams Am-Pres NY8/21 Bo8/26 Pa8/28 Ba8/29 HR8/31 LA9/15 | 
SF9/18 | 


Steel Worker Isthmian Bo8/10 NY8/11 
Explorer Am-Exp Bo8/16 NY8/18 Pa8 21 Ba8/23 HR8/26 Chsn8/30 


Steel Chemist Isthmian Bo8/25 NY8/26 
Monroe Am-Pres NY9/3 Bo9/8 Pa9/10 HR9/11 SF9/30 
Express Am-Exp Bo8/29 NY8/31 Pa9/3 Ba9/5 HR9/8 Chsn9/12 Na 


Steel Recorder Isthmian NY8/28 NO09/6 


Hayes Am-Pres NY9/18 Bo9/23 Pa9/25 Ba9/26 HR9/28 LA10/13 protecting the fine flavors of 


SF10/16 . e 
Steel Executive Isthmian B09/8 NY9/9 . Central American coffees with a 


Arthur Am-Pres NY10/2 Bol0/7 Pal0/9 Bal0/10 HR10/12 proper handling! 
LA10/27 SF10/30 


RaAaannnwa 


oo 


Stee? Rover Isthmian Bo9/26 NY9/27 


Coolidge Am-Pres NY10/16 Bol0/21 Pal0/23 Bal0/24 HR10/26 . regu/ar fast service from 


LA11/10 SF11/13 


Polk Am-Pres NY10/29 Boll/3 Pall/5 HR11/6 SF11/25 : E/ Salvador 

COLOMBO and Nicaragua fo 
; © 

Steel Vendor Isthmian NO8/15 ; wt U. S. Gulf 

Malakand Cunard SF8/13 NO8/18 Ho8/21 Ga8/23 : and Atlantic Ports 

Adams Am-Pres NY8/21 Bo8/26 Pa8/28 Ba8/29 HR8/31 LAQ/15 | : 

atl Biehl & Co., Agents All Gulf Ports 
Steel Worker Isthmian Bo8/10 NY8/11 


Explorer Am-Exp Bo8/16 NY8/18 Pa8/21 Ba8/23 HR8/26 Chsn8/30 
Leda Maersk Ha8/13 NY8/16 MI9/5 Mamenic International Corporation, Agents 


Silverspray JavPac LA9/3 SF9/9 P09/15 Se9/18 Va9/22 26 Broadway, New York 4, N. Y. « Tel: WHitehall 3-9020 
1959 5 Y 





SHIP 


Monroe 
Steel Chemist 
Express 
Stee 
Laust 
Steel Executi 


Hayes 


Recorder 


Steel Maker 


Lexa 
Arthur 


Stee! Rover 


DJAKARTA 


Laust 

Madisor 

Steel Executive 
Fillmore 
Steel Rover 
Garfield 

Laura 

Grart 
Mckinley 


DJIBOUTI 


tee! Werker 


Exp 


Steel Chemist 


orer 


Expres 
Stee 
Stee 


Executive 


Rover 


HONG KONG 


OVER 


LINE 


Am- Pres 
Isthmian 
Am-Exp 
Isthmian 
Maersk 

Isthmian 
Am- Pre 
Isthmian 
Maersk 

Am- Pre 
Isthmian 
Maersk 


Maersk 
Am- Pre 
Isthmian 
Am- Pre 
Isthmian 
Pre 
Maersk 
Am- Pre 
Am- Pre 


An 


Isthmian 
Am-Exp 
Isthmian 
Am-Exp 


Isthmian 


Isthmian 


Maersk 

Stockar 
Pre 
A Pre 


Am 


Barb 
Am- Pre 
Maersk 

Stockard 
Barb 
An 

Bart 


Pre 


Pre 


Am- Pres 


Barb 


Stockard 


Wn 


Wn 


Wn 


A 
Wn 


DUE 


Bo9/8 Pa9/10 HRY‘ 11 SF9/30 
Bo8/25 NY8/26 

Bo8/29 NY8/31 Pa9/3 Ba9 5 HR9/8 Chsn 
NY8/28 NO09/6 
NY9/9 MI9/20 
Bo9/8 NY9/9 
NY9/18 Bo9/23 


NY9/3 


Pa9/25 Bi9/26 HR9I/28 
NO9 16 

Ha9/13 NY9/16 
NY10/2 Bol0/7 


Mi10/10 
Pal0/9 Bal0/10 HR10 
LA10/27 
NY9/27 
M110/21 
Bol0/21 


26 
10 
16 


Bo9 
NY10 
NY10 Bal0/24 


LA11/10 


PalO 23 


NY10/29 Boll/3 Pall/5 HR11 


f I M9/20 
NY9/1 
NYS 9 
NY9/22 
NY9/27 
NY10/8 
M110/21 
NY10/24 Ball/1 
NY11, 10 Ball 


NYY 
LA8&/25 
Bo9/8 
LA9/6 
Bo9 
LA9/23 
NY10/10 
LA1O/& 


Al0/2 


Ba9 / 2° 
26 
Bal0/14 

Boll/5 


16 Boll/20 


NY8/11 
> NY8/18 Pa8 
NY8/26 
NY8 31 
NY9/9 


7 


NY9/27 


; 23 HR8 


26 


Pa9 3a9/5 HR9/8 Cl 


NY8/23 
ll NY8/2é 
18 LA&8/20 NY9/6 Pa9 14 Ba9 16 
9 NY8/25 Ba9/1 Bo9’5 
23 Pa9/25 Bad 


LA8/21 , 


26 HR9/28 


§ Bo9 


NY9/5 


NY9 11 
A9/5 NYY9 
NY9/13 


Bol0/7 


21 Pz9/2¢ 


Pal0/9 Bal0/10 HR10 


1] 27 
NY10 
NY10 
SF9/18 
SF9/23 


NY9 
16 Bolo 
16 Bol0d 
NY10/6 
LA9/25 


> 
24 


> 
24 


Pal0 23 


Pal0/23 


Bal0 
£Bal0 


21 
21 
10 18 


NY10/11 P 





9/12 


LA10/13 
SF10/16 


12 


SF10/30 


HR10/ 26 


SF1l/13 


6 SF11/25 


Chsn8/ 30 


sn9 12 


id 


HR10/26 
HR10 


2¢ 


Bald, 20 


SAILS 


SHIP 


Susan 
Polk 
Garfield 
Jackson 
Grant 


Taylor 


Donna Aurora 
Mist 
Ferncliff 
Johnsor 
Hoover 

Tudor 


Yamakimi Maru 


Main 
Marit 
Harrison 
Borgholt 
Wilson 
Minx 

Tai Ping 
Sa! ly 
Queensville 
Igadi 
Cleveland 


Yamataka Maru 


Temeraire 
Jeppesen 
Toreador 
Dona Alicia 
Susan 


Yam 


SHIMIZU 


1l Johannes 

13 Mist 
Korean Bear 
Ferrcliff 
Donna Aurorz 
Johnson 


Yamakimi Maru 


Tudor 


Tai Ping 
Japan Bear 
Sally 
Queensville 
Tar Heel Ma 
Igadi 
Yamataka M 
Temeraire 
Jeppesen 


Toreador 


LINE 


Maersk 
Am 
Am 
Am 
Am 
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COFFEE 


Where you want it... when you want it... 

% Your coffee arrives in perfect condition shipped Argentine 
12 from Rio to our 
New York 


TWENTY-FIVE 
YEARS OF 
CONTINUOUS 


DEPENDABLE 
SERVICE TO 


13 days from Santos 
modern Pier 25, North River, 
% Fast modern freighters plus 3 new passenger liners serve 
the East South America immaculate holds, 
skilled handling by experienced crews eliminate damage 
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Rio de Janeiro 
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NEW YORK 4, N.Y. 
Wiitehall 3-2340 


ARGENTINE STATE LINE 


Boyd, Weir and Sewell Inc., General Agents 
24 State St., New York 4, BO 9-5660 


BALTIMORE: 
739 East Redwood St. 


PHILADELPHIA: 
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Santos 
Praca de Republica, 46 
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Coffee Movement In The U. S. Market 


(Figures in 1,000 bags) 
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Shinnihon Line revamps schedules 


for faster runs from Japan 


A complete revamping of sailing schedules and itiner- 
ary that will provide importers with faster transit time for 
cargo moving between Japan and U. S, Atlantic and Gulf 
ports has been announced by the Shinnihon Steamship Co 
through their agents, Texas Transport & Terminal Co., 


Inc 


1959 


1,012 
1,167 
1,126 
985 
ROR 


The Shinnithon Line presently operates two cargo ser- 


vices between Japan and the East coast of the United 


States—one direct to New York and North Atlantic ports 
and one direct to ports in the U, S. Gulf area 
12,500 HP 
York service. They are the “Tagaharu Maru’ 
“Kamoharu Maru”, which will be joined shortly by the 
Shigaharu Maru’ These 20 knot 
Shinnihon Line to provide a 23-day transit time service 
from Yokohama to New York City. 

Vessels in the Gulf service will proceed direct to New 
Orleans with a transit time of 25 days, and 29 days to 


New 


the 


Three new vessels are entering the 


and 


vessels will enable 


Houston and Galveston 

In addition to the two services between Japan and the 
East Coast of the United States, Shinnihon Line recently 
inaugurated a service from Japan to the Pacitic Northwest 
ports of Seattle, Portland. Vancouver and Tacoma 


Oivind Lorentzen, Inc. names vice-president 


Per A. Lorentzen, president of Oivind Lorentzen, Inc., 
has announced the appointment of Olav G Henriksen as 
vice president of the firm 

Oivind Lorentzen, 
Nopal Line service from the East Coast of South America 
and Gulwa Line service from West Africa, both services 
S. Gulf ports 


for 


Inc., acts as general agents 


terminating at | 
Mr. Henriksen, who has been connected with the firm 
since 1947, will continue in charge of Liner Agenctes 


Estimate coffee crop for Asia 


The total coffee crop for Asia and Oceania in 1958/59 
is estimated by USDA at 2,400,000 bags, and exportable 
production at 1,400,000 bags 
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Bowen Engineering names representatives 


Bowen Engineering, Inc., North Branch, N. J., has 
announced the appointment of the Burhans-Sharpe Co. 
as agency representative for Bowen spray dryers in the 
Pacific Northwest, including the states of Oregon, Wash- 
ington, northern Idaho, Alaska and the Province of 
British Columbia. 

Both C. W. Burhans, Jr. and Philip E. Sharpe are pro- 
fessional engineers and members of the American Insti- 
tute of Chemical Engineers, taking active part in the 
meetings of the local chapters. 

This company maintains offices in Portland and Seattle. 

The T. E. Grimac Co., Erlton, N. J., has been named 
agency representative for the sale of Bowen spray dryers 
in the Philadelphia territory, including southern New 
Jersey, eastern Pennsylvania and the states of Delaware, 
Maryland, Virginia and the District of Columbia. 

T. E. Grimac, the head of the agency, has been active 
in the process equipment field for a number of years. 
Prior to setting up his own agency, he was associated for 


some time with Catalytic Construction Co, 


Arnold Larsen named by Oceanic 


Emery L. Versfelt, president, Oceanic Operations Corp., 
has announced the appointment of Arnold Larsen as assis- 
tant vice president in charge of sales. 

Mr. Larsen has been associated with shipping and 
foreign trade 1938. He has been affliated with 
Funch, Edye & Co., Bethlehem Steel Export Co., States 
Marine Corp., and more recently, Smith & Johnson. 

Oceanic Operations are agents in the United States for 
the Coldemar Line, which maintains regular services from 
Colombia, Panama, and the Canal Zone to both United 
States Atlantic and United States Gulf Ports. 


since 


See coffee crop up slightly 
in Venezuela in 1958/59 year 


Venezuela's crop is expected to be slightly higher in 
1958/59 than in 1957/58. A rehabilitation program for 
the coffee industry has been launched. 

On May Ist, 1958, the Venezuelan Ministry of Agriculture 
issued a decree prohibiting the planting or export of the 
following varieties of coffee, which are considered unde- 


sirable: Coffee Canephora, Pierre (Robusta) ; Coffee Liberia 
Hiera Y Coffee Congesis Froehuer; and unselected varieties 
of the species Coffee Arabica L. 

Basic objectives of the program are to increase unit yields 
and to improve quality. It is planned to gradually (1) re- 
novate plantations by means of new plantings, and (2) 
recondition some plantations which respond favorably to 
the introduction of improvements. 

The program envisions replanting of 25% and recuper- 
ation of 50° of the total area within the next four years. 


Heads Italian Coffee Committee 


Dr. Giampietro Ramasco-Vittor has been named chair- 
man of the Italian Coffee Committee (Comitato Italiano 
Caffe), formed under the auspices of the Confederazione 
Generale Italiana del Commercio and the Confederazione 
General dell’ Industria Italiana. 

Dr. Ramasco-Vittor succeeds Comm. Vincenzo Pallavi- 
cini as head of the committee, which represents Italy in 
the European Coffee Bureau. 

The new chairman said he is confident that solutions 
will be found to the coffee problem on an European level, 
and that coffee problems within the country will be 
solved in a spirit of constructive cooperation. 


Bert Preis joins Regal Ware 


Bert W. Preis has joined the sales staff of Regal Ware, 
Inc., Kewaskum, Wis., according to an announcement by 
J. O. Reigle, president of the firm. 

He will be in charge of the Retail Tea and Coffee Di- 
vision of the company, which manufactures a complete 
line of aluminum and stainless steel cookware, giftware 
and specialty items, 

Mr. Preis has had over nine years experience in the 
tea and coffee field, and was formerly associated with 
Tea Co., where he was western sales 


Grand Union 


manager. 


Coffee a help for headaches 


Pass the word. Coffee, along with aspirin and fresh air, 
is helpful for the occasional ordinary; headache, according 
to Dr. Arnold P. Friedman, of New York City. 


West Africa to U.S. Atlantic and Pacific Coast Ports 


Monthly 
arrivals from 
MATADI 
DOUALA 
ABIDJAN 


FREETOWN 


via fast modern 
cargo liners 


MOLLER STEAMSHIP COMPANY, INC. 


General Agents 


30 Broad Street, New York 4, N.Y.* HAnover 2-1500 


West African Agents 
MATADI: Agetraf, $.C.A.R.L., 3 rue de Vivi, P. O. Box 36, Matadi, 
Belgian Congo. 
DOUALA: Societé Navale Deimas-Veilieux, P. O. Box 263, Douala, 
Cameroons. 
ABIDJAN: Societé Navale Delmas-Veiljeux, 17, Avenue Louis Barthe, 
©. Box 1281, Abidjan, Ivory Coast. 


FREETOWN: J. P. Holmen's Successor Ltd., P. O. Box 130, Freetown, 
Sierra Leone. 
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Summertime . . . 


We're well into summer, by now. How you feel about 
it, as a coffee man, probably depends on decisions you made 

or didn’t make—many months ago. 

If your decision was to get into the iced coffee swing, the 
heat doesn’t bother you—at least, not in a business way. 
On the contrary, it delights you. 

The hotter it is, the more coffee you move. 

You've arranged to make the weather work for you, not 
against you, as was traditional for coffee in the summers. 

By this time, your campaign is rolling. Your sales organt- 
zation has done its spade work, and is following through. 
Your advertising is tying in with the Fahrenheits, using a 
lot of the low-cost newspaper, radio and TV material from 
the Pan-American Coffee Bureau. Your grocer and restaurant 
outlets are spotted with point-of-sale material, much of 
these selling aids, too, from PACB. 

Everytime you hear one of the industry-level jingles for 
iced coffee on the radio, you know it’s working for you. 

Of course, if your decision was to stay away from iced 


coffee, you react in reverse. 


“Tea Time, U. 


"The biggest tea party yet.’ 

That's what one observer called the garden 
given by the Tea Council of the U.S.A, 
D. C., to honor the ambassadors of India, Ceylon and In- 


reception 


in Washington, 


donesia. 

The reception was one of the events marking ‘Tea Time, 
U.S.A., Day,” officially proclaimed for Washington, D. C., 
by the commissioners of the nation’s capital. 

The reception was a big one, in numbers. More than 500 
people attended. It was even bigger in the importance of the 
people who were there. 

The guests included United States Senators and Congress- 
men, an imposing list of ambassadors, other members of 
Washington's diplomatic corps, business men and members 
of the press. 

During the day Senator Humphrey told the Senate that 
tea industry promotion in this country ts an example of 
international cooperation and ‘an effective weapon against 
anti-American propaganda.’ 

The Tea Council, he indicated, 1s international cooper- 
ation for the benefit of all the peoples concerned. 

He emphasized the significance of the tea industry's ef- 
forts. Increased trade between the United States and the 
friendly nations of the free world, particularly the under- 


developed areas, is one of the most important links among 


The 


business 


hotter it is, the less you like it—especially in a 
way. You've kept yourself within the summer 
slump pattern—and it works. Your sales do go down, as 
usual, 

You wait, your salesmen wait, your plant waits. Toward 
the end of summer, the fall pick-up will come. It always 
does. 

But in the meantime you're feeling the economic effects 
of seasonal sag. Plant overhead goes on. Salesmen earn 
less. And you have a decline to offset to write a good sales 
picture for the year. 

You're a little worried, too, about competition, the 
fellows who are in there pitching for iced coffee. A lot of 
energy and attention is going into those brands, while you're 
sitting back. 

These are some of the things bothering you, now. Maybe 
you're even thinking you ought to keep them in mind 
when the cold weather does come and it’s time, once 


again, to make decisions on iced coffee for the next summer 


S. A. Day” 


the world democracies, he pointed out. 
It is in this framework, as outlined by Senator Humphrey, 
that tea’s partnership marketing takes on full meaning 


This partnership is embodied in the Tea Council, formed 


by the governments of India, Ceylon and Indonesia, and 
the United States trade, through the Tea Association of the 
USA 

The Senator credited the Tea Council with checking and 


reversing the historic downward trend in tea consumption 


in this country. 

Millions of persons throughout the world have been 
aided by the upturn, the Senator declared. He cited “tea 
estate owners, tea pickers and businessmen in southeast 
Asia; shipping companies and sailors; American importing 
companies; American tea packers; related American food 
industries; American retailers, and a host of others.” 

“Tea Time, U.S.A., Day” had a broad objective: stimu- 
lating an understanding of tea as a commodity affecting the 
foreign trade of the free world 

The day marked a new high for the industry in the area 
of public relations 

Perhaps, too, it presages a surge of activities for tea to 
formal opening of the industry's new 


come with the 


home, the Tea Center 


4 | 
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Carter, Macy Company, Inc. 


37-41 Old Slip, New York 5, N. Y. 


MEMBER: TEA ASSOCIATION OF U.S.A. 

















Robert B. Smallwood, chairman of the Tea Council of the U.S.A., 
receives a plaque proclaiming ‘Tea Time, U.S.A., Day’ from 
David B. Karrick, Commissioner of the District of Columbia. 
Looking on are Tea Council directors representing producing 
countries. From left: Mr. Kweedjiehoo, Indonesia; M. Gopala 
Menon, India; Mr. Smallwood; Mr. Karrick; S. G. Ramachandran, 
India; Annesley de Silva, Ceylon. 


At "biggest tea party yet,'’ the garden reception to honor am- 
bassadors of three main tea producing countries, are: Mr. Small- 
wood, H. E. Mikhail Menshikov, Ambassador of the Soviet Union; 
H. E. Mohomed ali Currim Chagla, Ambassador of India; Mrs. 
Perle Mesta, famed Washington hostess; H. E. R. S. S. Gune- 
wardene, Ambassador of Ceylon; Rep. Joseph Martin, of Massa- 
chusetts. 


“Tea Time, U. S. A., Day” 





Understanding of tea as a free world commodity stimulated 


by “biggest tea party yet”; industry drive lauded in Senate 


Understanding of tea as a commodity affecting — the 
foreign trade of the free world was stimulated last month 
by a series of activities in Washington, D. ¢ marking 
‘Tea Time, U.S.A. Day 

More than 500 of Washington's most prominent people 
gathered at a garden party during the day to honor the 
ambassadors of the three major tea producing nations 
India, Ceylon and Indonesia 

Guests included United States Senators and Congress 
men, an imposing list of ambassadors, other members ot 
Washington's diplomatic corps, business men and _ repre 
sentatives of the press. 

Also on hand were directors of the Tea Council of the 
U.S.A. and members of the Senior and Junior Boards of 
the Tea Association, many of them with their wives 

Tea Council directors held a special meeting in the morn- 
ing at the Indian Embassy. A luncheon commemorated the 
official proclamation of “Tea Time, U.S.A. Day” in Wash 
ington by the Commissioners of the District of Columbia 
Then came the garden reception at the 1925 “F” Street 
Club, ‘the biggest tea party 
ever. : 

During the day, Senator Humphrey told the Senate that 


which one columnist called 


effective anti 


The 


ample of international cooperation carried on tor the mutual 


Council is “an against 


the Tea weapon 


American propaganda Council ts, he said. “an ex 


benefit of the peoples concerned 
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The Senator emphasized that inc reased trade between the 


United States and the friendly nations of the free world, 
particularly the underdeveloped areas, is one of the most 
important links among the world democracies 

‘It is of particular interest to the Congress and to the 
people of America to learn that, in the few brief years since 
1953, sales of tea in the United States have increased signi 
Senator Humphrey declared 


ficantly,” 
as a specific example, for the 


Taking recent history 
years 1947 to 1952 the total dollars earned by India, Ceylon, 
and Indonesia from tea sales in the United States amounted 
to $222,500,000, 1953 to 1958, the 


he explained From 


reached $287,600,000, an 


dollars earned increase O 


total 
$65,100,000 
What has brought 


change for the better? Why has tea, a leading dollar-earn 


about this startling, and welcome, 


ing commodity of India, Ceylon, and Indonesia, con 


siderably improved its position in the American market in 
such a short time? 

Undoubtedly, the most important factor bearing on the 
answers to these questions ts a unique, international partners 
ship formed by the governments of India, Ceylon, and In 
Tea Association of the U.S.A., Inc., which 
represents the American tea trade. This partnership, the Tea 
Council of the U.S.A.. Inc.. was formed in 1953 


The Senator said the Tea Council had succeeded tn check 


donesia and the 


A) 





Salada Tea’s new plant 





Modern building at Woburn, Mass., houses blending, packagmg 


facilities, and also the division’s administrative offices 


he most modern and efficient tea 
lant in North America 
at Woburn, Mass., by Salada 
ved food 
United States. Canada and Jamaica 


ny } Was 


isl month 


international pack. 


company 
ns in the 


tting in this suburban Boston com 


erlooking main traffic arteries, the gleaming 


houses not only the tea blending 


ying O} erations but 


Salada-Junket 


vlass structure 


also the administration 


ot the Division of the company 


Phe structure, embracing some 45,000 square feet, with 


future 


h id 


n for expansion, replaces manufacturing 


which been located in midtown Boston 


siit 
HItIes 


ime into existence in 1888 in Toronto, 


a wholesale firm 
C. Larkin 
\ salesman 


irkin came to 


Yrocery founded by the 


whose primary interest was in tea, Mr 
the conclusion that the consuming public 
suld be interested in prepackaged fine quality Ceylon 
At that 
bull 
repacl ved ta Was an 

had to be developed Mr Larkin 
Known as the Ideal Tea 


Was aday ted by most of his competitors In 


time, China tea was the main type being 
form from large chests 

innovation, a method of 
invented 


Packe Ec; 


1892. 


essary machine 
ntroduced a metal foil package which set the pattern 


ir the entire industry for to come 
The 


tround the 


many years 
Salada Tea 


along the 


was in the states 
Atlantic 


which 


srowth of 
Lakes 


Was conside red the 


i irly 


Creat and Coast 


Boston ideal area in to locate 
idministration offices and packaging facili 

were built in that city 

At that 

skirts of the 
But as the 


tivities of the city engulfed the Salada building 


was considered to be on the out 


blox l S 


years passed the 


time, the site 


city, several west of the Common 
commercial 
Chang 
ing transportation methods and manufacturing processes 
lade it difficult to 


operation of this type in midtown Boston 


business and 


increasingly maintain an efficient 
Salada-Shirrif f- 
Horsey to erect an entirely new plant and administration 
tall of 1958 and in 
stallation of equipment started in March, 1959. Produc 


April 


Ot stepped design, the structure has two main areas, 


In 1958, the decision was made by 


Construction began in the 


offices 


tion from the new location began tn 


one devoted to administration offices and the other to 


blending and packaging tea. The offices occupy 10,000 
square 


glass frontage admits maximum light without glare 


feet of space, fully air-conditioned. Tinted plate 
and 
amount of heat 


transmits a minimum 


AA 
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A modern lobby opens into well planned general of- 


fices where background music, warm-colored fluorescent 


lighting and acoustic ceilings contribute to pleasant sur- 


roundings for efficient work. Executive offices, designed 


and decorated in keeping with the style of the building, 


are also included, as is a conference room and cafeteria 


for employees 


Throughout the manufacturing area, color dynamics 


provide for easy recognition and location of plant. ser- 
vices and processes. 

To ensure cleanliness of packaged Salada Tea, an ex- 
tensive air cleaning system ts used in the plant. An air- 


Tea is emptied from a chest opened by a rotary knife. Usually 
contents of about 36 chests are moved at the same time to 
shaker and inspection conveyors. From a cutting machine, a 
bucket conveyor takes the tea to two rotary blenders. While 
one blender is filled, the other ‘'mixes'’ its load of tea—and 
vice versa. 


Modern packaging machinery, compact and designed for utmost 
efficiency, set up consumer packages and (in the foreground) 
automatically close filled shipping cartons. Indicator signals on 
all equipment inform technicians of exact movements of tea 
into hoppers which feed various types of filing machines. 
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From a battery of automatic filling machines, Salada Tea Bags 
flow at high speed onto the packing lines, where they are 
placed in the brand's familiar package. The plant also has 
lines for loose tea and for one- and two-ounce tea bags. The 
system is interlocked electrically to prevent mix-ups of tea 


blends. 





Shipping cartons, filled with packages of Salada Tea Bags, 


move along a conveyor at the end of the production line. The 
cartons are taken on pallets by electric lift trucks to a storage 
area. Time-delay safety relays on all conveyors shut down auto- 
matically if there is a jam-up, and start again when it is cleared. 


suction device removes tea dust from any phase of the 
process where it is found. At the same time, all air in 
the manufacturing area is passed through filters to 


remove extraneous matter 

For the comfort of employees, floor heating is pro- 
vided in the packaging area. Background music ts carried 
throughout the manufacturing areas by a series of speak- 
CEs. 

The manufacturing process begins when the chests of 
tea are opened by a rotary knife and are conveyed to 
shakers and inspection conveyors, usually 36 at a time, 
for a total of about 4,000 pounds. 

The tea is then inspected for foreign matter—paper, 
string, tin foil or wood. Following this, the tea is passed 
through a cutting unit which slices it into the desired 
lengths. 

Picked up by a bucket conveyor, the cut tea is trans- 
While blender is 


ported to two rotary blenders. one 


being filled, the other is “mixing” the tea. 

From this point, the tea travels to any of three over- 
Point 
surge tank capable of handling the storage of two blends. 
Point two is a single 


head points, depending on the blend one is a 


It services the tea bag machines. 
overhead hopper for packaged tea, while point three 
services the one- and two-ounce bag overhead storage 
tanks. 

From points two and three, the tea is carried by over 
head cross belts to hoppers, where it is blown off the 
belts by air-operated Vee plows 

The package tea hopper supplies the product to two 
machines, a Hesser automatic carton forming unit and a 
Pac kage The 
wrapped boxes drop onto a conveyor belt, from which 
The 


are then moved onto a Standard-Knapp gluer and sealer, 


Machinery cellophane wrapping unit 


production line girls place them in cartons cartons 
and later are stacked on pallets and placed in storage 

A special one-pound bag filling machine, manually 
controlled, is connected to the same hopper. A girl fills 
the bags; another takes them off the machine 

The 


split between the two tanks by air-operated plows 


tank ts 


The 


blend in the one- and two-ounce storage 


ounce machine ts fed directly off its hopper 

In the case of the two-ounce ope ration, the bags arc 
partially sewn up in advance, then filled manually and 
placed on a turntable which feeds them to two operators 
using sewing machine heads. The operators complete the 
stitching and move the cartons, as before, to the sealer 


The company's tea experts point out that the system 1s 


so interlocked electrically that tea from one bucket 


cannot get mixed with another bucket unless the oper 


ators want this 


Three other overhead belt conveyors feed two hoppers 


a battery of tea bag machines 


each, which take care of 


automatically starts up its 


As a hopper requires tea, it 
belt, 
program timer circuit sees to it that all hoppers have 


own putting in motion the bucket conveyor. A 


an equal chance; otherwise the nearest hoppers would 


receive preic rence 


signals on all the inform the 


Indicator equipment 


technicians of the exact movements. In addition, there 


is a large control panel on the wall facing the tea blend 
ers. A selector switch ts provided so that the system can 
moment 


be turned from automatic to manual at any 


Six remaining hoppers teed tea bag machines to a 16 
pack line, whose boxes are produced by a Palmer machine 
By a complex system of guide arms pneumatically oper 
ated, with photobeam controls, the boxes are guided 


either into line one or line two of the 16-pack line 


Special conveyors hold the empty boxes at an angle so 
that the covers do not interfere with the girls who fill 
them 

At the end of the box conveyor is a wire-mesh 90 dé 
gree turn device, which stands the boxes on their bottoms 
and shoots them to a stop on another belt. They are 


then run under an electronic inspection unit which can 


tell whether or not tea bags are in the boxes 

From a Package Machinery box closer, the packages 
enter the Package Machinery cello-wrap machine and then 
drop into the Standard-Knapp carton packer 

The that Palmer 


is similar, one 


Ki ued Y 
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Sees new tea drink, blended 
with roselle from Africa, 


boosting U. S. consumption 
\ ' sion of tea may 


stimulate MsuMptiot 


ir Future 


onsultants 


and rose Il« 


Varying mixtures 


¢ to L0G, roselle, the 


tas enhanced, without 


rtwright satd 
W be verayve. with some 
rosée wine in color 

in North Africa, hot or cold 
with 


ides a bright red drink 


Cartwright indicated that 
each helps the other 

mM vother b Vcrave 

selle inhibits extraction of tannins in the tea 


acidity of roselle As an iced 


from clouding. Mr. Cart 


subdue s 


Veragve 


onsider licensing arrangements with 


under which they would handle the new 


7 TETLEY TEA. 


is specially made 


product. He indicated that he would undertake to see to 
it that an adequate supply of roselle was made available 

Sudan is now the main source of roselle, exporting 
about 1,000 tons a year, most of it to Germany and Italy, 


Mr. Cartwright said. Some of it is picked wild, but it ts 
also 
Roselle is the 


lant. the research executive explained 


grown in domestic plantings 


dried calyx of the hibiscus sabdarifta 
Laboratory checks 
] 


have shown that it contains no alcohol, no stimulants and 
kind 
reported that roselle ts 


no harmtul ingredients of any 
Italian pharmacologists have 


beneficial in intestinal infections, high blood pressure and 
throats 
The ingredients in roselle are citric acid 


Malic acid, one of the principal acids 


roselle the 


two mall 


ol id 


GIVES slight astringency which ts 


f quenching thirst,’ Mr 


I 


Cartwright de 
clared 


H« said 


into an 


rch indicated that roselle can be 


which ts stable and quick 


initial resca 
instant product 


might be used instead of carbo 


made 


dissolving. In fact, it 


hydrates in regular instant tea to stabilize flavor con- 


stituents, he suggested 
Mr. Cartwright saw no problems at all in 
In respect to Food and Drug Law requirements, 


Importing 


roselle. 
since the product has a long history of use 

Crushing and cleaning of the dried calyx could be 
handled in Sudan, with relatively simple equipment 

As tor cost, the price of roselle would be about the 
Mr. Cartwright said 


same as for good quality tea, 
during a 


The African beverage came to his attention 


recent trip to that country 


TETLEY TEA OF & Inc., New York 


MEMBER OF THE TEA ASSOCIATION OF THE UNITED STATES OF AMERICA 
JOSEPH TETLEY & CO., Ltd. London 





rise in world tea output will continue, 


USDA says in review of production trends 





World tea production for 1959 is forecast at 1,671,000,- 
000 Ibs. by the United States Department of Agriculture 
This is 17,000,000 Ibs. more than in 1958, and 24% above 
the annual average production for the 1950-54 period. 

Relatively smal! increases are seen for India and Ceylon, 
and production in other Asian countries is expected to re- 
main near current levels. 

In Africa, production is expected to continue rising, be- 
cause of new plantings and increased output from existing 
acreage 

Production in Latin America, mostly in Argentina, is put 
at 10,000,000. Ibs. 


If the International Tea Agreement is renewed, 1959 tea 
production may be reduced, USDA points out. Preliminary 
talks between producers in India and Ceylon were held 
during 1958 

During 1958, the uptrend continued in world tea pro- 
duction. Output is estimated at 1,654,000,000 Ibs. This 
was 4.5% above 1957 production of 1,583,000,000 _ Ibs., 
and 23 above 1950-54 annual production. 


Africa had the greatest percentage increase in production 
during 1958—18-—but the quantity of tea involved was 
comparatively small. India and Ceylon produced almost 
70% of the world’s total, excluding China and the Soviet 


Union 


India 


India, with the world’s largest crop, produced a record 
708,800,000 Ibs. in 1958, 29,900,000 Ibs. above 1957. 


The increase was due more to intensive cultivation than to 


acreage increases. Many of the gardens are now planting 


up to 4,400 bushes per acre, instead of the old practice 


of 2,200 to 3,000 bushes. New methods of grafting, heavier 


pruning and intensive fertilizer application are also in 


creasing yields. 


Adverse weather conditions and fertilizer shortages held 


down production last year. Only 5097 of ammonium sul 


phate requirements were available, because of a shortage 


t foreign exchange 
1958, the eased certain taxes on 


During government 


tea, making Indian common teas more competitive in the 
world market. 

Indian and Ceylonese producers are said to have agreed 
on the desirability of renewing the International Tea Agree 
The draft 


of an agreement between India and Ceylon is reported to be 


ment. This could result in government action. 
under consideration by the producer organizations in_ the 
two countries, and it might be submitted to the two gov- 
ernments for their approval. 

The government of India and the Tea Board are weigh 


ing a proposal to establish a Tea Guarantee Fund to pro- 


Estimated World Tea Production’ 



































‘ ' 
World total : ‘ 





yY Includes tea produced for domestic consumption. 
2/ Beginning 1951, ineludes total production of small not. previously reported. 


J/ Included with India prior to 1917, | year average 


vide financial assistance to needy gardens, especially those 


producing common teas. Granting railway freight relief to 
these teas is also being considered 

The Tea Board participated in seven international ex 
hibits during 1958 and ts setting up public relation units 
in Australia and Egypt. Trade delegations visited importing 
countries last year to establish personal contacts with im 
porters and to strengthen the position of India’s teas in 
the world market 

Consumption of tea in India ts increasing at 
of 10,000,000 to 15,000,000_ Ibs 


per capita use is only about one cup every three days, com 


even Sé 


annually, but 


pared freight cups per day in the United Kingdom 


Ceylon 


A record cr yp of tea was produced in Ceylon in 1958 
led 413.200.000 Ibs... 15,400,000. Ibs 


Production tota more 
than was produced during 1957 

Tea production in Ceylon reached a new high last: year, 
despite strikes, riots and shipping stoppages. Some adjust 
ments in auctioning and shipping had to be made 
Sales 
of tea based on samples began to be held in Colombo. This 
Some of the 


Civil unrest caused several auctions to be cancelled 


Was shipped direct to Trincomalee for export 
tea stored in Colombo was forwarded to Galle 

Tea shipped from Trincomalee ts original or unblemished, 
and is sold to the United Kingdom and the United States 
Medium and low grade teas for the Mideast markets must be 


Even with improved conditions, this 
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blended before export 





system will probably be continued, especially if proposed 
improvements of Galle and Trincomalee harbors are carried 
out 

Taxes on tea were increased in 1958. The government in- 
creased the export duty to aid growers, especially small- 
holders affected by lower prices who at times were unable 
to obtain credit for their teas. In October, an additional tax 
was levied against tea to finance the Tea Subsidy Act, which 
subsidizes replanting and rehabilitation of estates and small- 
holdings. Owners of tea lands will be paid subsidies for 
replanting uneconomic areas with approved high-yielding 
varieties of tea, and for rehabilitation of worn-out tea lands 
by application of fertilizer and adoption of soil conservation 
measures 

Total taxes on tea, almost half the price realized for some 
of Ceylon’s teas, weaken the competitive position of the 


Cr¢ p 
Indonesia 


Indonesian tea production during 1958 declined slightly 
from the 1957 level, from 156,100,000 Ibs. to 153,700,000 
Ibs. This decline in quantity is also reported to be accompan- 
ied by a slight decline in quality, after nationalization of the 
Dutch estates 

Prior to nationalization, the Netherlands was the primary 
European market for Indonesian tea. Now, however, Indo- 
nesia has selected Antwerp, Belgium, as the market place 


for its tea in Europe. Public auctions were scheduled there 


Japan 


Japan produced 164,400,000 Ibs., of tea during 1958, 


3% more than in 1957. Frequent unseasonable frosts and 
severe drought from late June through the middle of July 
reportedly caused a drop in yield. Picking of younger leaves 
to improve quality further reduced yield per acre, 

Almost 97% of the tea produced in Japan is green tea. 


Nearly all of this production is consumed within the country. 


Formosa 


In Formosa, the tea industry has been hampered by lack of 
quality control and coordination among growers, buyers and 
exporters. However, 1958 production of 35,600,000. Ibs 
was up slightly from 1957 

Sales of tea to North Africa, 
Formosa, were down last year, and they face growing com- 


a principal market for 


petition from mainland China 


Pakistan 


estimated at 54,100,000 Ibs., 


Pakistan's 1958 
6,000,000 Ibs. more than the drought-reduced crop of 1957 


crop 1S 


Pakistan's tea policy may undergo drastic changes, to in- 
clude the following: 

1. Compulsory quotas for export would be set 

2. In order to increase the acreage, about 10,000 acres 
would be offered to existing planters, with an annual ex- 
pansion ot 3% required Failure to Carry out government 
directives would entail heavy penalties. 
15,000 would be 
promoted. — It Pakistan 


Tea Board would establish a few gardens of 600 acres, to 


3. New estates totaling about acres 


private enterprise is lacking, the 


be turned over to private enterprise later. Government 
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funds for this development would be made available to 
the Tea Board. 

Under the International Tea Agreement, Pakistan was 
permitted to produce 80,000,000 Ibs. of tea, a goal not yet 


reached. 
Turkey 


Tea production is carried on in the most densely popu- 
lated area of Turkey, the Black Sea region near the Soviet 
Union. Before the beginning of the tea industry, families 
were leaving this region because of lack of economic op- 
portunities. 

The industry has been assisted by the government, which 
instituted tea nursery facilities and advanced credit to pro- 
ducers. 

When the tea plantations were started, a cooperative 
was set up to assist the planters. The majority of co- 
operatives in Turkey are semi-governmental agencies; 
however, the tea cooperative is similar to a U. S. co- 
operative. The Agricultural Bank helps the cooperative 
extend credit, and the cooperative also imports and 
furnishes supplies, including fertilizer. The cooperative 
deals with problems between its members and the gov- 


ernment 
Malaya 


Tea cultivation in Malaya is not exclusively an estate 
enterprise, but smallholders are not particularly interested 
in the crop. 

Both highland and lowland teas are produced com- 
mercially in Malaya, and while lowland tea may be in- 
ferior, its greater yield per acre offsets the lower prices 

Malaya excluded tea from its agricultural diversift- 
cation program, since the crop is not of major importance. 
However, tea may become a useful secondary crop. The 
government has been thinking of assisting the industry. 

Malayan tea is comparable in quality to those of other 
countries in the area, and has a ready market in the 
United Kingdom. Recently, direct shipments were started 
to the United States on a trial basis. 


At present, the greatest deterrents to expansion of 
tea output in Malaya are increasing production costs and 
the availability of lower priced imported tea. 


Africa 


A continuer and gradual increase in tea production is 
taking place in Africa. 
times as 
large Still, 
Africa produced only a little over 5% of the world’s 
total production in 1958. With new plantings and in- 
creasing yields from plants reaching maturity, it appears 


Production in 1958 was more than four 


as average production during 1935-1939. 


that production will continue to increase, 

In East Africa, tea is marketed continuously through- 
out the year. The climate is such that there is continuous 
development of new leaves. Practically all of the crop, 
including that scheduled for domestic sale, is sold through 
a marketing pool. 

Tea is shipped from East Africa as soon as possible 
after manufacture, since there is no program of holding 
or warehousing. 

Domestic use of tea in East Africa amounts to about 


(Continued on page 54) 





Tea Council of Canada 
launches “Tea on the Rocks” 
campaign for second summer 


This summer will be the second year for the Tea 
Council of Canada’s nationwide promotion of “Tea on 
the Rocks.” During the hot weather months, close to 
$100,000 will be spent to tell the story of Canada’s new 
summer refresher to the English and French markets 
in that country. 

Scheduled to kick-off early in June in weekend publi- 
cations, full color advertising will be run continuously 
through the summer. Print media to be used include 
Weekend Magazine, Star Weekly and La Presse, with 
five full color insertions in each. 

To complement this program, the 
scheduled a heavy television spot campaign in 23 major 
a “hot weather” radio schedule of 


Council has 
centers and will run 
spots in cities. These radio spots will be run on days 
when the temperature exceeds 75’. 

According to D. M. Langton, executive-director of the 
Tea Council of Canada, “the campaign featuring ‘Tea 
on the Rocks” as a new popular summer refresher has 
been designed to create enthusiasm at all levels of trade. 
The print advertisements feature the preparation of iced 
tea and create an atmosphere of ultimate enjoyment. The 
hot weather radio and television spots are being used to 
prompt immediate action and consumption, 

In total, more than 66,000,000 consumer advertising 
impressions will be made this season, all geared to sell 
“Tea on the Rocks,” the cooling drink that is fast be- 
coming Canada’s number one summer refresher.” 


A new iced tea jingle, “Why don’t you have Tea on 
the Rocks more often?” will be used for the first time 
this year. 

Display material is available through tea packer sales- 
men and the Tea Council of Canada. This material, de- 
signed for both restaurant and grocery use, includes large 
die-cut display cards, grocery recipe take-one pads, restau- 
rant menu tip-ons, back bar streamers, ‘profit’ pamphlets 
and recipe cards. 


Tea ice cubes melt more slowly 

Tea beverage frozen into ice cubes takes longer to 
melt than ordinary ice cubes. 

This is indicated by research done by a high school 
student, Ann Kuhn, of Moylan, Pa., and reported by Science 
World. 

She has been experimenting to determine the freezing 
and melting times of various fluids. 

Ordinary tap water takes 200 minutes to freeze, and 290 
to melt. A tea solution made with one teaspoonful to one 
pint of water takes 210 minutes to freeze and 340 minutes 
to melt. 


Cooper promoted by Lipton 

Richard T. A. Cooper has been named assistant to the 
director of tea buying by Thomas J. Lipton, Inc., Ho 
boken, N. J. 

The announcement was made by N. F. H. Fleming, di 
rector of tea buying and blending for the company. 

Mr. Cooper was formerly blending manager at Lip 
ton's Suffolk, Va., plant. He has been succeeded there by 
Malcolm Long, who had been blending manager at the 
firm’s Streator plant. 
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Tea Movement into the United States 
(Figures in 1,000 pounds) 
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Says real break-through has 
opened way for continuous 
processing in tea manufacture 


In the last five years, the tea industry in India has 


broken through the barrier of “unchangeable conven 


tions,” clearing the way for continuous processing in the 
manufacture of tea 

This development was reported by L. T. Carmichael, 
in his talk as retiring chairman of the Indian Tea Associ 
ition, at the Royal Exchange, Calcutta. 

Mr. Carmichael noted that the industry had been doing 
machinery; used in the manu 


research to IMprove the 


facture of tea 
I believe 


vances of real 


that in the last five years we have made ad 
he declared W « 


broken through the barrier of unchangeable conventions 


significance, have 
He said the first process tackled was withering, with 

the objective of achieving a controlled wither 

devised a continuous wither 


halt 


greater ac 


Our engineers have now 


ing machine which enables us to do, in two and a 


hours, in a relatively small space, and with 


the work which previously required the patient 
lofts, 


curacy 


spreading of the whol day's crop in multistoried 


its remaining there a whole night, and its equally patient 


collection and transference to the factory on the follow 


ing day he said 


Into this new machine, the leaf is ted automatically 


and then travels in all over 500 feet of internal passage 
ways, the degree of wither being controlled by the humid 
ity of the air which is admitted to the machine and the 
speed at which the journey is completed 

After the leaf has ben withered comes the rolling 
For this process we have continued our development of 
the McTear Rotorvane, named after our senior engineer 


at Tocklat 


in the line of continuous manufacture, and to receive from 


This machine is intended to take its place 
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the new withering machine a steady supply of mechani 
ally fed and scientifically withered leaf. This leat ts rolled 
and broken against resistors within the Rotorvane, and 
emerges ready for the subsequent processes of manutac- 
ture 

The Rotorvane is self-cleaning, with very slow oper- 
ating speeds, and it is believed that it will give long and 
reliable service. We have spent a lot of time and thought 
The teas which it produced when 


this machine 


upon 
operated experimentally were normally as good as those 


I 
made by traditional machines, and often significantly 
better. It is now in commercial production, with a grati- 
fying waiting list of purchasers 

We also have under trial 


s particularly suitable for teas of orthodox manufacture, 


a continuous roller, which 


and are working on other machines designed to complete 


the continuous process 


Oregon Maru makes record Pacific run 


Line (Kawasaki Kisen 
record trom Yokohama 


The Oregon Maru, of the “K” 
Kaisha, Ltd.). 
to San 

The Oregon Maru’s average speed over the 4,525 mile 


established a new 
Francisco last month. 
course was 19.661 knots. Elapsed time on the passage 
was 9 days, 14 hours, 9 minutes, beating by 1 hour, 1 
minute, the previous record, established last August by 
the Nevada Maru of the same line. 

The Kerr Steamship Co., Inc., serves as general agents 


for the "K" Line in the United States and Canada 


Morocco plans tea packaging plant 


The National Office of 
agency, has invited bids on packaging machines designed for 


Tea in Morocco, a new? state 
mixing, weighing and packaging tea 

The machines are for installation in a plant, yet to be 
built, which will have the capacity to process 12,000 tons 


of tea annually in packages of 5 ounces and 2.5 ounces. 
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Grocers in Canada compete for prizes 


with “Tea Week” grocery displays 
fifth Canada 


have made “Tea tor Canada Week” a storewide merchan 


For the year in a row, grocers across 


dising and sales success. This is indicated by the morc 
than 1,000 entries received by the Tea Council of Canada 
annual 


in their Tea Week” grocery display contest. 


The Tea Council's slogan, “Display to Sell”, is proving 
sound year after year, This year 36 winners across the 
country are receiving cash prizes of up to $75.00 per win 
ning display. 


Tea for Canada Week” ts 


national 


The Tea Council feels that 


an excellent merchandising vehicle to renew 


awareness of Canada’ most popular hot beverage. It also 
fives grocers an ideal Opportunity to stage a storewide 
promotion, tying-in a great number of related items with 
tea 

D. M. Langton, executive director of the Tea Council 
said “we are extremely pleased with the time and thought 
placed by grocers in building effective displays for ‘Tea 
Week’ 


contest that their decisions were difficult ones. for all of 


1959. I have learned from the judges of the 
the entries illustrated many of the things we were looking 
for—ettective tie-in of tea and related items, use of free 
display material, originality of design and good consumer 


appeal 


Winokur named president of Seabrook Farms, 


as Seeman Bros. acquires frozen foods firm 


The Seabrook 
foods, has been acquired by Seeman Brothers, Inc., 
York City 

A new 


Farms Co., ploneer processor of frozen 


N cw 


Seabrook Farms 


elected, to reflect the change in ownership 


board of directors of Was 


Among the new officers named was Samuel Winokur, 
who has been vice president and director of Seeman 


Bros. since 1942 


Active in tea industry affairs, Mr. Winokur is a former 


USA 


president of the Tea Association of the 


Lipton gets award for “America’s Cup’ film 


Thomas J. Lipton, Inc. has received a Chris Award 


from the Columbus Film Festival for its sponsorship of 
the documentary motion picture, “The History of the 


America’s Cup” produced by Transfilm, Inc. 


The 27-minute color film tells the story of the world’s 
most famous yachting trophy, the 108-year-old America’s 
( up. 

Sir Thomas Lipton tried five times tor the Cup, but all 
were unsuccessful. Finally, through a national appeal by 
Will Rogers, the American public presented Sir Thomas 
with a solid gold cup for his great sportsmanship 

The 


Films, Inc. 


film is distributed on free-loan by Association 


Ceylon sets new tea export duty 


A new basis for duties on tea exported trom Ceylon 
came into eftect June Ist. acording to reports from Co 
lombo 

The new duties replace the present flat rate of 70¢ per 
Ib. levied on teas exported Instead. a uniform rate of 
35¢ per Ib. ts applied with an additional ad valorem levy 
on quality teas priced higher than $1.85 per Ib. of 50 
of the excess subject to a maximum of 70¢ 
help common teas, which 


The measure is intended to 


are meeting keen international markets 


by reducing the burden of duty on them and at the same 


competition in 


time to encourage more people to grow quality tea 


McCormick award honors General Vandenburg 


A memorial award honoring the late General Hoyt S 
Vandenberg was presented to the outstanding cadet in air 
manship studies when the United States Air Force Academy 
held its first graduating ceremony June Ist at Colorad 
Springs, Colo 

The award was presented in the name of Charles P 
McCormick, chairman of the Board of McCormick & Co., 
Inc., Baltimore. 

Mr. McCormick, who was in Europe, was represented at 
Crampton, vice president of 


Schilling 


the ceremonies by Robert ¢ 
Mc¢ ormick & Co 
Division tn San 


and general manager of tts 


Francisco 


Curlett named director of Baltimore bank 


John N. Curlett, president of Mc¢ ormick & Co., 
been elected a director of Fidelity-Baltimore National 
Bank, according to an announcement made by Hooper 


Inc., has 


S. Miles, chairman of the board. 
Long active in civic affairs, Mr, Curlett 1s now presi 
dent of the Board of School Commissioners of Baltimore 


City 
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Grant Horsey H. M. Tibbets 


Salada Tea's new plant 


( / ) ) 





ipplies four lines automatically, instead of 


iccomplished as follows: Coming off the in 


eyor from the Palmer, the boxes drop onto 


This unit automatically divides 
both sides A 
boxes to transfer units which again 
boxes into two lines each, but this time on a de 
16-line. Should the 
foes not shut 
cuts off, so that all the 
Should all four 


shuts down auto 


transfer unit 


equally on conveyor on 
conveys the 

is described tor the two 
side get filled up, the Palmer « 


the first transfer unit 
sent to the OF} posite side only 
filled up, the Palmer 


ily and sends boxes down to any one of four 


machine 
lines, 

» required 
There 
so that 
machine 
As the 


omatu ally 


are time-delay safety relays set up on all convey 


should there be any jam-up, the conveyor 


leading to that point 1s automatically shut 


situation 1s cleared, everything starts up 


nd of the packaging lines, finished goods 


pallets by electric forklift trucks to a stora 
The Alden Enyvineering Co S¢ rved ds 
sulting engineers to plan and coordinate plant layout, 
and 


equipme nt 
H 


Quincy, Mass., 


juipment control design. Except for the standard 


Mie ntioned 


mces of 


turntables, control units (pneumati and electrical) were 


lestyned, built) and They 


all conveyors, hoppers, 


installed by them also. de 


veloped all of the electrical control circuits and produc- 
tion planning. 


Under the direction of Grant Horsey, as president, 
Salada-Shirriff-Horsey, in the United States, is made up 
of three divisions; the Salada-Junket Division, which 
packages and markets tea throughout the eastern United 
well as Junket brand food products in the 
United States, Mexico, Cuba and Puerto Rico; the Horsey 


Division, which includes operations in the Florida citrus 


States, as 


field; and the S E A Division in Florida, which processes 


and markets a variety of flash-frozen sea food products 


In Canada, the company comprises the Salada Division, 
embracing the tea operations; the Shirriff; Division, in 
luding Shirriff, Lushus and Junket brand products, as 
well as products for the ice cream manufacturing and 
soda fountain trade and Allan confectionery items; and 
products 


the sales division, which merchandises_ these 


throughout Canada, together with Horsey citrus products 
and § E A frozen shrimp items 

Heading up the tea operations in the United States, 
as vice president and general manager of the Salada- 
Junket Division, is H. M. Tibbetts, 


Association of the U.S.A 


a director of the Tea 


In Canada, the under R. Edward 


tea Operations are 
Liptrott, vice president and general manager of the Salada 
Division in that country. Mr. Liptrott ts widely known 
in the tea industry on both sides of the border. He is a 


former director of the Tea Association of the U.S.A 





How name ‘Salada Tea” was born 


} 


How Salada Tea came 


Nn Mdarkeelin¢ The 


gree ee j 
disappeared, 
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THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


ASTA holds first West Coast convention 





Revamps Standard Contract, board of directors set-up, by-laws; 


MacMillan, other officers reelected; Wands now executive v. p. 


This year, for the first time in its history, the American 
Spice Trade ; West 
Coast. As market for 
spices has come into clearer focus 
Del Monte Pebble Beach, Calit 
Spice people at this 53rd convention found the Pacific Coast 
lelightful 


held its convention on the 


the total 


Association 


one result, United States 


Lodge, 


The site was 
both in geography and in hospitality 

At spirited business sessions, members weighed changes 
in ASTA’s Standard Spice 


edures and in by-laws. 


Contract, in arbitration pro 


The convention also saw the release of a report on a new 


series of methods for testing the quality of natural spices 
Reelected president of the association for another year 
was William L. MacMillan, Woolson Spice Co., Toledo, 
Ohio 
Also named tor another 
McCormick & Co., Inc., 
Keogler, Albert Ehlers, Inc., 


I lected 


Howard C. Wolf, 


as vice president, and Albert | 


term were 
as treasurer. 
to serve two-year terms as directors were E. § 
Carico, Chili Products Corp., Ltd., and Claus Pappenheimer, 
Ludwig Mueller Co., Inc 

Serving on the board as chairmen of ASTA sections are 
Mrs. Roxanna Beebe-Center, Stickney & Poor Spice Co.; 
Donald A. Sayia, A. A. Sayia & Co.; and C. A, P. 
Stolk, Arthur G. Dunn. Mrs. Beebe-Center heads the 
Grinders Section, Mr. Sayia the Brokers and Agents Se 
tion and Mr. Stolk the Importers Section 

Serving the second year of two-year terms as directors 
are Paul D. Hursh, Durkee Famous Foods, and William 
E. Martin, Wm. E. Martin & Sons Co., Inc. 

The post of executive vice president was created by the 
Wands, for 


Was 


Van 


convention. Stewart P three years executive 


secretary of the association, named to the new 


by President MacMillan, on behalf of the board of di- 
rectors. ASTA’s by-laws were amended by the membership 


post 


to create the new position 


Y 1959 


This is ASTA's new board of directors. Front row, from left: 
President William L. MacMillan, Claus Pappenheimer, Mrs. Rox- 
anna Beebe-Center, Donald A. Sayia, C. A. P. van Stolk. Back 
row: E. S. Carico, Vice President Howard C. Wolf, Paul D. 
Hursh, Treasurer Albert E. Keogler, Executive Vice President 
Stewart P. Wands, ASTA General Counsel Thomas W. Kelly. 


thorough 


The 
revision of ASTA’s Standard Spice Contract, which ts used 


convention considered suggestions for a 


in spice commerce around the world 


All of the changes suggested by Harry Schlichting’s Con 


tracts Committee, were approved, with one exception. It 


had been suggested that the buyer get the name of the carry 


ing steamer not later than four business days after the 


date of the on-board bill of lading An amendment trom 


the floor, endorsed by the Contracts Committee, changed 


this notification to seven calendar days 

The convention also considered changes in ASTA’s arbi 
tration and appeal procedures, as recommended by a special 
This committee had the members as the 


committee. same 


a 





The 


to continue the appeals board 


Contracts Committee SINCE the areas overlappe d 


onvention voted, however 

unchanged 

ASTA’s board 

ten. This 

ASTA’s 
More 


ers ol 


with the 1960 annual meeting, 


irs, instead of the present 
recommended by 


Albert E KReogle I 
b 


become meml 


onvention 1 
h ided by 
Hl no longer 

the requirement that at 
the 


board has 


in amendment dues, 


Keogler 


Wis made ne SAT by 


raising 
who ented 
reas¢ 

n the operat of the association 
which had 
Howard Wolf 
Publicity 


the la 


In Spite of 

been put into effect wherever possible 
| put into effect wl bl 
ASTA 


Committe id in a 


+ 


vice president and chairman of 


brief report that the 


st convention had seen good and productive work 


iblicity, continuing the trend of previous years 


iso presented by other committee and 


York 


innual meeting that for the peoples of the 
peo 


onsul general of India in New 


live in harmony, there must be undevstanding of 


political and economic differences 


Walter Doty, 


Magazine reported 


editorial research for Sunset 


had 


the demand for seasonings on the West Coast 


director of 


their studies shown an amazing 
increase In 


He indicated some of the reasons for this trend 


Fun at Pebble Beach 
The convention took full advantage of the facilities for 
recreation and social activities at Del Monte Lodge 
Golfers 
Pebble 
Came 
Sam 


among the spice people were drawn to. the 
Beach course. W. E McCormick & 


through as low net winner of the tourna 


famous Issel, 
Oo, In 
Owens-Illinois Glass Co., as 
Low gross winner was C. I. Rovick, McLaughlin, 


with R. C. Crampton, McCormick & Co., 


ent, with Edwards, 
mnner up 
Gormley King 
Inc., second 

Che hole-in-one contest was won by C. Warren Anderson, 
Chili Products Corp., Ltd. Mr. Anderson 
the Southern California ASTA Group 

On the distaff Mrs. Dorothy Blair 
the nine hole pitch-and-putt tournament, trailed by Mrs 
Carol Ranney. Mrs. Blair also topped the field in the 
hole contest. Mrs Blanchard the 
ontest, and Mrs. Olga Landes came through 


is secretary ol 


side, was first in 


In-one Elizabeth won 


lade , 


second 


P Itting 


The annual bowling tournament, a competition traditional 
for ASTA conventions, was held at the Cypress Bowl, in 
Monterey 

John ¢ 


vam set to 


Novak, of Sokol & Co., rolled the highest three- 
Win a le vy on the ( harles H 
W Bosley Bond's 232 was the 


association's 
Speghts Memorial Trophy 
highest single game score 

Under the chairmanship of A. W 


associate night 


Pastor. the Associate 
A highlight 


Owens-Illinois 


Section was host at an party 


of the entertainment was a monologue by 
Sam Edwards 

ASTA’s Northern California Group, which together with 
the Southern Group served as hosts tor the convention, pre 


sented to each of the conventioneers a silver dollar string 


tic. as a memento of the event 


Wind-up of the convention was the annual banquet, dur- 
Harold F. 
sented the various sports and door prizes. 

The door prizes included a round trip for two to Panama, 
donated annually by Barber Steamship Lines, Inc., and won 


by John H ASTA’s Brokers 


which convention chairman Gavigan pre- 


ing 


Elton. a member ot and 
Agents Section 

Resounding thanks were extended to Mr. Gavigan and his 
committee tor the planning and handling of the outstanding 


53rd convention 


rise in world tea output 
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25 of the output, and with the steadily rising African 
standards of living, it will probably increase 
Kenya is the largest tea producer in Africa. 


1958, it harvested a record crop of 25,100,000 Ibs 


During 


In 1958, there were 32,300 acres under tea in Kenya, 
and licenses have been issued by the Tea Board tor more 
than 40,000 acres of new plantings. 

During 1958, the tax on manufactured tea in Kenya 
was reduced, and now amounts to only half the rate au 
thorized under the Tea Ordinance 

Uganda's production during 1958 amounted to 8,300, 
000 Ibs., up only slightly from 1957, but almost double 
the quantity produced from 1950 through 1954 

While tea is not expected to replace either of the 
Uganda—cotton and 
Out of the 
13,000 


present large money earners in 
become 


coffee—it should 
total 
acres were under cultivation at the end of 


7,700,000 


more important. 
of 27,610 acres, only about 
1958 


licensed area 


Tanganyika produced Ibs. of tea last year, 


6,100,000 Ibs. in 1957. Further increases are 


a total planted area of 14.000 
Tan- 


up from 
expected, since out of 
acres, there are still 3,000 acres not yet producing. 
ganyitka’s Colonial Development Corporation ts said to 
be interested in a plan to encourage participation in tea 
production by owners of small holdings. 

Southern Rhodesia produces about 1,500,000 Ibs. of tea 
each year, all of which is consumed domestically 


Two plantations in Rhodesia grow tea under irrigation, 


perhaps the only area in the world where this ts practised 


The irrigation experiment ts said to be succeeding. 


Nyasaland, the second largest tea producer in Africa, 
had a record crop of 23,200,000. Ibs during 1958. Ex 
Ibs. in a few years ts expected. 


pansion to 30,000,000 


However, areas suitable for growing tea are limited by 
climate and available land, and further increases are ex- 
pected to depend primarily on increasing yields. 


Tea is an important export crop in Mozambique The 
tea is said to be of good quality Most of it ts handled 
through the London market 


Production in Mauritius and 


still 


Tea ts of 


the Belgian Congo 1s 


small, but increasing. 


minor South America. In 


Argentina both area and output of tea have in reased 


Importanc ec 1n 


substantially since 1946, but for the past three or four 

years, the situation has been static 
Domestic consumption requirements apparently have 
been met, but little has been done to export the surplus 
While it is felt that teas of acceptable quality can be 
(Continued on page 56) 
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A’s 50th convention, biggest yet, 
girds for growing challenges to flavors 





Ettorts to meet today's enormous challenges to the 
flavor industry were outlined at the 50th annual conven- 
tion of the Flavoring Extract Manufacturers’ Association, 
held at the Hotel Roosevelt, New York City. 

Food additives, vanilla research and market develop- 
ments were focal potnts at the anniversary conclave, 
which saw the largest registration in FEMA's history 

The convention reelected the association's officers for 
another term. Named to continue in office were: E. N. 
Heinz, Jr., Food Materials Corp., Chicago, president; C. 
P. McCormick, Jr., McCormick & Co., Inc., Baltimore, 
first vice president; S. M. Kleinschmidt, Liquid Carbonic 
Corp., Chicago, second vice president; Dr. Arthur S 
Wendt, Fred Fear & Co., Brooklyn, N. Y., third vice 
president; Hunt P. Wilson, Warner-Jenkinson Manutac- 
turing Co., St. Louis, secretary; Lloyd E. Smith, Virginia 
Dare Extract Co., Inc., Brooklyn, N. Y., treasurer; John 
S. Hall, Hickey & Hall, Chicago, attorney and executive 
secretary 

E. N. Heinz, Jr., president of the association, indicated 
in his annual report the scope of the problems which 
FEMA ts from. detinitions 


and standards for ice cream and related products to addi- 


now meeting. These range 
tives and vanilla research 


A technical symposium on vanilla research was chair 
ed by Dr. David 


Research Committee 


Food Additives 


Harvey, Deputy Commissioner of the Food 


Jorysch, who heads up the Scientific 


John L 
and Drug Administration, opened the discussion of food 
additives early in the convention 

He said FDA 


should be 


feels there are many flavoring materials 


which studied more extensively A tremen 
dous amount of work has to be done to quality all flavor 
ing substances under the Federal Food Additive Amend 
ment of 1958, he indicated. but cooperation of FEMA 
with FDA will eventually accomplish it. 

Dr. Richard L. Hall, chairman of FEMA’s Food Ad 
ditive Committee. said the 1958 amendment was the most 
significant change in food legislation during the past 50 
years, 

He said the food additive problem is far greater in size 
and complexity than many people in the flavor industry 
expected. About 1,100 flavor additives and adjuncts are 
used in the industry, he explained 

In practical terms, the food additive problem breaks up 
into three parts, Dr. Hall said. In one group are sub 
stances added to food which are generally recognized as 


safe, and these do not come under the regulatory pro 
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visions of the amendment. In another group are addi 


hav e some 


In the third 


and 


which do not receive exemption 


tives 
history of use; these require FDA sanction, 
group are new food additives, not in use before January, 
1958, and companies making them will have to obtain 
clearance for each under the new amendment. 

Dr. Hall urged FEMA members to cooperate on the 


association's food additive questionnaire Informa 
tion from the questionnaires will be submitted to FDA 
for consideration in promulgating food additive regula 
trons. 

Dr. Bernard L. Oser, special consultant to FEMA, dis 
cussed the 100-fold safety factor which FDA is setting 


up as a bench mark in measuring additive tolerances 


Vanilla research 


A rapid method for the chromatographic analysis ot 
vanilla extract has been perfected, Dr. H. P. Burchfield, 
of the Boyce Thompson Institute, told the symposium 
The method detects adulteration with other plant pro 
ducts, and shows whether an insufficient weight of beans 
has been used 

The 
sponsored by 


t 
of America 


at Boyce Thompson has been 
Vanilla Association 


research program 


FEMA 


and. the Bean 


screcning 


said the chromatographic 


Dr. Jorysch 
method must be put into a form acceptable to the As 
Official Develop 


ment of this phase of the program has been turned overt 


sociation of Agricultural Chemists 


to Fitelson Laboratories 

Dr: Re A 
tron, emphasized the need for standards of identity tor 
that today 


Osborn, of the Food and Drug Admunstra 


vanilla extract. He commented there is a 


marked improvement in the quality and variety of 


products offered to the consuming public, pri 
ind tech 


flavoring 


marily because we are in an age of science 
nology 
outlined by D 


Proy 


A new vanilla research was 


Arthur § 


Committee 


area in 
Wendt, 


He said negotiations were well advanced on 


chairman of the Scientifi 


2 cooperative agreement for research into the agronomy 


FEMA and the Vanilla Bean Association of 
S 


of vanilla. 
America are working out the agreement with the | 
Department of Agriculture's Federal Experiment Station 
at Mayaguez, Puerto Rico 

The agronomy study will attempt to determine ways to 
improve growing conditions, yield and quality of vanilla 


beans, and especially elimination of root rot fungus 


The vanilla research program ts financed by a four cent 





tax on each pound of vanilla beans—two cents paid by 
the manufacturer, two cents by the importer. 


Food colors 


Developments in certified coal tar colors were dis- 
cussed by Arthur T. Schramm. FDA, he declared, 
wanted color additive legislation parallel to the food ad- 
ditive amendment But many people in the certified 
color industry felt a simple amendment, granting authori- 
ty for the establishment of tolerances, would have been 
appropriate 

Dr. R. C. Sherwood reported on conferences between 
the color industry and FDA ofhcials to work out dif- 
ferences on the proposed legislation. He urged the 
flavoring products industry to work closely in such mat- 
ters Food Committee of the Na- 


tional Research Council 


Markets 


A drop of 10 to 20 in imports of vanilla beans 
is possible this year, William Triest, president of the 
Vanilla Bean Association of America, told the conven- 
tion. He said production in Madagascar had been af- 
fected by hurricane, disease and other adverse conditions. 
In Mexico, he reported, many of the vanilla bean plan- 
tations were being turned into orange groves. He indi- 
cated that increased demand here would un- 
doubtedly stimulate more production in both areas. 


with the Protection 


however, 


Changes in the essential oil market today, as compared 
to 50 years ago, were outlined by Gert Keller, president 
of the Essential Oil Association 

The final morning, before the wind-up business session 
opened, flavorists held their Chemists’ Breakfast, now a 
tradition of FEMA conventions 


Sassafras tea in tea bags 


Tea Products, Inc., Smithville, Tenn., 
Mountain Sassafras Tea, recently announced that it had 


turned out its 100,000th tea bag 


producer of Smoky 


The firm, which started last fall, now employs 15 people 
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B. C. IRELAND, INC. 
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67 California Street San Francisco I1, Calif. 











According to Sam Jennings, owner of the concern, Smoky 
Mountain Sassafras Tea is being sold in about 20 states, 
with the northern and eastern states as the best market. 

Tea Products hopes to package 250,000 bags during 1959, 
reports the Smithville Review. 


Use India’s tea waste to make 


plywood adhesives, researchers urge 


A way to use the tea waste in India has been suggested 
by the research team of P. Ramachandra Rao and M. P. 
Sinha. 

Annual accumulation of tea waste amounts to 15,000,000 
to 20,000,000 Ibs. The researchers say that from this waste 
could be obtained enough adhesive to produce 35,000,000 
to 40,000,000 Ibs. of plywood. 

They describe a method for the recovery of caffeine from 
tea waste and the preparation of adhesive from the alkaline 
catteine-tree extract. 

Tea waste is boiled with a dilute solution of caustic soda 
for two hours and the caffeine which passes into the ex- 
tract is recovered by extraction with chloroform. 

The caffeine-free extract is concentrated and dried, and 
the dry solid obtained used for the preparation of adhesive 
formations with formaldehyde, phenol or phenol formalde- 
hyderesin. 

The formations have been found satisfactory for the manu- 
facture of plywood. From one ton of tea waste, enough ad- 
hesive can be prepared for producing 5,000 sq. ft. of ply- 


wood. 


rise in world tea output 
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produced, it would first be necessary to obtain modern 
processing and grading machinery. 

Brazil produces about 1,600,000 Ibs. of tea each year, 
domestic consumption taking about half. Some machinery 
has been ordered to produce a product more acceptable to 
the U. S. market, it is reported. However, it is not ex- 
pected that Brazilian production will increase much. 

In Peru, prospects are for greater production. Much 
experimental work is being conducted on fertilizers, 
spacing, pruning and testing of new commercial varieties. 
This should result in increased output. 

The most important problem facing Peruvian tea 
growers is the large imports of low priced foreign teas, 
mainly from Formosa and Hong Kong. However, these 
imports may decline because of a recent 200 jump in im- 
port taxes. Import controls on tea are also being con- 


sidered. 
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Ils packaging 


Packaging 


advertising? Yes, says designer 





“Yes, packaging is advertising,’ declares Alan Berni, 
packaging design consultant, in answer to a question that 
is currently being argued by designers. Here is how he 
puts it: 

“It must be approached differently from ads which ap- 
pear in broadcasting or print media. These ads reach 
a captive audience to gain product awareness. The 
product package must stand out enough to capture at- 
tension from the shelf competition it faces in retail stores. 
Through the careful coordination of corporative iden- 
tity, along with all the other ingredients of skillful pack- 
age design, it must convince the consumer that this 
product is superior and should be taken home. 

“In certain cases, uses of advertising is extremely im- 
portant. Consumers buying such products as food, once 
attracted to the package, look for some statement which 
reaffirms their decision to make the purchase. In situ- 
ations like these, ad copy is necessary. It helps clinch the 
sale. However, at no time should good packaging be re- 
placed with a complete advertising treatment. 

“To do a thoroughly effective job for a client, other 
important elements must be considered. The package 
designer should explore the possibilities of cutting the 
manufacturer's production costs by improving distribution, 
facilitating shipping, providing easier inventory controls, 
reducing spoilage and pilferage and economizing on pack- 
aging materials. 

“During my 25 years as a packaging design consultant, 
I have found that developing a sales appealing package 
is the result of research and know-how. Research covers 
the product all the way from the factory to the carrier, 


—_—, 


tt 


Calvin Boyden, superintendent of the C. W. Antrim & Sons plant, 
inspects finished product coming out of high speed bagging unit. 
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warehouse, store and customer. Know-how embraces all 
of the phases of design from art to printing; and the ap- 
plication of various packaging materials to the engineering 
of an economical container. 

“Finally, it has been my experience that to create a 
package that can do an effective selling job in the fiercely 
competitive atmosphere of supermarkets, department 
stores and other outlets, all of these problems must be 
dealt with individually, according to the personality of 


the product.” 


Bagging machine increases 
coffee output almost 50% 
at C. W. Antrim plant 


A $45,000 bagging machine increases output of coffee 
by almost 50 has ben installed in the Richmond plant 
of C. W. Antrim & Sons, Inc., blenders of popular Old 
Mansion Coffee, and other well-known brands since 1877. 

The former rate of 1,680 bags filled per hour has been 
stepped up to 2,400 per hour, with a spectacular saving 
of time, labor and cost, according to J. Linwood Antrim, 
Jr., president. Mr. Antrim states purchase of the ma- 
chine was made necessary by the increased demand for 
Antrim coffees 

Other advantages of the machine include accurate 
pound weight of bagged coffee, sanitary perfection (cof- 
fee 1s never touched by human hands), a sealing unit 
which guarantees no air will alter coffee freshness within 
each pliofilm inner bag, and a neater outer package 

This modern engineering development of the Con- 
solidated Bag Machine Co., Buffalo, N. Y. goes through 
seven operations, from the time the bags are opened by 
vacuum finger-cups to receive the freshly roasted coffee 
from overhead chutes, until they roll from conveyor belts 
and are placed in containers for delivery to the trade 

Richard Cardwell, Jr., vice president and general man 
ager, George S. Proctor, sales manager, and Calvin Boy 
den. plant superintendent, were unanimous in their praise 
of the machine. 

‘If it's 1.Q. could be measured by human standards it 
would be rated a genius’, said Mr. Caldwell 

In addition to Old Mansion Cotfee, ¢ W 


blends coffees for colleges, schools, hotels and restaurants. 


Antrim 
The new machine, which expedites bagging in one, 
two and three pound packages, required six months to 


construct. 





united industry urged at PCCA 
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most certainly cannot afford to pursue a static philosophy 
That there is room tor improvement we think you will 
all agree. That this improvement lies primarily in help 
ing the consumer produce a better end product is self evi 
dent, and that such improvement will aid materially in 
and encouraging 


mcreasing axiomatic 


consumption 1S 
That's why we regard good brewing as the solution for 
the present problems that confront the industry.” 

Harry R. Turkel, director of the Offce of 
American, Regional Affairs, U. S. Department 
of State, was scheduled to give a prepared speech. How 


ever, he discarded it and proposed instead that he answer 


Inter 


Econom 


from. the floor This proved to be most en 


que strons 


and interesting, but the request was made 


that what he said be ‘off the record.” 
A coffee break was conducted by Jack Leach, western 
There 


lightening 


presentative of The Coffee Brewing Institute 
were no complaints about the brew prepared by Jack, 


ret 
r¢ 


ven among these coffee experts. 
Tuesday evening the allied 
cocktail The informal 


entertainment by a 


their an 
which fol 


Ruben 


industries gave 
dinner, 


band 


nual hour 


lowed Mexican 


Hills pro} osed a toast to Weldon Emigh 


During Calcutta Pool auctioneering, bids were spirited, 


Saw 


ind some of the cottec industry's most powerful sales 
men were on the job 

A movie of some of the players in action was shown 
some basis for their bidding. It was 


to give the boys 


taken at the last Fairfax Country Club meeting of the 
San Francisco Cottee Club 

Low net in the golf tournament was shared by Henry 
Schmidt, with 76, and Tom Barrett, with the same score 
Victor MacLean, Richard Sutherland, Bob Manning and 
Peter Gavigan tied at 78 

Low gross went to Walter B. Johnson; hole-in-one to 
Vernon Aldrich, who put the ball 2 feet 11 inches from 


the hole; blind bogie to George Smith, with a net of 53 


low LOSS, Donald Haslet. 5? and 


winners were 
low net, L. 1. McKim, 71 

The winning team comprised W. W. Pattinson, Ed 
William Dunn, Britt Johnson and Paul 


Cruest 


Johnson, Sr 
Bidstrup 

Much 
to chairman Ed Johnson, Jr., and his committee, 
posed of Ruben W. Hills, II, Carl Lincoln, Earl Lingle, 
William Seely and Cedric Sheerer 


credit for the success of the convention can £o 


com 


“Tea Time, U.S.A., Day” 
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ing and reversing the downward trend in tea consumption 
in the United States 

This result of the industrywide promotion, Senator Hum- 
phrey said, “manifested itself in a chain reaction aiding 
millions of persons throughout the world; tea estate own 
ers, pickers, and businessmen in southeast Asia; shipping 
companies and sailors; American importing companies; 
American tea packers; related American food industries ; 
American retailers, and a host of others.” 

At the luncheon, Robert B 


founding, 


Smallwood, chairman of the 


Tea Council since tts urged that American 


businessmen take a fresh look at the trade potential of 
democratic Asia and formulate new and imaginative ap- 
proaches for doing more business with that area. 
“Our Asia much of 
business and economic attention as do our friends in other 
“We could have more 
Psy- 


friends in deserve just as our 
areas of the world,’ he declared. 
trade with Asia if we Americans 
chological barriers about Asian nations and people.” 

Mr. Smallwood said there ts no such thing as the weary 
cliché—the inscrutable oriental. 


Perhaps,’ Mr. Smallwood suggested, ‘this phrase should 


overcame certain 


be recast these days to the ‘inscrutable occidental’; the kind 
of man who has not yet awakened to the fact that the newly 
independent nations of Asia are engaged in tremendous 
efforts to vitalize their economies and societies— that these 
nations are striving to pull themselves up to modern stand- 
ards of living and to work out their own national destinies 
as they see fit.” 

Of America’s total trade with the outside world, only 
13¢¢ of our trade ts with the countries of the Far East, 
Mr. Smallwood pointed out. Yet all countries of free Asia 
are attempting to industrialize and diversify. All are trying 
to raise the materia! standards of their people, and are 
therefore creating new marketing, producing and investment 
possibilities for the American businessman. 

The ambassadors honored at the garden reception were 
Mohomed ali Chagla, of India; R. S. S. Gunewardene, of 
Ceylon; and Mokarto Notowidigdo, of Indonesia. 


Felton—official greeter 


C, William Felton, of Henry P, Thomson, Inc., acted as 
official greeter on behalf of the Tea Council, welcoming 
ind warmth, displaying 
Felton 


arriving dignitaries with urbanity 
a skill which was a credit to the tea industry. Mr 
is a Council director. 

The gathering drank tea—and liked it, according to 
Marie McNair, writing in The Washington Post 

It's true the tea was spiked,” she commented Rum, 
brandy and sparkling burgundy were used in one recipe for 
International Tea Punch; rum, honey, fruit juices were in- 
cluded in another mixture called Apricot Iced Tea Bracer; 
and Minted Rum Tea Alaska proved to be a delicious brew 
Russian vodka in the form of a tea cooler gave no hint of 
Its potency.” 

In addition to Mr. Smallwood and Mr. Felton, Tea 
Council directors participating in the day's activities included 
Edward C. Parker, Tetley Tea Co.; Edward J. Vinnicombe, 
Jr. McCormick & Co., Inc.; and H. M. Tibbetts, Salada- 
Shirriff-Horsey, Inc. 

Council directors representing the producing countries 
were M. Gopala Menon, Consul General of India in New 
York City; Annesley de Silva, Counselor of the Embassy 
of Ceylon; S$. G. Ramachandran, First Secretary, Commercial, 
of the Embassy of India; and Kweedjichoo, Consul General 
of Indonesia in New York City. 
event 
Pierson 


Among the Tea Association directors at the 
members of the senior and junior boards—were 
Irwin, Jr., Irwin-Harrisons-Whitney, Inc., president of the 
association; Angus W. McAdam, of the company bearing 
his name; Thomas J. O'Rourke, Aldine Paper Co.; Robert 
F. Gertenbach, Thomas J. Lipton, Inc., chairman of the 
association's Junior Board; Max Margolies, Tea Pack Co.; 
Richard M. Field, Brownell & Field Co.; Charles P. Walter, 


Dodwell & Co., Ltd. 
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A. L. Ransonorr Co., Inc. 


Coffee 


NEW YORK 


108 Front Street 


C. T. KONTOS & CO. 





COFFEE BROKERS 
AND 
IMPORT AGENTS 


79 Wall Street New York 5, N. Y. 
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BOwling Green 9-6549 


JAMES A. ALEXANDER 
COFFEE BROKER 


90 FRONT STREET 


NEW YORK 5, N. Y. 








Get your COLOMBIANS 


BALZACBRO 


Shortest Route from Growers 


Balzac Bros. & Company, Inc. 





Edward P. McCauley & Co. 
COFFEE 


One Jones Lane New York 5, N. Y. 


Cable Address: CAULCAFE 














H. L. C. BENDIKS, INC. 


NEW YORK 
96 Front Street 


SAN FRANCISCO NEW ORLEANS 
40 California St. 225 Magazine St. 
IMPORTERS - JOBBERS 
COFFEE - TEA 


JAMES W. PHYFE & CO., INC. 


Coffee Brokers and Agents 


Representing leading shippers of 
Africans—Ethiopians—Belgian Congos 


98 Front St., New York 5, N. Y. 
Cable Address: Phyfe, N. Y. 











Wm. Hosmer Bennett & Son 


Coffee Agents and Brokers 
NEW YORK, 5 


t00 Front St. 
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Reaud-Geck Corporation 
Mexiecan—Santo Domingo— Ecuador 
Guatemalan—Venezuelan 
Cuban — Africa 
Coffees 


59 PEARL STREET NEW YORK 








S. A. GLASBERG CO. 
ABYSSINIANS — ANGOLAS — BELGIAN CONGOS 
IVORY COAST — MADAGASCARS — UGANDAS 


Cables: Cafruki, New York 
25 Broad Street New York 4, N. Y. 











REAMER, TURNER & CO. 
COFFEE 
Brokers and Import Agents 


104, FRONT ST. NEW YORK 








ERNEST SINGHOFEN & Co., INC. 
Coffee 


NEW YORK 


TEL.: WHITEHALL 4-8182 109 FRONT STREET 
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C. H. D'ANTONIO & CO. 


Equipment to buy? 
Coffee Equipment to sell? 
BROKERS a AGENTS Let the classified column of COFFEE 
110 Board of Trade Building, New Orleans, La. AND TEA INDUSTRIES help you. 
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Automatic case packer 


for glass containers 


said to end breakage 


An automatic case packer tor bottled goods—including 


large size instant coffee jars—which is said to eliminate 
the broken problem, has been introduced by the Food 
the W. F. & John Barnes Co., 


& Container Division ot 


Rockford, Il] 


The packer, model L-20, uses a new operating principle 
bottom loading—to ease the hydrodynamic shock com 
mon to top loading. 

The bottles are fed into the packer from the capping 
machine. The cases are fed into the machine by a gravity 
chute from an overhead conveyor system. The bottoms 
of the cases arrive fully opened. 

A line divider separates the bottles into the required 
The 


raised into the case by lifter fingers. These have slightly 


number of lines for the case pattern bottles are 
curved surfaces which cause the bottles to fan out, so that 
they enter their compartments with virtually no contact 
with the dividers and with no scuffing action to damage 
the labels and seals 

After the bottles are lifted into the case, the fingers 
to the and 


are deposited upon skid rais and the 


forward where bottles Case 


to 


and case travel 


fingers return 


the loading position 


A cardboard pad is then ted into the case and centered 


under the path of travel of the case. It moves forward 


with the case toward the closing and sealing operation 


At this point, the case is rotated 90 to allow the 


end flaps to be closed. A pair of helical plows close 
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W. M. Parry, sales manager of the Food & Container 
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indicated as 240 bottles or 20 cases per minute 

Mr. Parry stated that the machine required less space 
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Sources of coffee imports into Europe 


Sources of coffee imports into Europe in 1958 sum 


marized in the Pan-American Coffee Bureau's annual sta 
tistical review 

Among the leading importers, the relative importance 
of regional sources varied considerably. The bulk of the 
French imports, 78.4, originated in Africa, particularly in 
French Overseas Territories. West Germany, on the other 
hand, bought 82.8% oft Western 
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! Brazilian Coffee Institute 
FOR SALE PIECEMEAL! Burns & Sons, Inc., Jabez 
Direct from Floors of 
Cecilware-Commodore Products 
MODERN COFFEE PLANT _ Comp 
3—Burns Model 23R Thermalo Coffee arter, Macy Co., Inc 
Roasters with Automatic Controls, Classified Advertisements : 
Stirflex Coolers and other accessory Compania Salvadorena de Cafe 
equipment. Continental Can Co 
1—Burns 12 bag Green Coffee Blender. 
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Green coffee importer established ae 

: : Thomson, Inc., Henry P 
nearly fifty years and having ample T Tr 

og fe. as ; Tetley Tea Co. 

capitalization and bank credits Hall & Loudon 
wishes to contact expanding roast- Hansen, Walter R. 
er doing volume business and 
needing additional credit with view Ireland, Inc., B. ¢ 
Irwin-Harrisons-Whitney, Inc. 


United Fruit Co 


of acting as their importing agent, Zink & Triest Co. 
furnishing credit, importing their 
coffees and supervising importa- 
tions through to final destination. 
Record must be unimpeachable. 
Replies will be strictly confidential. 
Reply to Box 15, c/o Coffee & 
Tea Industries. 











BETTER COFFEE 


can be made in 


Clean Equipment 
Write for a sample package of 


COFFEE URN 
CLEANER 


$2.50 WALTER R. HANSEN 
P.O. Box 91, Elgin, Illinois 
THE SPICE MILL PUBLISHING CO. 


106 Water Street, New York 5, N. Y. 
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MERCHANDISE OFFERINGS Their Botanical Origin 








Their Chemical Composition 


GREEN COFFEE MAN 


contact importers 
Box 160 


Bowling Green Station 
New York 4, N. Y. 





We represent an exporter of Minas Gerais 


Hees and are looking for a man to 








ALL PLASTIC BALL POINT PENS 


5 gross or over 5¢ each 
10 gross or over 4°%4¢ each 
20 gross or over 4'2¢ each 
PACEMAKER PRODUCTS 
96 Prince St. New York 12, N. Y. 














Their Commercial Use 


Price $3.00 
Write to The Spice Mill Book Department 


106 Water Street New York 5, N. Y. 

















YOUR aaANe YOUR BRAND 


New, aa TEL 
NSTANT TE" 100% PURE 


WITH NCTA! 
CARBOHYDRATE” N S TANT 


ADDED 





TIMED FOR ICED-TEA DAYS... 
TIMED FOR THE TOO-HOT-TO-BOTHER-WITH-BREWING SEASON... 
TIMED TO GIVE THE CONSUMER THE BEST ICED OR HOT TEA SHE’S EVER HAD... 
TIMED TO KEEP YOUR SUMMER PROFITS UP! 


ONCE AGAIN SOL CAFE IS FIRST—WITH A CHOICE OF TWO INSTANT TEAS: 


100% Pure Instant Tea—a blend of Ceylons, Indias, Orange Pekoes and 
Pekoes—super delicious in water that’s either cold or hot— 
and you use only half as much. 24-1 oz. jars to the case. 


Instant Tea with carbohydrates added. Instantly, deliciously soluble in 
cold as well as hot water. - 24-144 07. jars to the case. 


EQUAL TO FRESH BREWED TEA AT ITS VERY BEST. 





ALL YEAR LONG—PUT A TWO-FISTED PUNCH IN YOUR TEA SALES— 
WITH SOL CAFE'S TWO NEW PRIVATE LABEL INSTANT TEAS! 


sodcare Manufacturing Corporation 


180-04 BRINKERHOFF AVENUE + JAMAICA 33, N. Y 


WORLD'S LARGEST INDEPENDENT MANUFACTURER OF PRIVATE LABEL INSTANT COFFEE 





HERE’S WHERE THE COUNTRY’S 
FINEST PRIVATE LABEL BRANDS 





ARE BLENDED 


stant 


Corret 


“THE BLEND’S THE THING!” 


. with HOLLAND HOUSE coffee (regular 
and instant) and HOLLAND HOUSE tea, 
exclusive products of the Eppens, Smith 
Company, Inc. 


Established - 


SSS 


EPPENS, SMITH CO., INC. 
520 Secaucus Rd. Secaucus, N. J. 


The extensive facilities of Eppens, Smith Co., Inc.'s 
modern, new plant can be put to work for you, roast- 
ing, blending and packing your own private label 
brand coffee or tea. 


COFFEE SERVICE 


Since 1855 we have been Importers and Jobbers of 
a full line of green coffees, Roasters, Blenders, and 
Packers of highest quality coffee. Our service in- 
cludes: supplying green coffee, roasting and blending 
to your specifications, packing under your label .. . 
including instant coffee: samples of your coffee 
matched and prices quoted. 


TEA SERVICE 


Since 1855 we have been direct importers of teas 
from all tea producing countries. We, therefore can 
supply you with all your requirements for bulk tea, 
and tea bags. We will pack to your specifications 
and under your label. 


Our modern plant, conveniently located for highway 
and rail transportation, plus the Eppens, Smith 
Company's 102 years of experience, assure you the 
lowest prices for quality products, and the utmost in 
dependable service. 


Ted Seidel, Manager, Baltimore 
4033 West Rogers Ave 

E. Lee Foster, Manager, Boston 
156 State St 

Herbert Powers, Manager, Phila 
53 S. Front St 

F. M. Bade, Buying Office 


UNion 5-0200 


LOngacre (N. Y.) 3-6264 00 Front'St., New York 








